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Mrvupa Atevuvt

Ayanntn/€ dowtntpla/n,
Jag KoAwoopilw oto Audpupatikd  Mpoypoppa  MEeTamTuylokwy  Imoudwv

(ANMZ) «Ztpatnyikn Aloiknon kat Avraywviotikotnta» (MBA in Strategic Management and
Competitiveness) mou Tmpoodépel to Tunua Owkovopkwy Imoudwv tou EBvikol Kal
Kamodlotplakol [Mavemniotnuiou ABnvwv oe ouvepyooia He TO TuApa MnXovVIKWV
Xwpotagiag, MoAeodouiag kat Nepidpepetakng Avamtuéng tou Navemniotnuiov Oecoaliag, pe

TIG €€NG ELOIKEVOELC:

1. Ztpatnywkn Awoiknon Emelprioswy (Strategic Management) mou amotelel ouvéxela
Tou MNZ tou Tunpatog Owkovoukwy Emotnuwy tou EKMNA «Atoiknon Otkovoulkwyv
Movadwv ue katsvduvon Itpatnyikd Mavatluevt» KoL AelToupyel amo  to

okadnuaiko £tog 2015-2016.

2. XTpATNYIKEG AvTaywvioTikotnTag kot Avantuéng (Competitiveness and Development
Strategies) (mpwnv XTpaATnNylKR AVTOYWVLIOTIKOTNTAG Kpatwv kal MNepipepelwv -

Competitiveness Strategy of Countries and Regions).

H exkmaibeutiky Sladikacio mou akoAouBesital oto TAQICOO TNG OCUYKEKPLUEVNG
katevBbuvong eival n pike, dnAadn mpayupatonoleital Tdoo0 HE TN XPRon ocupBoatikou
ouvotnuartog (SibaokaAia oe aiBouca) 6co kal pe T xprnon HEBOSwv €' amootAoewg

ekmaidevong.

To mpoypap o otoxeUel otn dnuoupyia OAOKANPWHUEVWY EMLOTNUOVWY TIOU WG TIOALTEC
OAAQ KOl WG OTEAEXN eTXELPOEWVY Ba SL0BETOUV GUYXPOVEG TEXVIKEG Kal SeELOTNTEC yLa TN
Adn koL TNV TpayHATOTOinon  QMOTEASCUATIKWYV — amoddcewv OTo  olyXpPovo,
TIAYKOOLLOTIOLNUEVO KOl €VTOVO. OVTOYWVLOTIKO OLKOVOULKO TmeplBAaAiov. EmutAéov, Tto
T(POYPOULA OTOXEVEL OTNV KATAPTLON ELSLKEUUEVWVY EMLOTNUOVWY LKAVWV VoL UUBAANOUV 0T
Sladikaola avakopdng Kol EKCUYXPOVIOHOU TNG AANVIKAG olkovouiag. To UETAMTUXLAKO
oUTO mpdypappa, divovtag olaitepn éudaon otig Stebveig e€ehifelc, mpoayel TV aVATTUEN
NG KPLTIKAC OKEPNG, TNG CUANOYLKAC TTPOOTIABELOC KAl TNG SNULOUPYIKNAG 8pdong ylo TtV
OVTLUETWITILON TWV TPOPANUATWY TwV eTXElproswv otnv EAAGda kal oto efwtepikd. To
T(POYPOLLA AVOTTTUCCEL, OPYOAVWVEL KL TTPOOHEPEL TN YVWON LE TETOLOV TPOTIO £TOL WOTE Va
elval eviala, katavontr), eAKUOTIKA Kot £hAPUOCLUN. To MNPOYPARUO ETILKEVTPWVETAL OTLG
NOLKEC, SLOLKNTIKEG KAl KOWWVIKEG EUBUVEC TWV ETLXELPHOEWY KOL OPYAVIOUWV. NapdAAnAa
npoodEpel oToUC PoltnTEC VvEeg Suvatotnteg okéPng, kpilong, dpdong, katavonong kot
OVTLUETWILONG TWV TPATMENKWY KAl ETUXEPNOLOKWY BOgpdtwyv. H Kawotopog auth

npoondfela mpowBel tnv efolkeiwor) TOug He TNV TEXVOAOyla avadelkvuovtog T
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ornoudaldtnTta NG SLAcVVEEONG YVWOTIKWY QVTIKELMEVWY KOL EVIOXUOVTAC Tn odaLpLKh
avaAuon Baotlkwy BepdTwy oTo MAALOLO TNG OTPATNYLKAE SLOIKNONG ETLXELPHOEWY KATA TPOTO
WoTe N véa yvwon Kal e¢el6lkeuon mMOU AMOKTATAL VA OVAULYVUETAL LE TIG EUMELPLEG TWV

CUMUETEXOVTWV SLa TNG LEAETNG TIPAYUATLKWV EPUTTWOEWV (case-studies).

To AMNZ akoAouBel upnAd S1eBvr) akadnuaika MPAOTUTIA, XWPLE VO XAVEL TOV TIPOKTLKO
EMAYYEALATIKO TOU TIPOCOVATOALOUO Kol OAOKANPWVETAL UECA O €va EUEALKTO XPOVIKO

Staotnpa 24-60 pnvwv.

H opadikr) SoUAELd Kal ol epyacieg mou yivovtal oto mpdypappa auTo, ivol To KAELSL
otnv avamntuén twy deflotntwy, mou xpetaovral yia va dnuioupynbel kat va avadelyBei Eva
NYETIKO OTEAEXOC. ITO TPOYPAMUA QUTO, TMAPEXETAL N Suvatdtnta omoudwv WE TNV
kaBobnynon 6lebvwe avayvwplopévwy kabnyntwv, oL omoiol €xouv OSlampéPel otnv
S16aokaAio, TNV £peuva Kal TNV MOPOX CUMBOUASUTIKWY UTNPECLWY TIAYKOOMIWG Kal n
OTOKTNGON YVWOEWV 0t €va cupl GACHO EMIOTNUOVIKWY QVTIKEWMEVWY KOl N avaiuon
gyXWPLWV Kot SleBvwv Bepdtwyv mou oxetilovtal Ye TNV OLKOVOUid Kol ToV KOOUO TwV

ETILYELPNOEWV.

OL doltntég, He TNV £mTUX OAOKANPWON TWV OMOUSWV TOUC AMOKTOUV €emionuo
Metamntuxtako Almlwpa Ewdikevong (MBA) amd 1o TuApo OlKoVOuKwyY EmloTnuwy Tou

EBvikoL kat Kamodiotplakou Mavemniotnuiov ABnvwy.

H ekmatdeutikn Stadikaoia Se€ayetal pe el0KA SlapopPpwéVo EUEALKTO oUOTNUA, EVa
ZafPBatokuploko KABE LAV WOTE Va Elval EUXEPNG N TOLPAKOAOUBNOT) TOU Ao epyalOUEVOUG
o€ OAn Twv tnv EAAASa Kal 0TLAeL oTNV dappoyr TWV cUYXPOVWV BEWPLWV KoL EpYOAELWV
oTnV MPAgN. ITNV LOTOOEALSA TOU TPOYPAUMATOC Hag Ba Bpeite OAeg TIG mMAnpodopieg ou

XPELdleoTE.

Yag euyxdupaote oAouxa va yivete kol £oel¢ oUviopa HEAOG TNG KOWOTNTAC TWV

anodoitwyv pog.
o omoladnAmote SLeukpPivion KN SLOTACETE val EMLKOWVWVIOETE Hall pag,
O AteuBuvtng Tou Mpoypapuatog,
NeBevtibne lwavvng

KaBnyntrg
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1. Tevikég IIAnpo@opicg

IKomoGg tou Alibpupatikol MNpoypdupoato¢ Metamtuylakwy mouvdwv (ANME)
«ZTpaTNYKn Alolknon Kal AvtaywvioTikotnta» eivoal n mapoxn uvdniou emumédou
LETATITUXLOKNG EKMAISEUONC OTO EMIOTNUOVIKO Tedlo NG oTpatnywkng Slolknong
ETUXELPNOEWY, QVATITUCOOVTAC TNV KOUATOUpaL KoL TIG SEELOTNTEG TTOU QIMALTOUVTAL YL TN
Snuloupyia SleuBUVTIKWY OTEAEXWV OTO SNUOCLO KAl TOV LOLWTIKO TOUEQ, LKAVWV va
ovtAapBAvovTal TIG ETOLPLKEG TIPOKANOCELG KOl €UKOLPLEC, TIoU dnuloupyolVTAL OTO
oUYXPOVO SLOPKWG LETABAANOUEVO aVTAYWVLOTLIKO TtepBaiiov Kal va Slapopdwvouy Kat
Vo UAOTIOLOUV KOILVOTOMEG KOl OTTOTEAECUATIKEG ETUXELPNUATIKEG TIOAITIKEG  Kall
OTPATNYLKEC, aflomolwvtac Kol avaPadpilovtag To avVTaywVIOTIKO TAEOVEKTNUA TWV

ETUXELPAOEWV/OPYAVIOWV TIOU UTINPETOUV.

To AMNMZ obényel otnv amovoun AmMAWUHATO METOMTUXIOKWY ITOUSWV OTN
«Ztpatnywkn Awoiknon kat Avtaywviotikotnta» (MBA in Strategic Management and

Competitiveness), e TG €€EAG LOIKEVOELG:
o) Ztpatnywkn Aloiknon Emelprioswv (Strategic Management)

B) Itpatnywkn Avtaywviotikotntag Kpatwv kot Mepidepeliwv (Competitiveness

Strategy of Countries and Regions,)
LETA TNV TAN PN KOL ETILTUXA OAOKANPWON TwV ortoudwv e BAGCT TO MPOYPAA OTIOUSWV.

O HETAMTUXLOKOG TiTAOC mapExeTaL amod to TuApa Owkovoplkwy Emtotnuwy tou EKMA.

YTtov TitAo Ba avadépetal kot To cuvepyalOpevo Tunua Mnxavikwv Xwpotatiog,

MoAeodopiog kat Mepipepelakng Avamtuéng tou MNaveniotnuiov Osocoaliag.

1.1. AudpBpwon Ipoypdappatog

To ANMZ €ekvd TO XELEPLVO €€AUNVO €KAOTOU akadnuaikol €toug. Eival Suvatn n
£vapén KoL To gapvo €apnvo Enetta omd oxetikn anodacn Tng Emttponng MNpoypdppatog
Ytoudwv (ENZ). T tnv amoktnon AMNMI omattouvtal cUVOALKA ekatov eikoot (120)
TUOTWTLKEG povadeg (ECTS). Na tnv amoktnon tou AMMI tng kdbe elbikevong eival
UTIOXPEWTLKI N ETUTUXAG TtapakoAouBnon tecodpwy Ogpatikwy Evotitwy tng wdikevong,
KoBwg emiong kat n emtuxng oAokAnpwon tng Metamtuytlakng AutAwpatikng Epyaociag. Ot
Oepatikég Evotnteg €xouv etrola SLApKela Kol amoteAoUvtol amo TouAdylotov Tpla

g€aunviaia padnuata n Kadbe pia.
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Katd tn Sldpkela Twv omoudwv, ol Petantuxtakol poltntég unoxpeolivtal, avaloya He
TO pABnua kalt Votepa amo amodacn tng EMX, oe emtuxn €€€Taon HETAMTUXLOKWY
poBOnuatwy n/kal epeuVNTIKA amaoyoAnon n/kal cuyypadn €MLOTNHOVIKWY EPYOCLWV K.A.
KOBWC Kal oe €KmOVNOn UETATMTUXLAKNAG OSUTAWHATIKAG epyaociag. H &idaokalia Twv
padnuatwy yivetal 1a {wong Kot pe péoa €€ amootacsw ekmaibeuong uExpt 35%. H emiloyn
TOU OUOTAMOTOG EKMALSEVUTIKNG Sladkaoiag Ue TNV Omola TPOoohEPETAL TO TIPOYPALUUA OE
KaBe e1dikevon, kabopiletal KATOMLV OXETIKAG TPOTACNG TNG ZUVTOVLOTIKAG EMLTpomng Kat

£€ykplong tng EN2. Ta padnpata die€ayovrat otnv eAAnVIKn A/Kot otnv oyyAkn yAwooa.
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A. To mpoypappa padnuatwy ava sidikevon Slapopdpwvetal we eEAG:

A. MBA Ztpatnywrn Awoiknon Kot AvVIOywVIGTIKOTNTO HE ECTS
eldikevuon Ztpatnykr Aloiknon Emiyepnoswv

A’ E§€aunvo B’ E§aunvo

OEMATIKH ENOTHTA I/ MAGHMATA YNOAOMHZ |

1. lotopia twv Emxelprioewv Kat twv Opyaviopwy 5 5

2. Oswpla kat Mpa&n tng Aloiknong twv Opyaviopwv 5 5

3. Aloiknon AvBpwrivwv Nopwv 5 5
2YNOAO: 15 2YNOAO: 15

ZUvolo Mioctwtikwv Movadwv (ECTS) Etnoiwg 30

OEMATIKH ENOTHTA 1I/MAGHMATA YIOAOMHZ II

4. MKkpooLKOVOULKN Kal OwovouLkn tng Aloiknong 5 5

5. @swplec tng Emyeipnong 5 5

6. MaKkpOoOLKOVOULKN Kol OlKOVOULKI TNG AvamTuéng 5 5
2YNOAO: 15 2YNOAO: 15

ZUvoAo Mioctwtikwv Movadwv (ECTS) Etnoiwg 30
I E€aunvo A’ E€apunvo

OEMATIKH ENOTHTA 111/ BAZIKA OEMATA ITPATHIIKHZ

7. Eloaywyn ot Noocotikéc MeBodoug 4 4

8. ApXEC NOYLOTIKAG KAl XpNUATOOLKOVOULKAG yia AlEUBUVTIKA 3 3

ITeAEXN

9. AlowknTikA Emotnun 3 3
2YNOAO: 10 2YNOAO: 10

Z0volo Mctwtikwv Movadwv (ECTS) Etnoiwg 20

H SutAwuartikn epyaoia (capstone project) AEN givait UTTOXpEWTLKY KAl UTOPEL Vo TTIAEYEL avTi €iTe TNG
OE IV (A) ite tn¢ OF IV (B.) Ztnv nepintwaon emAoyric SumAwuUatiknic epyaociac (capstone project) o/n
QoLTNTHC/PLa UTtOXPEOUTAL VO TP OKOAOUTOEL EVa CEULVAPLO OXETIKO LE TH MeGoboAoyia tn¢ Epeuvac

OEMATIKH ENOTHTA IV(A)/EIAIKA OEMATA ZTPATHIIKHE

10. Ztpatnylkd Mavatluevt 4 4

11. Stpatnyikn AteBvwv Emyelpioswy 3 3

12. Ztpatnylkd MApPKETIVYK 3 3
2YNOAO: 10 2YNOAO: 10

Z0volo MNctwtikwv Movadwv (ECTS) Etnoiwg 20

OEMATIKH ENOTHTA IV(B)/EIAIKA @EMATA XTPATHIIKHZ

13. Ztpatnytkn AetdopLkng AVTOYyWVLIOTIKOTNTAG 4 4
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A. MBA ZItpatnywkry Awoiknon Kot AVIOywWVLOTIKOTNTO WE ECTS
eldikevuon Ztpatnykr Aloiknon Emiyepnoswv
14. EmyelpnuotikotnTa Kat Atoiknon Kalvotoptwy 3 3
15. Biwotun Avamrtuélakrn Xpnuotodotnaon 3 3
2YNOAO: 10 2YNOAO: 10
ZUvolo Mioctwtikwv Movadwv (ECTS) Etnoiwg 20
H
OEMATIKH ENOTHTA IV(I)/AINAQMATIKH EPTAZIA (Capstone
Project)
16. AutAwpatikn epyacia (capstone project) 15 15
16.1 MeBoboloyia tn¢ Epeuvag (Zepivaplo) 5 5
2YNOAO: 20 2YNOAO: 20
Z0volo Mctwtikwv Movadwv (ECTS) Etnoiwg 20

*OL dpoltntég emhéyouv tnv evotnTa IV (A) 4 IV (B).
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B. MBA Itpatnywr Aloiknon Kot AvVTOyWVLOTIKOTNTO ME

edikeuon Itpatnywkég Avraywviotikotntag kot Avamruéng ECTS
(Competitiveness and Development Strategies)
A’ E§€aunvo B’ E§aunvo
OEMATIKH ENOTHTA I/MAGHMATA YNOAOMHZ |
1. lotopia twv Emxelprioewv Kat Twv Opyaviopwyv 5 5
2. Oswpla kat Mpa&n tng Aloiknong Twv Opyaviopwv 5 5
3. Aloiknon AvBpwrivwv Nopwv 5 5
2YNOAO: 15 2YNOAO: 15
Z0volo MNctwtikwv Movadwv (ECTS) Etnoiwg 30
OEMATIKH ENOTHTA II/MAGHMATA YINIOAOMHZ I
4. MiKpOoOLKOVOLKN Kat OLKOVOULKA TNG Aloiknong 5 5
5. Oswplec tng Emuyeipnong 5 5
6. MaKkpoOLKOVOLKN Kol OLKOVOULKA TNG Avamtuéng 5 5
2YNOAO: 15 2YNOAO: 15
Z0volo Mctwtikwv Movadwv (ECTS) Etnoiwg 30
I’ E§¢aunvo A’ E€apnvo
OEMATIKH ENOTHTA 11/ OIKONOMIKA TOY XQPOY
7. Owovopia kot Xwpog: AwdpBpwon, Aiktua kat Avion 4 4
Avartuén
8. Aour) Auvaptkn kot Avamtuén g Ayopdc AKIVATWY 3 3
9. Ixeblaopog, AfloAdynon kat Xpnpoatodotnon Emevéloewv 3 3
2YNOAO: 10 2YNOAO: 10
Z0voAo Mictwtikwv Movadwv (ECTS) Etnoiwg 20

H SutAwuatikn epyaoia (capstone project) AEN givail UTOXpEWTLKY KalL UTTOPEL v ETTIAEYEL avTi €iTeE TNG
OE IV (A) gite tn¢ OF IV (B.) Ztnv nepintwaon emAoyric SumAwuatiknic epyaociac (capstone project) o/n
QOoLTNTHC/PLa UTtOXPEOUTAL VO TP UKOAOUTOEL EVa CEULVAPLO OXETIKO LE TH MeGoboAoyia tn¢ Epeuvac

OEMATIKH ENOTHTA IV (A)/ITPATHIIKEZ OIKONOMIKHZ
ANTATQNIZTIKOTHTAZ

10. H EMnvikry Owovopia: Mopaywylkol MEeTaoxnUATIONOL, 4 4
OAokAnpwon kot Avamtuén
11. STpatnytkéG AvTaywvioTIKOTNTaG Kot Avamtuéng 3 3
12. AvBekTikég Kot Eudueic MoAeLg kat MNepldépeleg 3 3
2YNOAO: 10 2YNOAO: 10

Z0volo MNctwtikwv Movadwv (ECTS) Etnoiwg

20

OEMATIKH ENOTHTA IV (B) /ITPATHIKEZ OIKONOMIKHZ
ANTAIQNIZTIKOTHTAZ
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B. MBA Itpatnywr Aloiknon Kot AvVTOyWVLOTIKOTNTO ME
eldikeuon ITpATNYIKEG AVIAYWVLIOTIKOTNTAG Kol  AvVAnTuéng ECTS
(Competitiveness and Development Strategies)

13. MoAwtikég Texvoloylog kal Kawvotopiag 4 4
14. Khwpatikry AAayn kot Evepyetakn MoALtikn 3 3
15.Zéveg EmevdUoelg, AVTaywVLOTIKOTNTA Kol AVATTTuén 3 3
2YNOAO: 10 2YNOAO: 10
Z0volo Mctwtikwv Movadwv (ECTS) Etnoiwg 20
H
OEMATIKH ENOTHTA IV(r')/AINAQMATIKH EPTAZIA (Capstone
Project)
16. AutAwpatiky epyaocia  (capstone project)AUTAWMATIKA 15 15
epyaoia (capstone project)
16.1 MeBoboloyia tn¢ Epeuvag (Zepivaplo) 5 5
2YNOAO: 20 2YNOAO: 20
Z0volo Motwtikwv Movadwv (ECTS) Etnoiwg 20

*OL doltntég emhéyouy tnv evotnTa IV (A) i IV (B).

OL OE | ka Il €xouv kat otig SUo (2) eldikeVoelg Tou AMMZ Kowd padruata. H GUVOTTIKN
S1apBpwon Twv Ogpatikwy EVOTATWY KAl TWV YVWOTIKWY AVIIKEILEVWV TIOU TI¢ amaptilouv

£X0oUV W¢ akoAoLBwC:

OE I Mabnpata Ymodoung I (30 ECTS)

H Bepatikn evotnta « Madnuata Yrodoung I» otoxelel otn Snoupyia Tou amapaitntou
UTIOR0OPOU YWWOEWV YL SLEUBUVTIKA OTEAEXN ETILXELPNOEWV TIOU KAAUTITOUV TO PACHO TNG
XPNHATOOLKOVOULKNG, SLOWKNTIKAG KOl QVOITTUELAKAG OTPOTNYLIKAG TNG Aettoupyiag Tng
emuxeipnong. H avamtuén tng UANG tNg MPWTNG BepatikAg evotnTag cuvdudlel Tn Bewpla pe
napadslypato Kol pe TN UEAETN TPOYHATIKWY TIEPIMTWOEWY Kal ebpoppoywv. H Bepatikn

evotTnTa MEPNAUBAVEL CUVOTITIKA TA AKOAOUOA YVWOTIKA QVTLIKEIPEVAL:

H UAN TG CUYKEKPLUEVNC EVOTNTOC EXEL WG adeTnpla TNV e€€Taon Bepdtwy mou adopouv
™ «Aloiknon AvBpwrivwv Mopwv» Kal TMAPOUCLAZETAL ETLOKOMNGCN TWV EVVOLWY, TWV
Se€loThTwy, TWV BEWPLWY KOL TWV TEXVIKWVY TIou TtephapBavovtal otn Aloiknon AvBpwrnivwv
Mopwv. Mo CUYKEKPLUEVA TO PABNUA AUTO IPOOhEPEL LA BACLKA KOTAVONGCN OXETLKA LE TLG
gévwvole¢ NG Alaxeipiong AvBpwmivou Kedalaiou kot twv AvBpwnivwv Mopwv Kot
T(POLYLOTOTIOLELTOL LEAETH TWV EVVOLWY, TOU TIEPLEXOHEVOU KL TWV oUYXpovwy e€eAifewy otnv

Awoiknon AvBpwrivwv Nopwv.
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Avapévetal ol GoLTnNTEG KLETA TO TEPAG TOU Habnpatog, va avithapfavovtal TG BaoikES
£€vvoleg Tou Personnel Management vs HRM, va avaAUouv ta epumodila Kol Toug MOPAYOVTES
OLKOVOULKAG KOl OTPOTNYLKNAG avAmTuéng umd tnv OMTIKA NG Aloiknong twv AvBpwrnivwv
Moépwv, va avayvwpilouv tnv omoudalotnta Kat enidpacn tng Atoiknong AvBpwrivwy MNopwv
yla TNV OLKOVOULKN avamtuén, vo avoadpépouv Kal va efnyolv TIG peBOdoug yla Tov

Mpoypappatiopo tou AvBpwrivou Kedpalaiou kat Mépwv Kal tnv mpoBAsn avaykwv.

Emiong, va avaAuouv TIC €vvoleg Kol va yvwpilouv ta cuothipata yla: Avaluon —
Nepypadn — Ixedlaondg Oéong Epyaciag, Evtoniopdg — NpooéAkuon — Emloyn, Eknaideuon

kot Katdaption AvBpwrivwv Mopwv kat AfloAdynon AvBpwrivwv MNépwv.

TéAog, Ba mpeénel va eival og B€on va epappudlouv TIG TAPOMAVW YVWOELG OTNV ayopa
gpyoaoiag kal va avtihapBdvovral mwe auteg emdpolv ota Bpata Aloiknong AvBpwrivwv

Nopwv
KaAumtovtal ta akéAouBa Béparta:
1. AvaAuon kot Neplypadn Ooswv Epyaoiag
2. MNpoypappatiopog AvBpwrivou Auvaptkou
3. TMpooéAkuon Epyalopévwy
4. Emoyn Mpoowrikol
5. Exmnaidevon kat Kataptnon AvBpwrivou Auvouikou
6. KaBodnynon kot Staxeiplon kaplépag
7. Opyavwolokn Zupunepipopd, Mabnon & Aflonoinon AvBpwrivou AuvapLkou
8. A&loAbdynon Epyalopévwy

Katomv n umoevotnta «lotopiat twv EMXEPROEWV» OMOCKOTEL oTn SnuLoupyla
YVWOEWV yla To Twg £xeL e€eAyBel Staypovika (1500-2016) o Beopdg TnG enxeipnong otnv
TaykoouLa olkovopia. Eudaon divetatl otn Soun Kal otn oTpaTnylkr tou Beopol Kol wg

outa kaBpedtilouv aAld kol Tautoxpova kabopilouv oAAayEC oTnV eUPUTEPN OLKOVOULaA.

Me tnv oAokApwon Tou HaBruoTog oL GOoLTNTEG AVOUEVETOL VO AOTEAECOUV OTEAEXN
ETIXELPNOEWV KOL ATOUO LKaVA va ovaddBouv emiyetpnpatiky EAAMGSa otov cUyxpovo KOoUO
KOL va avaAUOUV ETIXEIPNUOTIKEG TIEPUTTWOELS , Vo opilouv Kol va Eexwpilouv €vvoleg

£EUTIVEG KOLL XPHAOLUEG YLa TN SNULOUPYLO KOLWVOTOUWY BLOCLUWY ETILXELPHOEWV.
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H Evotnta eival Slaitepa XpnoLdn yla OTEAEXN EMLXELPAOEWV KOL ATOHQ TIOU
evbladépovtal va avaldBouv emiyelpnuatik EAAGSa otov cUyxpovo Koouo. KaAumrtovtal ta

akOAouBa avtlkeipeva:
1. OepaTikd Kot LeBodoAoYIKA INTAATA OTNV TTOYKOOULA LOTOP L0 TWV ETILXELPHOEWV.

2. H g€€ALEN KAl OpyAVWON TNG ETUXELPNUATIKAG SPACNG OTNV SLAPKELA TNG EUTIOPLKAG

EMOVAOCTACNG KOL TOU LEPKAVTIALOUOU.

3. H e€€ALEn kol opydvwon tng eniyeipnong otnv mpwtn Blopnxavikn Emavaoctaon.

4, H avobdog twv peyaAng KALpOKaG emIXEpAOEwV Kal n Seltepn Blopnyavikn
gMavaotaon.

5. H edpaiwon tng moAueBviKAG Kot Tou SLteuBuvTikoU KamitaAlopou.

6. H amodounon tng moAUEBVIKAC Kal oL VEEC LOPPEG ETILXELPNUOTLKAC OPYAVWONG

TIou avadvovtal e TNV Tpitn KoL TETaPTN BLOUNXAVIKA EMAVACTAON.
7. H eA\nvikn emxeipnon amod pia S1ebvikn omrikn): 180¢-210¢ at.
8. Eruiheypéva case studies: epyaoia.
9. Jupnepdacpota Kat dtdloyog pe th Bswpia.

Télog, otnv umoevotnta «Otswpia kat Mpdafn ¢ Awoiknong twv Opyavicpuwvy,
napouoLaovral Ta KUpLa pyaAeia OLKOVOULKAC OVAAUGNC TNG SL1OKNGNG TWV ETILXELPCEWV

KOLL OPYQVICLWV KaL TTOpOUGCLALOVTAL TIPAKTIKEG EGAPUOYEC TOUG.

ZKOTIOC TOU HaBNUATOG €lval Vol KATAVONOOUV Ol GOLTNTEG TLG TIPAKTLKEG Kol BEWPNTIKES
Tpooeyyioelg Tou management Kat TG SL0IKNONG ETUYXELPROEWY KAL OPYAVIOUWY, KABWE Kal
TIG BewpLEG ETIYELPNOLAKNG OPYAVWONG OTO CUYXPOVO OLKOVOULKO KOl KOWWWVLKO TIEPLBAAAOV.
ErutAéov, va KAtavooUV TLG SLOLKNTIKEG KOL OPYOVWTLKEG TIPAKTIKEG KOL TLG SLOLKNTIKEG
LKOVOTNTEG TIOU QTALTOUVTAL O €va oUYXPOVO XWPO epyaciag, OMwE Kal TG OewpnTIKEG

npooeyyioelg mou adopoulv TV avaluon Kal emilucn mpofAnUATWY.

Y10 pabnua, ot poltNTEG aooAoUVTAL UE TN SnLoUpYia EVOG ETILXELPNMOTIKOU TTAAVOU

(business plan), epapuolovrag tn Bswpia otnv Mpaén.
KaAUmtovtol ta akdAouBa avTiKEEVA:
1. BOOLKEG TPELC apXEC OKOVOULKAC TNG Aloiknong

2. Avdaluon EcwtepikoU kat E€wtepikol MeptpdAlovtoc Emiyeipnong.
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To padbnua eotidlel ta B£pata mou adopouv TNV opyavwon Kot tn Sloiknon evog opyaviopou
ue éudacn otnv emniyeipnon. e auto To MAALCLO To HABN A Amookomel oTnV Katavonon tng

dUOoNG KAL TNG XPNOLUOTNTAC TNG Sloiknong yLa hLa Txeipnon f €évav opyoaviopo.

OE Il Mabnuata Yrodoung II (30 ECTS)

H Bepatiky evotnta «Mabnuata Ymodoung Il: dnuloupyel to anapaitnto unofabpo
YVWOEWV OLKOVOULKNC Bewplog o€ SLOKNTIKA OTEAEXN EMLXELPOEWV OE TOUELG TTou adopouv

NV AELTOUpYLa TNG EMLXELPNONG LE TNV EUPELA €vvola TOU Gpou.

H UAN TNG CUYKEKPLUEVNG EVOTNTACG EEKLVA LE TNV EMLOKOTINON TWV PACLKWY OpXWV TIOU
SLETOUV TNV OLKOVO LK §pa0TnPLOTNTA KOL TNV KOTOVONGOT TOU POAOU TWV LLKPOOLKOVOULKWY
£PYOAElWY KOL TIOAITIKWY OTNV UTIOEVOTNTO « MIKPOOWKOVOUIK Kot OLKOVOMUIKA TNG
Awoiknong», efetalovrol ta KUpLa €pyaleia OLKOVOULKAG OVAAUCNG TG Sloiknong twv

ETIXELPNOEWV KOL OPYAVICUWV.

IKOTOC Tou padnipotog sivol n katavonon tng Soung, TNG ocuumepldopdc Kol TG
anodoong TwV EMIUEPOUC UTIOKELUEVWY TNG OLlkovouiog. Me to Tépag tou padnuoatog, ot
doutntég / doltAtpLeg eival os B£on va KAtavoouv Toug unxaviopolg AnPng (opBoloyikwy)
anopAcewy, UTO ouVONKEG oTeEVOTNTAC MOPWV Kol Ba eival oe Béon va cuAAéyouv Kal va
gepunvevouy edopéva Kal mAnpodopleg mou oxetilovral pe TNV KOTAoTaon Kot tnv e€EALEn
NG owkovopiac. ErutAéov, ol pottntég / dpoutritpleg Ba sival os Bon va emthUouy {ntrpota

OLKOVOULKAG GUCEWC.
KaAumtovtal ta akoAouBa aviikeipeva:
1. Owovouwo MpoPAnua, Owkovopukn Apxn
2. OWKOVOULKA ZuoThpaTa
3. Mapaywywkol ZuvteAeotég, Mapaywyn
4. MNapaywylkég Auvvorotnteg, Kootog Eukatpiag
5. Kodotoc Mapaywyng
6. ZAtnon, NMpoodopd, TIuEC
7. EAaotkotnta
8. Xpnowotnta
9. Mopdig Ayopadg
10. Anuodota AyoBa
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11. E€WTEPIKOTNTEG

12. ®opoloyia

13. AfloAoynon Emevéuoewv

Katomy, otnv umoevotnta « MaKpoolKOVORLKH Kot OLKOVOLKH TG AVAITUENG») okomog

glval va mapouoclootolv ta Baoclkd INTAMATA TNG HOKPOOLKOVOULKNG OvAAUONG TOU

oXeT{ovTal LE TO OLKOVOULKO TIPOBANUO, Toug €BvikoUC Aoyaplaopouc, TNV Ovepyia, Twv

mMANBwpLlopd, tn cuvabpolotikn Iitnon kot mpoodopd, K.AT., KOl va YiveL KkaTavonto to

mAaiolo Twv Apecwv Zévwv EmevoUoswv HECW TNG EVVOLOAOYLIKAG TIPOCEYYLONG, TWV

TIPOOSLOPLOTIKWY TIOPAYOVTWY KAl EMSPACEWV QUTWV.

Me to mépag tou padnpatog, ot portnteg / poltitpLeg ival os O£on va Katavoouv Tov

pOAO TwV Apeowv Zévwyv Emevéloswv, TOUG MAPAYOVTEG TIPOCEAKUGNG AUTWVY Kl TN adaipa

£TPpONG TouG. Emiong, Ba eival os B€on va cUAAEyouV Kal va eppnvelouv dedopéva Kot

mAnpodopieg mou oxetilovtal pe TNV KotAotaon Kol TNV eEEALEN TNG OKOVopLlag Kol va

erAUOUV {NTAMOTA OLKOVOULKNG dUCEWC.

KaAUmtovtol ta akdAouBa avilkelpeva:

1.

10.

11.

12.

13.

OkovouLko MpoBAnua, Owtkovopkr Apxn
OLKOVOULKG ZuoThRHaTa

EBvikol Aoyaplaopot

Avepyia

MANBwpLoUOC

JuvaBpoloTikn Zrtnon, Zuvabpolotiki Npoodpopd
XPNUOTOTLOTWTLKO ZUoTNUA

Oeopol kat Owkovouia

AleBvég Eumoplo

Aplotomoinon tng Eunueplag

Anpoota AyaBa

E€wteplkdTnTeC

Owovoptkn OAokAApwon tng EE
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TéNog, otnv unoegvotnta, «Oswpieg tng Emyeipnong» efetalovtal ol Bswpieg Kal
OTPOTNYLKEG TWV  EMIXELPAOEWV  yld  OmOKTNONn  SlATNPAOUOU  AVTOYWVLOTIKOU
TMAgoveKTAMATOC, Kal Ba avamtuxbouv ta téooepa Bewpntikd mAaiola (tng dUvapng tou
KAQSOU-QVTAYWVLOTWY, TOU KOOTOUG OUVOAAOYWY, TWV MOPWV—YVWONG KOL auTd TNg
ouuneplPpopdg KoL CUYKPOUONC) OTN OTATLKA Kol EEEAKTIKN Toug Stdotaon. Oa peletnBouv
eMiong to Téooepa PaolKA €16 OTPOATNYLKWVY KLWWAOEWV Kal n oxéon dlatnprolyuou

TIAEOVEKTALATOG ETLXELPHOEWVY KOL OLKOVOULKAG SlatnpnoluotnTog.

JTOX0G TOU HaBAUaTOoG gival n Katavonon Twv Bactkwv Opwv Kol EVWOLWY TIoU adopouV OTLG

Bewpleg KaL TIG AelToupyleg, KABWG KAL TLG OTPATNYLKEG TWV ETLXELPHOEWV.

Me to mépag tou padnpatog, ot portnteg / doltiTpLeg ival os O£on va kKatavoouv Tov

POAO TWV MOPAYOVIWV ToU eMNpedlouv TNV Asltoupyla KAl TNV OVIAYWVLOTIKOTATA HULOG
gmuxeipnong.

KaAUmtovtol ta akdAouBa avilkelpeva:

1. Twati UTtapYoUV ETILXELPNOELS;

2. Tumpooblopilel To «AploTo» PEYeBOC KAl OPLO TNG EMLXELPNONG;

3. TMolo peilypa otpatnylkng elval koAUtepo yla va  emteuxBel  Stotnprolpo

OVTOYWVLOTIKO TTAEOVEKTNUAL.

[ v edikevon «Ztpatnyikn Aoiknon Emiyelpocwv»:

OE Il Baowd O¢pata Ztpatnykngs (20 ECTS)

H Oeupatikn evotnta «Baolkd Ofpata ITpatnywkng» Onuloupyel 1o amapaitnto
UToBaBpo yvwoewv yla SLleuBUVTIKA OTEAEXN ETLXELPHOEWV TTOU KAAUTITOUV TO GACUA TNG
LOTOPLOG TWV ETUXELPAOEWY, TOU HAPKETLVYK KOL TWV TIOCOTIKWY LEBOSWV, avaykaiwy ylo T

Aewtoupyla TG emelpnonc.

Ytnv unoevotnta «Elcaywyn otig Noootikég MeBodoug» mapouaotdletol To GUVOAO TwV
HEBOSWV MOV gival avayKaileg yLo TNV MOCOoTIKA £Kdpoon TWV ETMLXELPNUOTIKWY TIPOBANUATWY

KOLL TNV UTTOOTAPLEN TWV OXETIKWV amodAcewv Kal amoteAeitol arnd Vo pépn.

YKOTIOC TOU paBnpatog ival N avaAuTIKY TOPOUCLAC TWV PACIKWY LABNUOTIKWY TEXVIKWY
KOLL OTOTLOTLKAC TTOU £lvall omapaitnTeS yLo TNV KAtavonon thg AELTOUPYLAC TWV ETILXELPHOEWVY
KoL ytot TV TpoPAedn TG cupmepLdopAC OLKOVOULKWY PHovadwyv o 6e60UEVO OLKOVOULKO

nieplBaAov.
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ErutAéov, otoxeleL 0TV TOPOYX! ELSLKWV YVWOEWV ITOTLOTIKAG YLOL TNV TIPAKTIKA TNG
SlolknoNg ETXELPNOEWV KOL TILO CUYKEKPLUEVA TNV avAdelEn tng edoapuoyng Lebodwv
Itatiotikng otnv dwadikacia ANPng amoddocswv. To MO oNUOVIKG eival n €lg Babog
KOTAVONGN OTL OTOV TIPAYHOTIKO KOOHO TWV ETIXELPNOEWV oL anoddcelg otnpilovral ot
OUAAOYEG Kall AVOAUGELG TTOCOTIKWY SESOUEVWV. AKON KOL TOL TIOLOTIKA XOPAKTNPLOTIKA, OTNV

MPAEN avtlpetwnilovral pe moootikeg Stadikacieg Mabnuatikwy Kal ZTATIOTIKAG.

Me tnv oAokAnpwaon Tou pabripatog ot GoLtnNTEC/TPLeC avapévetal va eivat os B€on va
KOTOVOOUV TIC BACIKEG LOBNUATIKEG TEXVIKEG TIOU €lval amapaitnTES yLO TNV TTPOTUTIONOLNON
NG AELTOUPYLAC TWV ETILXELPICEWVY KOL TNEG OLKOVOULLKNG §paoTnPLOTNTOC YEVIKA, VO KATAVOOUV
TIG BAOCLIKEG LABNOTIKEG TEXVIKEG TIOU €lval amapaiTnTEG yLa TNV KATAOKEUT HABONUATIKWY
MOVTEAWV TIOU XpNoLUomoLlouvTaL yla thv mpoBAedn cuunepldopd Katavolwtwy, SuvNTIKWY
SaveloAnmtwv KA.T. oc 6e60UEVO OLKOVOUIKO TEPLBAAAOV Kal pe Bacn TG PACIKES

CUOTATIKEG SOUEG TNG ZTOTLOTLKAC.
KaAUmtovtol ta akdAouBa avilkelpeva:

1. Efiowon suBelag. Mpadn mapdotacn subeiag. EVpeon e€lowon gubeiag amd tnv
TETAYUEVN EMLTNV 0pXN) KaL TNV KALon, amo Vo onpeia, ano éva onpeio kaltnv kAion,
YXetkn B€on Svo euBewwv, KabBeteg eubeieg, MapdAnieg guBeieg, MOAUVWVUULKEC
eflowoelg, E€lowoelg pe amoAuta, Miyadkol aplBuol, AVICWOEL; MPWTOU Kal
Seutepou Babuol, Mpappkd cuothuata Kot pEBodol eniAuong toug, M£Bodog tou

avtiotpodou nivaka, MéBobdog twv oploucwv, MéBodog Gauss.

2. Awaviopata os 800 Kol TPELG dlaotdoelg, Mpatelg petafyd Stavuopdtwyv, MEtpo
Slavuoparoc, Ecwtepkd ywopevo Stavuopdtwy, Mivakeg, Edn Mwvakwy, MNpdelg
muvakwv, Opilouoeg, 166tnTeg oploucwy, Avtiotpodoc evog mivaka, Mapdywyog
ocuvaptnong, Ebapuoyic mapaywywyv, Movotovia kot akpotata cuvaptnong, Kolla

KUPTA KoL onpeia Kapmng, OKOVOULKEG CUVAPTHOELS, EAaoTIKOTNTA cUVAPTNONG.

3. AplOuntikn mepypadn twv Ssdouévwv. Mpokelpévou vo aviAnBouv TOAUTLUEG
TAnpodopieg amnod éva moAunAnBO£c cUvolo Sedopévwy Kat mapAdAAnAa va amoktnOei
pio cuvolikn elkova tou dotvopévou oto omoio avadépovral ta dedopéva Ba mpemel
outa va cuvoloBoulv. Napoucidlovral, ad’ evog, ol Stddopol TpomoL cuvoPng
Sebopévwy, kat ad’ etaipou, n xpron KatdAAnAwv -yla tn clvodn twv dedopévwyv-
0PLOUNTLKWY TIOCOTATWY (OTATIOTIKA HETPA) OL OTtolEG TTpoEp)ovTaL amod ta dedopéva

KOLL T(POKUTITOUV WG TLUEG OTATLOTIKWY CUVOPTHOEWV.
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4. Ztowyelo amnod tn Bewpeia Twv MbBavotnTtwy. Mapouactdlovtol oL BacLKEG EVVOLEC OTIWG
Oewplag MBavotnTwy OMwe (evoelkTikd): Oplopol, Mpatelg pe evbexopeva, ApXES

AnopiBunong, Aeopeupévn MBavotnta, Avefaptnta Evdexoueva.

5. Kavovikn Katavour. Méow tng Kavovikng Katavoung meplypddovrtal ot Pacikeg
€VVOLEC TWV OTOTLOTIKWY KOTAVOUWY, TIWG Kol yloti yxpnoldoroleitatl n Turikn

KOTAVOWL, KaL WG EAEyXOVTaL UTIODEDELS.

6. Tpapuwkn MoAwdpouon. Mpayuatonoleital eloaywyn otny évvola TG apLlBUNTIKAG
OUOXETLONG METOEL attiou kal attiatol. H AvaAuon MaAwvdpopunong €xeL wg otdxo va
yilVEL kaTavonTo Mwg yivetal n emloyr Tou KatdAnAou umodeiypatog To omoio Ba
XpnolomotlnBel ylo TNV €KTUNON TwV TWWV NG €E0PTNUEVNG HETAPBANTAG Yl
Sebopévec TLUEG TNG aveldpTnTn .

AkoAoUBwGg, otnv umoevotnta «ApXEG AOYLOTIKAG Kol XPNHUOTOOLKOVOMLKAG ylol
AleuBUVTIKA OTEAEXN », VIVETAL LA ETILOKOTINGN TWV BACLKWY OPXWV XPNHUOTOOIKOVOLLKAG Kol

AOYLOTIKNG.

JKOTOC TOU padnpatoc eival ot GoLTATPLES Kal oL GOLTNTEG VAL KATOVONOOUV TLG £VVOLEG,
TOUG OpLOMOUC Kal T peBodoloyieg mpoadloplopol TnG ouvBeong Tng meplouciag, Twv
METABOAWVY TNC TEPLOUGIOG KL TWV OLKOVOULKWY QTMOTEAECUGTWY TWV OLKOVOULKWY
eKUETAAMEVOEWY, HE e£dapUoyr] TWV KOTOAANAWY AOYLOTIKWVY EVVOLWV, apXWV Kot

pebBoSoloyLwv.

ErutAéov, ol poltnTEG avapéveTal va eival og BEoN va KATOVOOUV Kal va avaAUOUV TLG
OLKOVOULKEG  KOTOOTAOEL Twv Emyelprioewv pe  xprion ouyxpovwv  UeBodwv

XPNUOTOOLKOVOULKNG AVAAUGONG, OTIWG OL KATAOTAOELG KOWVOU EYEBOUG Kol oL aplBUOSELKTEG.

MapdAAnAa, otoxog eival oL GoLTNTEG va KATOWVOOUV KAl va OLOTOLoUV TIG apPXEG,
HEBOBOUC Kol TEXVIKEC TNG XPNUOTOOLKOVOUIKNAG Aloiknong, wg mMPog TIC eMeVOUTIKEG,
XPNUOATOSOTIKEC KAl AELTOUPYLKEC SLOLKNTIKEG OO ACELC, Vo avaAUouV Ta Bacikd otadla Tng
0pPYAVWONG TOU EMIXELPNOLakol Kedalalakol TTPOYPAUATIONOU, Vo UTIOAOYI{OUV TN XPOVLKN
ofla Tou XpUATOC KoL TNV AVTLOTOLYN TTPOCAPKOYN] TWV XPNHOTOPOWV Kal va afloAoyouv Kot
eTAEYOUV ETIEVOUTIKA OXESLA, e BAon eVOAAKTIKEG HeEBOSOUC EMEVEUTIKWV EMIAOYWV, OTIWC
n KoaBapa Mapovoa Afila, n Mepiodoc Emaveionpaing Kedadaiov, n Ecwtepik Anddoon
Emévbuong, o Aciktng Kepbodopilag n o Asiktng Qdeleiag/KdoToug Kal va omoktolv
BEWPNTIKEC KOl TIPAKTIKEG YVWOELG ylo Tn Slapuopdwon Tou XPNHOTOOLKOVOULKOU

TIPOYPOUUATIOHOU KoL TNV OVATITUEN EMXELpNUATIKWY oXediwv (business plans).
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Me tnv emtuxy oAokAnpwon tou padriuatoc o/n dortntAg/tpla Ba mpénel va sivat
kavoce/n va yvwpilel Paocikég apXEC Kol LEBOSOUC EKTINGNG TIEPLOUGLOKWY OTOLXELWV TNG
ETALPLKNG TIEpLloUciag, va epappuolel TN AOYLOTIKY TTapakoAoUBNGCN TwV ETIXELPNCEWVY KAl TNV
™mpnon Aoylotikwv BLBAlwy, va emAleL KaBnpeplvd AoyLloTikd TipofANpata o HeAAOVTIKNA
TOUC amaoXOANOnN O€ OLKOVOLLKEC HOVASEG, va TIPOoSLOPIlEL TNV ATMOTEAECUATIKOTNTA LLOC
eTuxelpnong HECwW TNG XPNONG TNG AOYLOTIKNAG ETLOTAKNG, VA KATAVOEL KAl Vo OVAAUEL TLG
OLKOVOLKEG KOTOOTAOEL £EAYOVTAC XPNOLUA CUUMEPACUATA Yla TN PEUCTOTNTO, TNV

anodotkotnta, Tn S1apBpwon kepaAaiwv KAT.

ErunpooBetwe, o/n dpoltntrg/TpLa avapevetal va ivatl os O£on va KatéxeL Eva cUyxpovo,
OAOKANPWUEVO KOl XPNAOLWO GOUVOAO EMIOTNUOVIKWY BOewpnTIKWVY KAl TPOKTIKWY
XPNUOTOOLKOVOULKWY YVWOEWVY, TIPOOEYYIOEWV Kal e£pyoAeiwv avaluong olvBsTwy
ETUXEIPNUATIKWV  oevapiwy, He e£dappoyr] ONMOTEAECUATIKWYV  XPNUOTOOLKOVOULKWY

£MeVOUTIKWV amodAcewV.
KaAUmtovtol ta akOAouBa avilkelpeva:
1. Ewoaywyn otn AoyLloTikn - AOYLOTIKEG ApXEG
2. looloylopodg
3. Katdotaon AnoteAeoudtwy XpAong
4. Nivakag MetaBoAwv I16lwv Kedalaiwv
5. KoaBoAwo-HuepoAdylo-EMAL
6. Aoylotikd Feyovota - Huepoloylakég eyypadég,-Alaxeiplon amnattioswv-loolluylo
7. Noylotika paipata, Eyypadéc Npooappoyng
8. Eyypadeg Mpoodloplopol AMOTEAECUATOG KOl OUVTAEN OLKOVOULKWY KATOOTACEWV
9. Kataotdoelg kowvou peyéBouc kal AplBuodeikteg
10. KedbaAalakog NpolmoAoylopog
11. AfloAoynon Emevéuoewv
12. 3tadia Avaluong Emevéloswv
13. KaBapa Napovoa Afia
14. Emidoyn Metafl EvaAloktikwy EmevSloswv

15. Emevdutikeg Artodaoelg pe Kedbahatakolg Neploplopolg
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16. Neplodog Enaveionpaéng Kedpahaiou

17. Ecwtepikn Amodoon Emévduong

18. Aciktng Kepdodopiag (Qdbeleiag/Kootoug)

19. MeAétec Mepintwong Emevdutikwy Antodpacswv

T€AoG, oTnVv uTtoevoTNTa «AloknTiki EmotApun» mapouaotaletal n analtolpevn Bewpla
KOL oL BOOLIKEG OPXES Yla TNV €dapUoyn TEXVIKWY SLOIKNTLIKAG EMLOTAUNG yla emiluon

ETUXELPNOLAKWV TIPOBANUATWY Kal ANYPn amodpAcewV e XN AOYLOULKOU.

O otoxog eivat va avamntuxBouv oL Baclkég EVVOLEG TTOU OXETI{oVTaL LE TNV TEPLYpadT) TWV
TPOPANUATWY TIOU UMOPOUV va eMAVBOUV pe poBnuoatikd povtéda. MaparinAa, Sivetal

£udaon otnv emAoyn KoL Tapouciach TwWV omopAiTNTWY LOVIEAWV KOL TEXVLKWV.

MeTd Tnv enttuxn mapakoAouBnaon tou padnuatog o/n dottntng/pla Ba sival os B¢on va
KOTAVOEl TN onuacia TG OTPOTNYLKAG TOPOYWYNG KAl OVTLKELUEVIKWY OTOXWV, Va
npoacdlopilel TI¢ anoddocelg mou ennpedlouv thv anddoon, vo KATovoel TNV évvola Tng
anodoong Kal vo Teplypadel oxetikd mpoPAnuata, vo mpoodlopilel tnv KataAnAdtepn
peBoboloyikn Tpooéyylon, va Teplypddel Tov TPOMo He Tov omolo Ba aflomolel ta
anoteAéopata tng enefepyaciog SeSoUEVWY, Vo UTTOGTNPLLEL e ETILXELPA AT TLIC OMOPATELC
mou Ba AdPBel i MPOTElVEL, VA KOTAOKEUALEL HABNUOTIKA HOVTEAQ, va eMIAEYEL Kal va
epapudlel g Kata@AAnAeg peBodoloyieg yia Tnv emiluon Twv MpoPANUATWY anodaong Kat

Va XPNOLUOTOLEL TO KATAAANAO LOONUATIKO AOYLOULKO.

ErumAéov, Ba eival oe Béon va avaAlel To omoteAéopata tng €miluong Tou

HaBONUATIKOU HOVTEAOU Kal va mipoteivel AUan ) Aol ota mpofBAnpata anddaonc.
KaAUmtovtat ta akoAouBa aviikeipeva:
1. Ztpatnyikn onpaoio SLOLKNTIKAG EMOTAMNG.

2. M£6060¢ dnuloupylog HaBnUATIKWY LOVTEAWY yLa ETIAUGH ETILXELPNOLOKWY

TPOPBANUATWY.

3. Tumog mMpoPANUATWY TOU HUMOPOUV va AUBOUV WE TEXVIKEG ALOLKNTLKAG

Ermotiung.
4. ApPXEC YPOAUULIKOU TIPOYPOUUATIOHOU KAl ETHAUGH TOUG UE AOYLOULKO.
5. 2xedlaopdg Sladikaolwy Kot ovalucn oupdg avapovi .
6. Edoppoopéva poviéla.
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OE IV Eldwka Oépata Ztpatnywngs (20 ECTS)

H Ogpatikn evotnta «EOKA OZpata ITPATNYLKAG» TAPEXEL OTA SLEUOUVTIKA OTEAEXN
ETIYELPNOEWV TO ATIAPAITNTO UTIORAOPO YVWOEWVY YLa TIEPALTEPW £EELSIKEV DT TOUC O€ ELSLIKA

BEpata oTpaTNYLKNAG LETAEY TWV aKOAoUBwWV 2 opddwv padnpdatwv:
Ouadal

H UAN TNG CUYKEKPLUEVNG OUASOC EEKLVA LE TNV UTTOEVOTNTA « ZTPATNYIKO MAVATIHEVTY,
To omoio KOoAUTTEL TIC Paolkég O£€10TNTEC KAl €pyoAEidt yla Tn OTPATNYLKA avAAuon.
MNeplapBavovtal ta epyoAeia yla TNV avadAuon Tou HaKPOTePLBAANOVTOC Kal TOUu
QVTAYWVLOTIKOU TePIBAAOVTOG HLaG eTuxeipnong kabwg Kkal twv Wilwv Topwv Kot

SuvartotTwy evdg opyaviouou.

JTn oUVEXeLa, TIaPEXEL Ula o Babog mepiAndn TG Stadkaolog TG OTPATNYLKAG OTWE
XPNOLOTIOLEITAL OO TOUG SLAXELPLOTEC, KOL 0T CUVEXELA cUINTA TO €UPOG TWV BEWPNTIKWY

TUPOOTITIKWY TIOU EVNUEPWVOUV TNV KATAVONOT MG Yol AUtV T Stadikaoia.

Eotwalel oe téooepa Bewpntikd mAaiowa (tng Suvapng Tou KAGSoU- avtaywvloTwy, Tou
KOOTOUC CUVOAAOY WV, TWV TOPWV- YVWONG KoL AUTo TG cUUTepLdOopAg Kal cUYKpouaong), otn
OTATIKA Kol €EEAIKTIKI) TOUC SLACTAON, KAl TECOoEpO POOIKA £(6n OTPATNYKWY KLVAOEWV.

Emnionc, Slepeuva TiG €N TEOOEPLS EPWTHOELG:
1. Twati UTApPXOUV ETILXELPNOELS;
2. TumpoobSiopilel To «AaploTo» PEyeBOC KaL OPLO TNG EMLXELPNONG;
3. Timpoodlopilel TNV eméKTacn TNG EMLXelpnong;

4. Mol pelypa otpatnykng eival koAutepo yla va emteuxBel Siatnprnolpo

OVTOYWVLOTIKO TTAEOVEKTN A,
TéAog, e€etaletal n oxéon SLATNPROLLOU TTAEOVEKTALOTOC ETIXELPOEWVY KOLL OLKOVOULKAG
SLoTNPNOLUOTNTAG.

IKOTOC TOU pabnpatog eival n katavonon Tou MAALCIoU Tou ZTpaAtnylkou Mavatlpevt
Slo HEOW TNG €VVOLOAOYIKAG, OswpnTikAG Kol EUMELPLKAG TIPOCEYYLONG, KoL TNG

0€LOAOYNONG TWV TPOCSLOPLOTIKWY TIAPAYOVTWY KAl TWV EMSPACEWY TOUG.

AUTO TO pHadnuoa otoxelel va Swoel 6Touc GOoLTNTEC pLa Loxupr avtiAndn twv Bepdtwy,
TWV gpyaAseiwv Kol Twv BEWPNTLIKWVY TIPOOTITIKWY TIOU SLEMOUV TNV TIPOKTLKI TNG OTPATNYLIKAG

KoL Toug SeapOUG TNG KE TN SLolknan. XpnoLUomoLwvtag £vo cuvSuoopud Bewplag, TPOKTLKAG
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KOLL LEAETEG TTEPUTTWOEWV, TO HABNA e€€TATEL TIC BEWPLEC KAL OTPATNYLKES TWV ETLXELPHOEWV

yla ammoKTNon SLaTNPROLUOU OVTOYWVLOTIKOU TIAEOVEKTILATOG.

Me 1o MEpag Tou pabnuatog, ol oltnteg / GolTtRTPLEG lval og BEon va KATOVOOUV TIG

Baolkeg £vvoleg, TOUG OPLOKOUG, TA XOPAKTNPLOTIKA, KATNYOPLEG KAl LETPNGCN OTPATNYIKWY

KoL LeBOSwV Tou ZTpaATnylkoU MAvaTlpevT.

KoaAUmtovtat ta akOAouBa avtikeipeva:

1.

2.

3.

4.

5.

Ewoaywyn: Evvoleg, Oplopol.

Evotnta 1n: @swpieg tng Emixeipnong

NeokAaoikr Mpocgyylon, Aourn Ayopdg
Oewpia kGoTOUG CUVAANAYWV

Oewpla “principal-agent”

Ocewpla MOPWV Kal EMEKTAONG TNG EMLXELPNONG
H npooéyylon tou Marglin

Kpltikn

Evotnta 2n: EMyelpnolakn oTpatnyLkn

OLmapayovteg nou npoadlopilouv to ‘aploto’ péyebog piag emiyeipnong
MapAyovteg Mou eMLOPOUV OTNV ETIEKTACT TNG ETUXELPNONG
ANYPn Ztpatnylikwyv Anopacswv

ITpATNYIKEG Zuppayieg otnv EAMGda kat oto E¢wtepikd

Evotnta 3n: Emelpnotakr) MoALTkn

Itpatnykeg Eméktaong Emxelprioewv
Jtpatnytkn AvaAucon Avtaywviopou

AvAAuohn E0WTEPLKWV TTOPWV TNG EMXELPNONG
A€loAoynon , Emloyn kal YAomoinon ITpatnyLkng

Eknovnon Emyelpnuatikol Yxediou

OoTPATNYLKA KAl SLeEBVNC avTaywVLOTIKOTNTO.

Jupnepdopota: Ofpata  TOATIKACG, Emxelpnolakn otpatnyikr, Blopnyavikn
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Katomw, n umoevotnta «Itpatnylkl AleOvwv EMXEPRCEWVY TIPAYUOTEVETAL TOUG
AOyouc yla toug omoloug emixelpnocslg anodacilouv va SiebBvomoinBolv, kabwg Kal TLg

TIPOKTLKEC TTOU akoAouBoUv Katd tn Stadikaoia SteBvomoinong Touc.

IKOTOC TOU poBnuatog sival n katavonon tou mAAlciou Tng Ztpatnylkng Alebvwv
ETUXELPNOEWV LECW LG EVVOLOAOYLKNG, BEWPNTLKAG KOL EUNELPLKNG TIPOCEYYLONG, KAL TNG

afloAOynong Twv TPOOCSLOPLOTIKWY TTOPAYOVIWY KAl TWV EMILOPACEWVY TOUG.

To padnua efetdlel tnv €vvola tng TOAUEBVIKNAG EMXELPNONG KAl OoXOAElTaL UE TLG
TPOOTIAOELEC TTOU KOTOPAAOUV OL GUYXPOVEG OLKOVOULEG TIPOKELUEVOU VA TG TTPOGEAKUCOUV.
Ot S1eBveic emuyelpnoelc aoxoAoUVTaL E TOV TPOTIO LLE TOV OTIOIO Ol ETALPELEG CUMUETEXOUV

o€ oUVOAAOYEG KOl SpaoTnNELOTNTEC MPOOTIOEUEVNG 0lag EKTOC TWV EBVIKWYV TOUG GUVOPWV.

Enopévwe, e€etalel Bewpieg SlebBvoucg egumopiou, Eévwv emevdloewy Kol g€WTEPLKAC
ovaBeong. EmutAéov, e€etdlel Sladopa BEpata mou oxetilovral pe TN Slaxeiplon Katl Tnv
0pyAvVwWon MOAUEBVIKWY ETLXELPAOEWY KAl UTIOYPOUKIZEL INTAMATO TTOALTIKAG OTIWGE N TIOALTIKN
OLKOVOULO TNG EUMOPLKAG TIOALTIKAG KOL O OVTIKTUTIOC TwV vy SleBvwy enevlUoewv TO00

OTLG EYXWPLEC OGO KOL OTLC OLKOVOLEG UTIOSOXNG.

TéAog, mpayuatevetal tn GpUon, To pOAO KaL TLG CUVETELEC 0T SLEBVI avVTayWVLOTIKOTNTA

KOLL TNV OLKOVOULKN asldopla, TNC EMXELPNONG, TOU KPATOUG KOl TwV SLEBVWV OpyavIoHWV.

Me 1o mépog Tou padnuatog, ot gpoltnteg / poltiTpLeg ival os O£on va KATOVOOUV TIG
Baolkeg €VVoLEG, TOUG OPLOKOUG, TA XOPAKTNPLOTIKA, KATNYOPLEG KAl LETPNCN OTPATNYIKWY

KoL peBodwv Twv AteBvwv Emixelpricewv.

KaAumtovtal ta akdAouBa avilkeipeva:

1. 'Evvoleg, Oplopol.

2. Oswpieg MoAueBvikwv Emixelproewv kat MNaykooplonoinonc.
‘EAeyyxog Ayopag
Kdéotog Zuvalhaywv
EkAektikn Oswpia
H @swpnon tng Penrose-Nopwv
‘EAeyxo¢ £Ti TNC gpyaoiag
MoAueBvViIKEC Kal cuvdnuoupyia Ayopwv kot OlKOGUGTNUATWY

3. Ytpatnyikn Eloodou AleBvwv Emixelpioswy.
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Apeoeg emevSUOELG OTO EWTEPLKO
Kowonpaéieg - ZTpatnylkéG TUPHaXieg
Licencing kat Franchising
4. Aiebvng OAokAnpwon Katl Torikn MNpocapuoyn.
5. Oewpieg AleBvoug Avtaywviotikotntag Kpatwy kot MoAueBvikeg
Eruyelpnoelg.
6. Avaokomnon - ZUPMEPACOTO.

TEAOG, OTNV UTIOEVOTNTO «ZTPATNYLIKO MAPKETIVYK» Ttapouatdletal 6Ao to Ao TOU
MAPKETIVYK: TNC TUNUATOMOolnong tng ayopdg, TNG OTOXEUONC Kol TomoB£tnong Tou

TPOIOVTOC, TNG TILOAOYNGNG TOU, TNG SLOVOLLNC TOU KOl TNG OAOKANPWHEVNC ETTLKOLVWVIAC TOU.

YKOTOC TOU HoBApaToc elval n KoTavonon Tou TAALGioU Tou ITpatnylkol MApKETIVYK
MECW HLOC EVVOLOAOYLKNG, BEWPNTIKAG KOL EUMELPIKAG TIPOCEYYLONG, Kal tng afloAoynong

TWV TIPOCSLOPLOTIKWY TIAPAYOVTWY KAL TWV EMSPACTEWV TOUG.

Me 1o mépog Tou pHabnuatog, ol oltnteg / doltATPLEG elval og BEon va KATOVOOUV TIG
Baolkeg £VVOLEC, TOUG OPLOKOUG, TA XOPAKTNPLOTIKA, KATNYOPLEG KAl HETPNGCN OTPATNYIKWY

KoL LEBOSWV UAPKETIVYK.
KaAUmtovtol ta akdAouBa avilkelpeva:

1. Ewoaywyn ot BAOIKEG EVVOLEG

1.1. Opilopol, KatnyopLleg KaL LETPNON OTPATNYLKWY KAl LEBOSWV LAPKETLVYK

2. XapOKTNPLOTLKA MAPKETIVYK

2.1. KAaSLIKA XapaKTNPLOTIKA KOl OVATITUEN LKAVOTATWY yLa TV TtapakoAolBnon tng

TEXVOAOYLKNG €EEALENC ATIO TLG ETILXELPNOELC
2.2. YAIKA Kot GuAa tpoilovta KoL UTtNPEGCLEG

2.3 AvaAucn ayopwv ylo. EVIOTILOMO EUKOLPLWV WG Adatwv emOUMLWY HEXPL KoL

EKTIEDPACUEVWV AVOYKWY

2.4 Npoodloplopodg otolXelwv oTpatnylkng MAPKETWVYK Kol OTOXeuon BUAAdKwv

ayopag
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2.5 M£Bobol £peuvag ayopdg Kat THAOTLKEG / TIELPAUOTIKEC LEBoSoL tpoodloplopol

OKAAUTITWV BUAGKWV ayopag

2.6 Aloyeiplon mveupaTikAG/BlotnXavikng LOLOKTNolag Kol avamtuén oTpatnylkng

ENMwvUHLag
2.7 MApKeTIVYK o€ veodUELG ETLXELPNOELG EVTaong Ttexvoloylag
2.8 Alaxeilplon otpatnylkol MAPKETIVYK OE LEYAAEG KOL OE TIOAUEBVLKES ETILXELPNOELG

2.9 Wnolokd HApKEeTIVYK oav epyaleio mpowBnong emwvupiag kat avamntuén B0Aaka

ayopag

3. ANUOOLEG Kal LOLWTIKEG SLaoTAoel MAPKETLVYK

3.1. O poOAog Tou KPATOUG (PUBULOTIKEG EVEPYELEG, KivnTpa KoL avilkivnTpa) otnv

Slapopdwaon oTPATNYLKAC LAPKETIVYK

3.2. 0 pOAOC TOU OLKOOUOTHHATOC (QVIAYWVLOTWY, GUUMANPWHATIKWY OVIOTHTWY,

TieAOTWVY Kol TpopnBeuTwyv) otnv SLapopdpwaon oTpaATNYLKNG LAPKETIVYK

4. MApKEeTLVYK, agldopla KoL Texvoloyia

4.1. KukALKA olkovoia, olKoVouLo LOoLpACHATOG, OTLYULALO OLKOoVOouia

4.2. TexvnTr vonuoouvn Kal TIPONYHEVEG TEXVIKEG, LEBoSOL Kal epyadeia aglpdpou

MOPKETLVYK

5. Avamntuén Zxediou MApKETIVYK

5.1. Av@Auon Katdotaong ayopag

5.2. Ztoxomoinon BUAaka ayopag

5.3. MNpocdloplopnog SMART otoxwyv

5.4. Av@Auon TAKTIKWY

5.5. OpLoBétnon mpoiumoAoylopou
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Opada Il

H UAN TNG oUYKEKPLUEVNC OPASOC EEKLVA E TNV UTTOEVOTNTA « EMUIXELPNOTIKOTNTA KOl
Awoiknon Kawotopuwv». [paypoTomoLe(tal pia €loc0ywyn OTNV  ETUXELPNUATIKOTNTO,
QVATTUCOOVTOL OL TIPOKTIKEG KALVOTOMIOG KAl EMIYELPNMATIKOTNTAG KAL TTAPOUGCLAovTal Kal
oavaAuovtal Ta cuoTtuota Kal epyaleia Staxeiplong TG KavoTopiag Kot n SuvapLkn Toug.
TéAog, avaAvovtal n onuooia Kot oL EMUTTWOELG TNG ETLXELPNHOTIKOTNTAG KAL TNG KALVOTOULaG

yla Tnv Eupwrnn Kat kuplwg yia tnv EAAGSa otnv apxn Tou 21ou alwva.

ZKoTOG TOU HoBrpartog ivat n katavonon Tou MAaLoiou TG EMXEpNHATIKOTNTAG KAL TNG
Awoiknong Kavotoplwy HECW KLOG EVVOLOAOYLKNG, OEwpNTIKAG KL EUTELPLKIG TIPOCEYYLONG,

KoL TG a€loAdynong Twv MPOooSLoPLOTIKWY TAPAYOVTWY KoL TWV EMOPACEWV TOUC.

Me to mépag tou padnuatog, ot potntég / oLtATPLES ival o BEon va KATOVOOUV TIG
BooKEG EVVOLEG, TOUC OPLOOUC, KATNYOPLEG KOl LETPNON £pEUvaC, TEXVOAoylag, Kalvotoulag
Kot tn Snuioupyia kat Staxeiplon Kovotopwy. EmutAéoy, ot pottnteg / doLTtATPLEG ival oE
B£on va avaAvouv Kat vo gppnvevouv dedopéva kal mAnpodopieg mou oxetilovrtal pE TO
eninedo tng EMXELpNUATIKOTNTOG KaL TNG ALoiknong KovotopLwy, KAt To XapoKTNPLOTIKA TOU

nieptBairlovroc Snuloupyiag kot Stoxeiplong Touc.

KaAUmtovtol ta akdAouBa avilkelpeva:
1. Eloaywyn oTiG BAOIKEC EVVOLEG

1.1. Oplopol, Katnyopleg KaL LETPNON £PEUVACG, TEXVOAOYLOC, KaLVOTOULaG
2. ETOLPLKA XOPOKTNPLOTIKA

2.1. KAaSIKA XapaKTNPLOTIKA KOL QVATITUEN LKOWVOTHTWY ylad TV TtapakoAouBnon tng

TEXVOAOYLKNG €EEALENC ATIO TLG ETILXELPNOELG

2.2. Anuoupyia kalvotopiag/texvoloyiog oto ecwteplkd TG emixeipnong (ecwrtepikn

KawvoTtopia),
2.3. ETalplKkr) opyavwaon o€ EMLXELPHOELG TIOU £XOUV EPEUVNTLKY Spaotnplotnta,

2.4. Metadopd Ttexvohoyilag: TL elval, TOTE XPelAleTAlL, CUOXETION ME ECWTEPLKN

€pELVNTIKN SpaoTtnplotnta,
2.5. Etalpikn opydvwon ylo ayopd/petodopd texvohoyiag

2.6. Alaxeiplon mvevpatikic/Blopnxavikng wloktnoiag: o poAog Twv SUTAWUATWY

gupeoLteXvViag, To KEPSN TWV KALVOTOUWYV KAl TA KEPSN TWV HLUNTWV TEXVOAOYLOC
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2.7. Anuoupyia VEWV KALVOTOUWY ETILXELPNOEWVY
2.8. Alaxeiplon kawvotopiog o HeYAAEC Kol o€ TIOAUEBVIKEG ETUYELPNOELG

3. O poAog ToU KPATOUG (PUBULOTIKEG EVEPYELEG, KivNTpa KoL avTlKivnTpa) Kol 0 pOAog Tou

OLKOOGUOTHATOC
4. Xpnuatodotnon KaWOoTouiag

4.1. XpnuatoSOTnon €PEUVNTIKNAC KOl KOLWOTOUIKNG OpooTnploTnTaG: E0WTEPLKN

XPNUOTOS0TNON KAl TPOME{LKOC SAVELOHOC

4.2. Xpnuotoddtnon €PEUVNTIKAG KOL KALWVOTOULIKAG Spactnplotntag: Venture capital,

private equity, crowdfunding, ICOs.

Katomiy, n unoevotnta «Ztpatnykn Asidoplkig AVIaywvioTIKOTNTAG», TNG omolag To
TEPLEXOUEVO TPAYUATEVETAL {NTAMOTA TIOU AMTOVIOL TWV OTPATNYLKWV  EMAOYWV
ETIXEIPNOEWV KOL KPATWV OTO TAaiolo Ttou eupltepou SleBvolg meplBaiAovtog Kot
napouctalovtal oL SelKTeC HETPNONG TNC QAVTOYWVLOTIKOTNTAG KOL Ol TOPAYOVIEG TOU
ouVTelvouv otnV PeTaBoAr Tng Pdacn Twv OXeTkwv Beswpwwv pe Wlaitepn éudaon otig

Enevéuoslg.

YKOTOC Tou padbnpatog eivat va edhodlaoet Toug GoLtnTEC e TNV amopaitnTn yvwon ylo
TNV KoTavonon {NTNUATwY Tou oXETI{oVTaL UE TV AVTAYWVLOTLKOTNTA KAL TLG OTPOTNYLKEG TTOU

o6nyoLv otn BLWOLN OVTAYWVLOTIKOTNTA.

Me tn Anén tou pabrpatog ot poltntég Ba eival oe B€on va avtilapBavovtal TiG EVVOLEG
NG AVTAYWVLOTIKOTNTOG KAL TNG AVATITUENG, VO KATAVOOUV TLG SLAdOpEC MPOCEYYIOELS YLOL TNV
QVTAYWVLOTIKOTNTA, Va afloAoyolV, HETPOUV Kal yvwpilouv Toug KaBopLoTIKOUG OPAYOVTES
TNG AVTAYWVLOTLKOTNTAG, VA KATAVOO UV TLG AVATITUELOKEC TTOPEUPAOELS TNG Bewplag epmopiou
TIOU OXeTilovtal PE TN QVIOYWVLOTIKOTNTA, vo agloAoyouv tn Siaxeipion kedpalaiwv, va
yvwpilouv Tw¢ TpoypaTonolouvtal oL poéG KehoAalwv OTOV KOOWO, VOKATOVOOUV TLG
OLKOVOULKEG Slaotdoel twv AZE Ko va avTiAapuBAavovtal MwG N OLKOVOWULKN TIOALTIKA

Sloouvdeetal pe tig AZE.

MapdaAAnia, va yvwpllouv ta Kpiowwa INTAMOTA KoL XOPOKTNPELOTIKA Twv SleBvwv
oupdpwviwy emMevbUCEWY , va KATAVOOUV TIOLEC €ival oL gyXwpleg Kot Slebvelg mnyeg
XPNHATOSOTNONG KAL TIWG AELTOUPYOUV, VO YWWPIL{oUV TOUG TAYKOOHLOUG, TEPLOEPELAKOUG KaL
£0vikouc dpopeic xpnuotoddtnong kat va avtihapBdavovtal thv évvola Twy ZAIT kat rtota givat

TO VEQ XPNUATOSOTIKA gpYaAEio TTOU UTIAPXOUV.

KaAUmtovtal ta akdAouBa avilkeipeva:
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1. Aebvng AviaywvioTIKOTNTA Kol AgIKTEG LETPNONG TNG
2. Aebvng Avtaywviotikotnta tng EAAadag
3. zéveg Apeoeg Emevbuoelc kal Oswplieg Emevdéloswv
4. Maykooplomoinon Kot BuoLpin avantuén
Kat avaAutikotepa ta KAtwOL {ntrpata:
1. Elwocaywyn oTig £VVOLEG TNG AVTAYWVLOTIKOTNTAC KL TNG AVATTTUENG
2. MpooeyyloeLg yla TNV avTaywvLoTLKOTNTA
3. Afoldynon, HETpNON Kol KOBOPLOTLKOL TAPAYOVTECG TNG AVTAYWVLOTIKOTNTAG

4. MNépa amno to mapadooLOKO OVTOYWVLOTIKO TIAEOVEKTNHA: AVATITTUELAKES TTOPEUBACELG

Nn¢ Oewplag Epmopiou
5. Awyeipion Kepohailwv kat Poég Kedpaaiwv mpog AVamtucoOUEVEG OLKOVOLLES
6. OwKOVOULKEC Slaotaoelg twv AZE
7. OlKOVOULKA TIOALTIKN Kal AZE
8. Kplowa IntAuata Kol XapaKTnELOTIKA TwY SLEBVwV cupdwvLwy enevdloswy
9. Eyxwpleg kat Alebveig MNnyég Xpnuatodotnong
10. Naykooptot MNepidepetakol & EOvikoi Qopeic Xpnuatodotnong
11. ZAIT kat Néa Xpnuatodotikd Epyaleia

TéAog otnv umoevotnta «Buwoun Avamtuélakr Xpnupatodatnon (Sustainable Finance)»
yivetal mapouciaon tTwv gyxwplwv Kol SLEBVWV TNYWV XpNUATOSOTNONG EMLXELPHOEWY KOl
OPYOVIOUWY KAl TWV GUYXPOVWYVY XPNHUATOSOTIKWY gpYaAEiwv yla Tn BLwoLin avamntuélokn
TOUG EMEKTAON. XTO HAONUo avoAUeTal N UETABAAAOUEVN OPXLTEKTOVIKA TNG OleBvolg
XpPNHatodoTNnoNnG Kot mapouaotdlovtal ol SLeBVeLC Kal EyXWPLEG TINYEG XPNHOTOSOTNONG KaL TA

KOLVOTOMO XPNUATOSOTIKA EPYOAELQ VLA TNV AVATTTUEN ETIXELPCEWV KL KPATWV.

YKOTOC Tou padnpatog sivol va ehodlaoetl Toug GoLtnTEC e TNV AmopaitnTn yvwon ylo

™V Katavonon {NTNUATWY TToU OXETI{OVTOL LLE T OVATTUELOKA Kol XPNHOTOSOTIKA epyalsia.

Me tn ARén tou pabnpatog ot poltntég Ba eival og Béon va avtilapBavovtal Tig EVVOoLEC
NG EMEKTAONG KAl TNC OVAMTUENG TWV EMXEPACEWY, va KotavooUv TIC Sladopeg
TIPOCEYYIOELC YLO TNV XPNUATOSATNGON KOL TNV EMEKTACN ETXELPHOEWY, KABWGE KAL TLG EVVOLEG

KoL Ta €(6N TWV AVOITUELAKWY XPNUOTOSOTIKWY EPYOAELWV.
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KaAUmtovtal ta akéAouBa avilkelpeva:

=

KUplec Ztpatnyikég Eméxtaong twv Emiyelpnoswv kat Opyaviopwy
2. Aoyol kal AnoteAéopata EmékTaong
3. MpoBARuata kot XpnuotodoTnon Twy EMEKTACEWY
4. Tpamnel(ko J0oTnUa KL XpNUatodOTNnaon TN EMEKTOONG TWV EMLXELPOEWVY
5. Xpnuatodotikn MicBwon (Leasing)
6. Npaktopeia Emyepnuatikwy Antattioswv (Factoring, Forfaiting)
7. Kedalaia Emyelpnuatikwy Zuppetoxwy (Venture Capital)
8. Katvotopa Avamtuélaka Xpnuatodotikd Epyaleia (Crowdfunding, kAmn)
Ma ™v eldikevon  «ZTpamNykEG AVTAyWVIOTIKOTNTAG KOl AVATTUENG»

(Competitiveness and Development Strategies)

OE III Owovopwkd tov Xwpov (20 ECTS)

H Bepatikn evotnto «Okovoulkd tou Xwpou» Snuloupysl to amapaitnto unmopabpo
YVWOEWV YL TNV KATavonohn tng MopopETPOU TOU XWwpPou otn SLapBpwon Kot otn SUVaUIKN

NG OLKOVOULaG KoL 0TN CUUTEPLDOPA TWV UTIOKELUEVWVY TN OLKOVOULKAG {WAC.

H umnoevotnta «Owovopia kot Xwpog: AwapBpwon, Aiktua kat Avion Avamrtuén»
QIMOCKOTEL OTNV KATOVONON TWV HNXOVIOHWV Kol twv Sladikacwwv Sldapbpwong tng
olkovouiag, dnuoupylag SIKTUWY KoL POWV KoL TIPOKANGCNG QVLOOTNTWY LECO OO TNV OTTIKNA

BEWPNTIKWVY KAL EUTIELPLKWY, AVOAUTLKWV Kol EGAPLOCUEVWY, TIPOCEYYIOEWV.

IKOTOC TOU HABNUATOC €lval N KATAVONON TWV HNXOVIOHWVY KOl TwV dladkaolwy
S1apBpwaong tNG olkovopiag, dSnuoupylag SIKTUWV Kal powv Kal TTPOKANGCNG OVIOOTHTWY UTIO

TNV ONTLKNA BEWPNTIKWYV KAL EUTELPLKWY, EPAPHOCUEVWV KL AVOAUTLKWY, TIPOCEYYIoEWV.

Me to mépag Tou pabnuartog, ot potnTtég / dpoltNTpleg elval os BEon va KatavooLv TN
CUUTEPLPOPA TWV UTIOKELUEVWY TNG OLKOVOULKAG {wn¢ oto xwpo. EmumAéoy,, ol ¢oltntég /
dolttpleg ival og B£on va UAAEYOUV Kol va epunvelouv Sedopéva Kal mAnpodopieg mou
OXETI{OVTAL E TNV OLKOVOULKA OVAAUGCH TOU XWPOU Kol va avTIAaUBAVOVTOL TO XWPOo WE €va,

UTIO ouvexn Stapopdwaon, cUOTNUA OLKOVOULKWY OXECEWV, POWV KOL AELTOUPYLWV.

KaAUmtovtol ta akdAouBa avTiKEMEVA:
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1. H Napdpetpog tou Xwpou otnv Okovoulky AvaAuon Kal n Anploupyla ACTIKWY

JUYKEVTPWOEWVY
2. Otwpieg Xwpobetnong (1)
3. Oswpiec Xwpobetnaong (1)
4. Juotadeg Emyelpnoswy
5. Oewpleg Nepidepelakng Avamtuéng (1)
6. Osewpieg Nepidepelakng Avamtuéng (11)
7. Nepidepelakég Aviootnteg otny EE kat otnv EAAGSa
8. Avaykalotnta kat toxot Aoknong tng Mepidepelakng MoALTIKNAG
9. MAaiolo Acknong tng Nepidepetakng MOALTIKAG
10. Méoa Aoknong Nepibepetakng MoAttikng (1)
11. Méoa Aoknong Nepibepetaknc MoActikng (11)
12. NMoAwtkn uvoxng tng EE
13. Zvotnua Avarmtuélakol 2xedlaopol tng EAAGSag

H umoevotnta «Aopn, Auvapiki Kat Avantuén thg Ayopdg AKLVATWVY» QTIOCKOTIEL OTNV
KOTAVONGON TWV AELTOUPYLWV TNC AYOPAG OKLVITWVY KOL TWV OYXECEWV TTOU CUVSEOUV TNV AOTLKNA
okivntn Sloktnola pe TO aAoOTIKO TeEPLBANAOV, TNV KOWWVIO, TNV OlKovouia, TO

XPNHOTOTILOTWTIKO GUGTNHA KAL TNV TIOYKOGLLOTIOLNEV OLKOVOLLA.

H akivntn Sloktnola Bploketal otnv Top Tou LOWWTIKOU KAl TOU KOWWVLKOU
OUUPEPOVTOG, KOL OTO ETUKEVIPO TWV OUVOETWVY XWPLKWY, OLKOVOULKWY KOl KOWWVLKWY
METAOXNHUATIONWY TIOU TpayUatomnolouvtal otnv EAAGSa kol oe AAAEG XWPEG KATA T

teleutaia xpovia.

ZKOTIOC TOU OUYKEKPLUEVOU LaBRAATOC Elval n KATAVONGCT TwV TTOAUTIAOKWY GXECEWV TIOU
ouvbéouv TNV okKivntn (Sloktnolo PE TO XWPO, TNV KOwWwwvia, TNV OLKOVOWia, TO
XPNUOTOTMLOTWTIKO GUCTNUO KOL TNV TTAYKOGULOTIOLNEVN OLKOVOL, HECO omd BEwpNTIKES

T(POOEYYIOELC KAL TTOPOUGCLAOELG TIEPLTTWOEWV.
Mo ouykekpluéva, KUPLOL OTOXOL TOU paBnuatog esival n Bswpnon TNG oKivnTng
6lokTnolag wg CUVTEAEDTH TTaPAYWYHNG KL AVTLKELULEVOU EMEVOUGNC, N KOTAVONGN Tou poAou

KOLL TNG SUVAUKNG TNC ayOoPAG OKIVATWY OTNV AVATTTUEN KAL OTNV QVTOYWVLOTIKOTNTA KPOTWY,

TIOAEWV KOl ETIXELPAOEWY, LECA OTO TAQLOLO TWV MOAUETIMES WV TUTILKWY KAl ATUTIWV BECHWV
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TIOU TNV SLETIOUV, OL OXECELG UETAEY TWV LOKPO KAL ILKPO OLKOVOMLKWY TTAPAYyOVIWY KoL TOU

XPNUATOTLOTWTLKOU GUOTHOTOG E TNV Ayopd aKLVTWV.

ErutAéov, n avaykoaldtnta TG opBoAoyikng Slaxeiplong tng akivnTng meplouoiag otov
LOLWTLKO KOl 0TO SNUOGCLO TOUEX KAl N KATavonon Tng Asltoupyiag Twv BOCIKWY UTIO-0yopwV

OKLVATWYV (KoTowKia, ypadeLlakol xwpoL, KaTaoTAATa).

KaAUmtovrtatl ta akoAouBa avtikeipeva:

1. Tnv évvola TG ayopdG. Ol OLKOVOULKEG, KOWWVLKEG, TIOALTIKEG KOL XWPLKEG
SLa0TACELG TNG.
2. Ta XOPAKTNPLOTIKA TNG AYOPAS OKLVATWY KAl OL LOLALTEPOTNTEG TNG OE GXECN ME TIG

AGAAeC ayopec. Aileg akLvATWVY.

3. XPNUOTOTMOTWTIKO oUOTNUA KoL Oyopd OKWVATWY. AEUTEPOYEVELS QYOPEG.

Tithomoinon aKkwnTwv.

4, H onuaoia tng Staddvelag g ayopd¢ aKWVATWY yla Tn Aswtoupyia thg oe
TIAYKOO LA KoL TOTUKA KALpaKa. OL OXECELG TNC UE TNV OLKOVOLKN peyéBuvon Kot

NV epldePeLOKA OVATTTUEN.

5. Ol EMUTTWOELS TNG 0LOTABELOC TWV AyopwWY OKLVATWY OTNV OLKOVOLLA, TNV Kowwvia

KOLL TLG ETILXELPNOELG.

6. Texvikn avaAuon tng ayopas aKLVATWY o€ TOTLko eninedo. ZuAoyn otolyeiwv Kot
enefepyacio. AVILUETWILON €TEPOYEVELWV. AMOSOOEL Kol afloAdynon Twv

enevdUoewv o€ akivnta.

TéAog, n umoevotnTta «IXedlacpog, A§loAoynon kat Xpnpatodotnon Emevdloswv»
QIMOCKOTEL OTNV Katavonon Twv BepeAlwdwy apxwv Tou oXeSLaopoU, TNG afloAdynong Ko
™G XPNHOTOSOTNONG TWV EMEVOUCEWV KL TOU TPOTIOU LLE TOV OTIOLO OL APXEG QUTEG UITopoUV
va £hapUOCTOUV OTOV TIPOYPOUUATIONO Kal TN Slaxeiplon Twv IBWTIKWY Kal SnuocLwv

enevUOEWV.

YKOTOC Tou pabnuatog eival n katovonon twv Sladlkaclwwy Tou TiponyouvTaL TG
enevbUTIKNAC amddoonc Kal eival o Ixedlaouog, n AEloAoynon kat n Xpnuatodotnon tne. Me
™V oAoKANpwaon Tou padhiuatog, ot poltnTpleg/Eg ival oe B€on va Katovoouv Ta Paotkd
Brpota yla tnv eKmovnon evog EMXELPNATIKOU OXESLOU, KAl VoL EPEUVOUV TNV ayopad yLa TV

e€elpeon TwV avaykaiwv emevoUTIKWY ayabwv.
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MapdaAAnAa, va avtapBavovtal T KUPLEG TTUXEC TOU ETUXELPNUATIKOU plOKOU Kol va
elval evipepol ylo TIC XPNUOTOSOTIKEG SuvaTOTNTEG TOU Tapéxovtol amd Sladopeg
EVWOLOKEG, SNUOOLEG N LBLWTLKEG TINYEC KAl va. yvwpilouv Tov TPOTo Kat TIG SladLlkaoieg mou
QALTOUVTAL YLla TNV KATAPTLON EVOG avVTaywVvLoTIkoU Emiyelpnuatikol 2xediou kal va ivot

o€ Béon va kataptilouv TNV EMeVOUTIKN TPOTACN LAG LUKPAG A TIOAU ULKPNG ETUXElPNONG.
KaAUmtovrtatl ta akoAouBa avtikeipeva:
1. Aopn tou pabnipartocg, emblweelg, teAlkdg otoxoc./Ti sival emévduon;
2. Tati xpelalovral ol emevOUOEeLS; ELOpOEC Kal TLPPOEG o€ media
3. Ixeblaopoc emévduong — Aappavovtag umtopn OAEG TIC TAPAUETPOUG
4. To Emuyelpnuatiko IxedSLo
5. A&loAdynon pokpo-meptBaiiovtog
6. A&loAdynon pikpo-meplPAAAovtog
7. OuL5 duvdpelg tou Porter
8. A&loAOynon ECWTEPLKWV LKAVOTATWY
9. SWOT avdAuon
10. Avamrtuélakoi Nopot
11. Topeakd Npoypaupata- MNepidepetakd Npoypdppota
12. Xpnuatodotikd Epyaleia

13. EmavaAnyn

OE IV Ztpatnykés Okovopkng Avtaywviotikotntag (20 ECTS)

H Oepatikr evotnta «ZITPATnylkéG OLKOVOMLKAG AVTAYWVLOTIKOTNTOGY TIAPEXEL TO
anapaitnto uTORabpo YVWOoEWV yla TEPALTEPW £EELOIKEUDN O€ £LOLKA BEpaTa ITPATNYLKWY

OLKOVOULKNG AVTOYWVLOTIKOTNTAG LETAEY TWV akKOAOUBWY 2 OpASwY pHadnudtwy:

Opadal

H UAn tng ouykekplpévng opdadag Eekva pe tnv umoevotnta «H EAAnvikR Otkovopia:
Nopaywywoi Metacxnuatiopoi, OAokARpwon Kat AvAamtuén» TOU OTOCKOTEL OTNnV
KOTAVONGON TWV Bactkwv SLapBpwTIKWY Kal AVOITTUELAKWY XOPAKTNPLOTIKWY TNS EAANVIKAG

olkovopiag kat oL pnxaviopol kat Stadikaciec mpooapuoync tng oto petaBarlopevo SleBveg
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neplBarlov. H avaAuon Twv EMUEPOUC XAPAKTNPLOTIKWY YIVETAL O ouvVAPTNON HE TNV
BBAoypadia yla tnv avamtuén twv xwpwv oe SlapBpwTlk UCTEPNON, TO POAO TNG

SleBvormnoinong Kal To pOAO TWV TOALTIKWY O€ €BVIKO Kol SLeBVEC emimedo.

Me 1o népag Tou pabnuartog, ot poltntég / doltntpleg elvat og B€on va katavoouv ta
BoowKA XOPOKTNPLOTIKA TNG OLKOVOUlaG Kol TOug Ttapayovte mou Tpoodlopilouv TIg
EMLSO0ELC TNG, VA AVOAUOUV TLG BACLKEG CUVIOTWOEC TOU TIAPAYWYLKOU CUCTAOTOG TNE XWPOG
KOLL TLG ETMLOPATELG TTOU SEXETAL ATIO EVOOYEVEIG KAl eEWYEVELG TAPAYOVTEG Kal va avTtiAndBouv
KoL va SLapopdwWoouV EVa YEVIKO TIAQULOLO TIOALTIKWY yla TNV €vioxuon Twv SLapBpwTikwy

TIPOCAPUOYWV Kal TNG avamtuéng otnv EAAGSa.
KaAUmtovrtal ta akoAouBa avtikeipeva:
1. Oeswpntikd mMAaiolo: SieBvomoinon, StapBpwaon Kot avamtuén
2. Baowkol olkovoptkol kat StapBpwrtikol deikteg kal Slaxpovikr e€EALEN
3. AweBveic ouykploelc we mpoc ta BacLkd XOpOKTNPLOTIKA EUnUeplag Kal avamtuéng
4. Héwdkacio dieBvomoinong katl Eupwmaikng OAokARpwong
5. AeBvECQ epmoplo Kot E€veg emevlUoELg
6. Houvdeon pe Paoikd BewpnTKA KoL EPUNVEUTIKA OXAUATA
7. OLKOVOULKNA KPLon: aitlal Kot ETUTTWOELG
8. OLTOALTIKEG QVTLLETWTILONG TNG OLKOVOULKAG Kplong: SIAAAOTA KAl anoteAéopota
9. Avarmrtulakn oTpatnylkn
10. AvamTuéLaKEG TIOALTIKES
11. To véo &1ebvég mepLBaMhov: Mavdnuia KaL eVEPYELOKN Kpion
12. O BeoUIKOC KaL avamtuélakdg pOAOG TOU KPATOUG
13. Zupnepdopata Kot TAQLOLO TIOALTLKNG

Katormiy, n umoevotnTa «ITPATNYLKEG AVTOYWVLOTIKOTNTOG Kol AvArtuéne» n omola
OMOOKOTEL oTNV Katavonon tng ¢pthocodiag Twv oTPATNYIKWY KoL TWV TIOALTIKWY €OVIKAG Kot

TEPLPEPELAKAC AVTAYWVLOTIKOTNTAC, LE yVWHOVA TNV eEAANVLKA Kol Tn SLebvn) eunelpio.

YTOX0C TNG EVOTNTAG €lval N KATAVONGCN TWV TIOPAYyOVTWY oL omoiol Stapopdwvouy To
EMIMESO QAVTOYWVLOTIKOTNTAG TWV OLKOVOULWY Ot £0viKA Kol meplbepelaky KALLOKA.

Erixelpeital pia cuvorttikr) oA OAOKANPWUEVN ATIAVTNGON OTO EPWTNHOL YLOTL KATIOLEC XWPES
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1 nepldepeleg £xouv LPNAOTEPEC OLKOVOULKEC ETILOOOELG OO AAAEC KOl YLATL KATIOLEG XWPEG
N TEPLPEPELEC ATOTUYXAVOUV OCUOCTNUATIKA va PeATIWOOUV TA OvVATTUELOKA TOUG

XOPOKTNPLOTIKA.

Me 1o népag Tou pabnuartog, ol poltnTég / dpoltnTpleg ival oe B£on va Katavoolv To
POAO TWV TTAPAYOVTWY TTOU EMNPEATIOUV TNV AVTOYWVLOTIKOTNTA LLOG TIEPLOXNG, VO GUAAEYOUV
KoL va gpunvelouv Oebopéva kol TAnpodople¢ mou oxetilovial pe TO emimedo
OVTOYWVLIOTIKOTATOG HLOG TIEPLOXNG KOL VA EKTLHOUV B€pata mou oxetilovtal HE TNV

OVTOYWVLOTIKOTNTA LG TIEEPLOXNG KOLL TWV TTOALTIKWY TIOU TNV EMNPEAIOLV.
KaAUmtovtal ta akoAouBa avtikeipeva:
1. H £vvola TnG avToywVLoTIKOTNTOS
2. Oswpleg eBVIKNC OVTOYWVIOTIKOTNTAG
3. Ocswplieg MepldePELAKNG OVTAYWVIOTIKOTNTAG
4. H &iebvng eunelpia
5. M£Bobol HETPNONG TNC AVTOYWVLOTLKOTNTOG
6. AleBveic katatalelg xwpwv Kal mepLPEPELWV
7. ITPATNYLKEG EVIOXUONG TNC AVTAYWVLOTLKOTNTAG
8. TIOALTIKEC EVIOXUONG TNEG OVTOYWVLOTIKOTNTAG
9. OLTOALTIKEG EVIOXUONG TNG QVTOYWVLOTLKOTNTAG 0TnV EAAAS
10. NoAwtikég evioyuong TNG AVIAYWVLOTIKOTNTOG o€ £BVIKO eminedo
11. NoAwtikég oe mepLpepelakod emninedo
12. MoATIKEG o€ TOTLKO £Ttimedo
13. EmavaAnyn

TéAog, n untoevotnta «AvBektikéG Kot Eudueic NoAeLg ko MepLdépeleg» anookomnel otnv
KOTAVONGON TOU TPOTIOU 0pyAvVWoNG TNG OLKOVOULAG Kal TNG Kowwviag HEow TNS epappoyng

SLob1kaolwv euduwv MOAEWVY Kol TNV kKateLBUvVon TG evOUVANWONG TNG avOEeKTIKATNTOC.

Me to mépoc Tou pabnuatog, ot pottntég / poltntpleg eival oe B€on va opilouv Kal va
Eexwpllouv TIC €vvoleg £€umvn, Blwolpn TOAN Kal avBekTikr TOAN, va meplypddouv £va
clOTNUA TTOANG, HE TG UTTOSOMEG KOl TO TTAPAYWYLKA TOU HOVTEAQ, val avoAUOUV TO TOTIKO

0LKOCUOTNHA KoL VO 0pL{oUV TIC OTPATNYLIKEG QTOLTAOELG yia £EUTIVN, BLWOLUN KoL AVOEKTIKNA
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TOAN Kal va ofloAoyolV TO XOPOKTNPLOTIKA MLAG TIOANG wote va mpoodlopilouv Tig

OTPATNYLKEG KATEUBUVOELG yLa £EUTIVN, BLWOLUN Kal avBeKTIKH TIOAN.

MapdaAAnAa, va opilouv nyEg Kol aAuoideg aflag os éva aotikd reptBaiiov yla euduia
Kal avBEeKTIKOTNTA, va OVOAUOUV ETIXELPNUATIKEG EPLUTTWOELS (business cases) og aotikd
mepLBAAAOVTQ, va LEpapXoUV TNV A0y Twv AUcswv guduiag Kal avBekTikOTNTAg Tou Ba
vAomolnoel 1 ou Ba SLekSIKAOEL pLa TIOAN N TepLPEpELa, va TiPoadLopi{ouV KOAEG TPOKTIKEG
o€ €BvIkO kal OLeBvEG eminmedo yla €EuTveg Kot BLwolpes TIOAELS Kal va epappolouv BAaCLKES

Se€L0TNTEC yLa TNV UAoToinon pLag euduoug KoL AvBEKTLKAG TTOANG.
KaAUmtovtal ta akoAouBa avtikeipeva:
1. ‘Evvolec kal BewpnTiko umopabpo.
2. AOTIKA cuoTpaTo KoL UTIOSOUEC.
3. Buwolpotnta, euduia Kal avOeKTIKOTNTO EVOC OLKLOTIKOU TtepLBaAlovtog.
4. YUYXPOVEC QOTLKEC UTTNPECIEG, OLKOVOLLLKI KAl KOWWVIKA ovOeKTIKOTNTA.
5. MNny£g, ahuoilda aflag Kol EMIXELPNUATIKA LOVIEAQ OE AOTLKO TEPLBAANOV.
6. 'EEUTIVEC TTOAELG: £VVOLEC, OPXLTEKTOVLKEC KOL TIPOOEYYIOELG.
7. Texvoloyieg £Eumvwy Kol BLWOLUWVY TIOAEWV.
8. WndLakog HETOOXNUATIONOC TTOAEWY HE yVWUOova TN Blwaotpotnta:

TIOALTLKEG KOl OTPATNYLKA.

9. Epyaleia kat Se€LotnTeC yia tnv euduia Kot TNV avOekTIKOTNTA.

Opada Il

H UAN TNG OUYKEKPLIEVNG OHAdag Eekva pe TNV urtoevotnta «MoAwtikég TexvoAoyiag Ko
Kouwvotopiog» mou €xeL oov OTOXO va TIUPOUGCLACEL T ouveXL{OUEVN €pEuva MAVW OTNV
Kowvotopla kal Tig Stadopeg avaluTikeg £vvoleg kol Bewpiegc mou ypnolgomolovvtal oe
tpéxouosg oulntnoelg os BEpata akadnuaika, Stoxeiplong kat oALTtknG. Oa StepeuvnBolv
ol SLadIKACLEG UE TIG OTIOLEG CUCOWPEVETAL N YVWAON KAl N KALVOTOHOC Spactnplotnta otnv

TIAyKOO UL OLKOVOouiaL.

ErumAéov emavefeTdleTol n LOTOPLKH KAl oUyXpovn eUdAVLION TWV CNUEPLVWV CUCTNUATWV
KOLVOTOMLOC TOOO 0T QVOTTTUYUEVA 000 KL 0T OVAMTUCCOUEVA KpAth. Autd miepthapBavet

OVAAUGCHN TOU ETLOTNHOVIKOU CUOTAUOTOG, TG TEXVOAoYiag, TNG Slaxeiplong Tng kavotopiog,
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™¢ Beswplag NG etalpeiog, TN PAoNg yla T SNUOOCLO TOALTIKNA, TNG TEPLBAANOVIIKAG

OVAAUGONG KaL TWV TIPOCEYYLOEWV CUOTNUATWY KavoTouiag.

H umoevotnta aUTr €XEL WG PBAOLKO ETIKEVTPO TNV AVATTTUEN KATAVONONG TIOU CUUBAAAEL
OTNV MPAKTIKA OVAAUGCN TNG MOALTIKAC KALVOTOULAG KAl TwV TPoBANUATWY SLaxeiplong, Kal wg
£K TOUTOU TIOPEXEL LA OELPA OVAAUTIKWV MAALCLWY yLol TV Katavonaon kat thv eepelivnon
™G dUOoNG TNG SNUOCLAG TTOALTLKAG KOL TNG ETILPPONG TNG OTN AELTOUPYLA TWV ETILXELPHOEWV KO
GMwv opyaviopwv. Auta ta mAaiola meplhapfavouv opBodofn olkovopia, e€eALKTIKA

olKOVOuLa, ETILOTNOVLKEG KOl TEXVOAOYLKEG LEAETEG KalL LoTopia.

H umtoevotnta autr) otoxeVEeL oto va BonBraoet va katovonBel N 0LKOVOULKN TIPOOTITIKI O€
BEpata EMLOTNUOVIKAG KAl TEXVOAOYLKNAG SLaXELPLONG Kol TIOALTIKAG KOl OTNV Qvamtuén
Se€loTATWY OTN XPNON OLKOVOULKWY HETPWY KAl SEKTWV TOU XPNOLUOTOLOUVTAL OTLG

ETIYELPNOELG KAL TN SNUOCLA TIOALTIKA.

Metd Tto TEAOG QUTAC TNG UMOEVOTNTAC O doltnTAg Ba pmopel va Slakpivel TIg
SL0poPETIKEG OXOAEC OKEPNG OTA OLKOVOULKA, TtPoadlopilovtag TIG UTIOKEIEVEG TTOPABOYXES
KOLL TLG MeBOS0UC GUANOYLOTIKIC TOUG KaL va e€NYrOELTO PONO TNG KALVOTOULOG OTTO TNV OKOTILA
™G otaBepnC KAl OTOMIKAG EMAOYNC KOL VO OUCXETIOEL TNV KaloToplo HE TNV

TAPAYWYLKOTNTA, TN LAKPOTIPOOECN OLKOVOULKN OVATITUEN KaL TNV OVTOYWVLOTIKOTNTA.

EmutpooBétwg, va  evtomiosl mnyeg OUOAelToupylag 1 amotuxlag TG ayopas,
CUMTEPAAUBAVOHEVNG TNG MOVOTIWALAKAG SUVOUNG, TNG AMOTUXIOG CUVIOVIOHOU KAl TWwV
TMPOBANUATWY TOU KUPLOU TTApAyovVTa KAL KATOVONOTE TIE MAPEUPBATELS ) TN PUOULON KAVOVWY
TIoU Umopel va amodelyBolv XPHOLIES YL TNV AVTLUETWTILON QUTWY TWV TIPORANUATWY Kal va
€ENYNOEL TIG CUVETIELEG TNG TTAYKOOWULOTIOINONG Yo TN SLEBVI KATavVoUn TG EPpYACLOg KO TLG

TUOAVEC ETUMTWOELG TIOU UTOPEL val £XEL OTOV EVIOTILOHO TWV OLKOVOULKWY SpaoTnpLOTATWV.

MapdaAAnAa, va katavorosl oe BABOC TIG £VVOLEC TNG TEXVOAOYLOC KOL TOU GUOTAUATOC
KOLVOTOMLOG KoL TNV Katovonon the epappoyng Toug oe SLadopeTIKA TEXVOAOYIKA, XWPLKA,
£0vika kot Stebvn mAaiota kot va emideifel TIC avaAUTIKEG SEELOTNTEG TTOU ATOLTOUVTAL VLA TOV
EVIOTIOMO TwV aAAnAembpdoewv MeTafld Twv PaACKWY TOPAYOVIWV OCE GCUOTHUOTA
TEXVOAOYLOC KOl KALVOTOMIAG KOl YLt TOV TPOCSLoPLopd Twv KUpLwV aAAnAemidpdoswy mou
SLOTPEXOUV QUTA TA CUCTHKATA YA TN oUVEECN TNG SNUOGCLAG TIOALTIKAG KOL TWV KOLVOTOUWY

6paCTNPLOTATWY TWV ETIXELPNOEWVY KAl AAAWY OPYAVICLWV.

Katom, n umoevotnta «KAypatiky AAAayr) kou Evepysiakn MOALTIKA», €LOAYEL TIC
Baowkeg Evvoleg, Bewpieg, {NTHATA, TPOKANCELG KOl oUINTHOELS OTO MAQLOLO TNG KALLATIKNG

OAAQYAC KOL TNG EVEPYELOKAC TIOALTLKNG, KABWCE KAl TLG KUPLEG TTPOCEYYIOELC Qo TNV TTAEUPA
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NG KOWWVLKNG ETILOTHNG O AUTO To MOAUTIAEUpO B€pa. Mpwtapyikn éudaocn Ba dobei oe
OLKOVOULKEG EVVOLEG KAL TEXVIKEG, AAAG TO LABnua Ba mepthapPavel emtiong mAnpodopieg amno
MEAETEC KOLVOTOMIOC KO TIOALTIKEG emioTtipes. To emikevtpo Oa eival ol sukalpleg, ot
T(POKANOELG KOlL OL TIEPLOPLOLOL TTOU GUVSEEOVTAL JE TN LETABACN OE €va evEPYELOKO cUOTNUA
XQUNAWV ekmopnwv avBpaka. Ta PBoowka Bépata Ba mepllapfavouv T GUCIKA
XQPOKTNPLOTIKA TWV OPUKTWY KOl OVOVEWOCLUWY TINYWV EVEPYELAC, TN Stadikaoia petafaong
KoL aAAayng OTO EVEPYELOKA CUOCTHUATO, TIG CUVEPYELEG KOl TIC EVIACELS METAEU TNG
BlwolpotnTag Kol AAAWY OTOXWV TIOALTIKAG, KABWE Kot Toug AGyoug yLol TOUC OTtoloug Kal tol

opla NG mapéupacng SNUOoLOG TTOALTIKAG.
KaAUmtovrtal ta akoAouBa avtikeipeva:
1. &evepYELOKEG POEC, TEXVOAOYIEG, TAOELG KaL EMAOYEC
2. TIPOOTITLKEG YLa TNV eVEPYELAKT aodAAELD
3. e&avtAnon mopwv Kol «aLyun metpelaiou»
4. eAeuBépwon TNG ayopags EVEPYELAG
5. T puBuLoN Twv Blopnxaviwy diktuou
6. KoOlvoTOpiO OoTO EVEPYELAKA CUOTA AT
7. ¢opoloyia avBpaka / evépysla Kal TPpAcLVn 6NUOCLOVOULKH LETAppUBULON
8. eumopla ekmopnwyv avbpaka os BVIKO kot SleBvEC emimedo
9. TO OLKOVOULKA TNG EVEPYELOKAG ATOS00NG
10. T0 «dawvopevo avakapPne» anod BeATIWOELG EVEPYELAKNG ATOS00NG
11. N Xprion evépPyeLag Kol TOV TIEPLOPLOKO TOU AVOPaKA OTOV TOUEN TWV HLETAPOPWV.

*OL eplooOTEPEG amo TG oulnTAOELS Kal Ta Tapadslypata Ba adopolv xwpeg tou O0ZA,
OAAQ pilo SLAAEEN Ba KAAUTITEL TNV EVEPYELAKI TIOALTLIKA OTL OVATITUCOOMEVEG XWPES. Oa
TIAPOUCLACTOUV €ETIONC OUVTOMO. OXETLKEG TEXVIKEG OQVAAUONG OTMWE OVAAUCN KOOTOUG-

odEloug, avaluon amocUVOeoN Kol LOVIEAOTIOLNON EVEPYELQC.

TéNog, n umoevoTnTa «Z€veg EMevEUOELG, AVTOYWVLOTIKOTNTA Kot Avartuén» KoAUTTEL
TO ETLOTNMOVIKO Tedio Twv Apeowv Zévwv Emevdloswv (Foreign Direct Investment, FDI) kot

TWV EMOPACEWV TLG OTIOLEG £XOUV OTNV XWPA KaL TV IepLdEpeLa UTTOSOXNG.
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2KOTIOC TOU LB aTOoC €lval n KOTavonon Tou MAALolou Twv Apecwv Zévwy Emtevduoswy
MECW HLOC EVVOLOAOYLKNG, BEWPNTLKNAG KoL EUTTELPLKIG TIPOCEYYLONG, KoL TNC afloAdynong Twv

T(POCSLOPLOTIKWY TTOPOYOVIWY KoL TWV EMLEPACEWY TOUC.

E€etalovtal ol mapdyovieg ol omoiol mpoodlopilouv T SlEBv KVNTIKOTNTA TWV
€MevOUOEWVY Kal TNV portr) Tou kedalalou va avantuoostal o SLeBVEC emimedo. AvadleTal n
XwpoOeTIkA cupnepLdopd Tou EEVou KeDOAAIOU OTLG XWPEG KAL TIC TTEPLPEPELEG UTTOSOXNC Kall
£161KA oL TapAyoVTeC oL ormoiol mpoasAklouv 1 anwbouv/Sucxepaivouv TNV gykatdotoon
enevdUoswy. H KkwnuikdétnTa Tou Kedohaiou eCetdletal o€ OXEon E TOV TIAYKOOLLO
KOTOUEPLOUO TNG €pyoaoiag, TG €EELOIKEVOEL KAL TO. OVTOYWVLOTIKA TIAEOVEKTHUOTO TWV
EMUUEPOUG XW- PWV KAl TIEPLHEPELWV, TIG TACELG OTO TIAYKOCGULO EUTOPLO KL TLG TIOYKOOULEG
oAuoideg atiag kal Tig e€ehifelc otnv texvoloyia, otTig petadopeg, To neplBarlov Kal Tnv

EVEPYELA.

H evotnta efetalel oe mowo Pabud ot Zéveg Emevdloelg ocupParlouv otnv
OVTOYWVLOTIKOTNTA, TO €l006nua KAl TNV OomacXOAnon TwV TEPLOXWV OTLG OTOLEC
gykaBiotavtal, kabwc Kat T tpolmoBEaoelg oL omoieg amattouvtal. Emi- ong, e€etalel oe molo
BaBud cupBAaAAoULV OTNV EVIOXUON TNE AVTOYWVLOTIKOTNTAC TWV EYXWPLWY ETUXELPAOEWV KOl
KATW oo Toleg ouvOnKeg ol Tedeutaiec wdelolvtal amod tnv Unapén EEvwv emxelpnoewy
otnv xwpa N tnv TmepldEpeta. MNa tnv Slepelvnon TwWV TOPAMAVW ovOAUOVTAL Kol
aflodoyolvtal n Oiebvig, n Eupwmaikn kat n EAANVIKA €UTEplo TTPOCEAKUONG KOl
gyKataotaong Zévwy Emevbuoewv. Mia oglpd amnod kplola epwtnipata culntouvtal o oXEon

pe Bewpla Twv Zévwv EMevdUoewv KaL TNV UPLOTAUEVN EUMELPLAL.

Me 1o Tépag tou padnuarog, ot pottntég / dpottntpleg givat o B€on va Katavoolv Tov
POAO TwV Apeowv Zévwv EMevdUoewv, TOUC XWPLKOUC KOLVWVLKO-OLKOVOMLKOUG KoL BEGULKOUG
TIAPAYOVTEC TIPOCEAKUGNC KOL EYKATAOTAONC, KOOWCE KAl TLG EMSpAoELS KaL Ta mebia emippong
TOUG Kall va avaAUouV Kal va eppnvelouy Sedopéva Katl mAnpodopieg mou oxetilovtal pe To
eninedo twv Apsowv Zévwv EmevdUoswv, Kal TA XAPAKTNPLOTIKA TOU TEPLBAAAOVTOG
uUToSoXNG Kal emLpponG Toug. MoapdAAnAa, va ekTlpoUv cUvOeta Bfpata mMPooEAKUONG
Apsowv Zévwv Emevéloewv Kal va aflohAoyolv To 1606 Kal puéyebog Twv emdpAcEWY TOUC

OTO UPUTEPO XWPLKO KAl KOLVWVLKO-OLKOVOULKO TiepLBAAAOV.
KaAUmtovtol ta akdAouBa avTiKEMEVA:
1. Oplopdc, SLaxpoVIKEC TAOELG Kal SLapBpwon twv AZE

2. Mapdyovteg oL onoiol mpoadlopilouv tn SLeBVN KLVNTIKOTNTA TWV EMEVOUOEWV
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3. H xwpoBetikn oupmnepidopd tou £EVou KepaAailou OTIC XWPEC Kol TG TEPLDEPELEC
UTtOS0XNG KL OL TIAPAYOVTEC oL omolol tpocosAKkUoUV 1| anwBouv/duoyepaivouv thv

gyKataoTacn enevéloewv

4, Ol AZE ota mAaiolo Tou MOYKOOULO KATOUEPLOUOU TNG EPYAOLAC, TA AVTOYWVLIOTIKA
TIAEOVEKTALOTA TWV ETILUEPOUC XWPWV KoL TIEPLPEPELWY, TIG TAOELG OTO TIAYKOOWLO

EUTOPLO KAL TLG TTAYKOOMLEG AAUGCLOEC alag

5. Ol LOKPOOLKOVOULKEG KOLL ILKPOOLKOVOLKEG ETILOPACELSG TwV AZE

6. H &1eBvnc kat n Eupwmnaikn epmelpia

7. OL eTubpaoelg Twv AZE 0TNV aVTOYWVLOTIKOTNTA KL QVOEKTIKOTNTO TWV XWPWV KoL
TLEPLOXWV

8. OL eTubpaoelg Twv AZE 0TNV QVTOYWVLOTIKOTNTO KAL EEWOTPEDELA TWV ETILXELPNOEWV

9. Aladikaoieg pabnong (learning), Siktdwong (networking) Kal CUUETOXNG OE TOTUKES

Kol SLeBveic ahuoideg afiag (value chains)

10. H Siayuon tng texvoloyiag Katl tng yvwong kat ot duvatotnteg (absorbing capacity)

TWV EYXWPLWY ETIXELPAOEWV Va TIC afLOTIOL)COUV
11. MOALTIKEG yLa TV poagAkuon AZE: Bswpia kat tpaén
12. MeAétn nepimtwong: IpAavsia kat EANGda

13. O erudpaoelg twv AZE otig xwpeg mpogheuong: HMNA kat Kiva

AmAwpatikn Epyacia

Jto TteAeutaio eEaunvo Tou  MMpoypdupatog TPOPAEMETAL 1N €KMOVNON

METAMTUXLOKAG SUMAWHATLKAG epyaciag (MAE), eddoov auth entheyel amno tov poltnth.

Mpokettal ywa tnv €1¢ BaBog Siepelivnon evog BERATOC TO OO0 EVIACOETOL OTO
YVWOoTIkO medio tou AMMI) « MBA Itpatnyikr) Aloiknon kat Avtaywviotikotnto» . H MAE
UTopel va elval epeuvnTIKA 1} CUVOETIKN yparmTr epyaocia.. H emhoyr] Tou B€patog yivetol pe
Baon ta evlladépovia Twv dortnTwv/plwv Kol HETA amd ouvewonon He tov/nv
Si6aokovta/ouca mou Oa avaldBel tnv emipAedn tng MAE. H MAE ekmoveital Katd tn
Slapkela tou Seltepou €toug omoubwv oe SUo ddocelg: n mpwtn (ouykpdtnon TG
npoBAnUatikng, oxédlo kal pEBodog £peuvag) katd to Yy €€aunvo, Kal n deltepn
(oAokAnpwon kat cuyypadn tng MAE) katd to & €dunvo ormoudwv. H TakTikr ouvepyaoia

pe tov/nv emiBAénovto/ovca eival avaykaio 6co idotnua Stapkei n ekmovnon tng MAE.
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Mo ouykekplpéva, n ZuvtovioTikny Emitponn, Uotepa amo aitnon tou unoyndiou
(Apxiky AnAwon Ekmoévnong Aumdwpatikng Epyaoiag), otnv omoio avaypddetal o
T(POTELVOUEVOG TITAOG TNG OSUTAWMOTIKNAG €PYACLOG, O TIPOTEWVOUEVOG EMIPALTIWV  Kal
gMLouvATTeTOL epAnPn TN TpoTelVOUEVNG epyaciog, opilel Tov emPAEMOVIA QUTAG Kol
OUYKPOTEL TNV €EETACTIKI EMLTPOTIA YLO TNV EYKPLON TNG Epyaciag, Eva amnod ta HéAn Tng omolag
elvat kat o emuPAénwy. MNa va eykplBel n epyacia o ¢ortntrg odeilel va tnv umootnpiet
EVWTILOV TNG €EETAOTLKAG ETULTPOTING. TO OVTLKELUEVO TNG METAMTUXLOKAG OSUTAWUOTLKAG
£PYAOLOG TIPEMEL VA EXEL EPEUVNTIKO XAPOAKTNPO KAL VOL CUVOEETAL HE TNV ELSIKEUGHN TIOU £XEL

emAEEeL o poltnTAc.

To B€pa ¢ SUTAWUATIKAG €pyoaoiag Umopel vo adopd CUYKEKPLUEVO TNTNUA TNG
£TXElpNONG N TOU opyaviopol otov omnoio epyaletal o/n dottntig/doltrtpla. Me tov Tpomno
oUTO, OXL HOVO avtAoUvtal eUTELPIKA otolxela, oAAA Kkuplwg SleukoAUvetal n AQdn
onopAdcewv Ot ouykekplpuéva Bépata. H yAwooca ouyypadnc TG UETATITUXLAKNAG

SUTAWUATLKAC gpyaociag puropel va eivat n eAAnVIKA eupwmaiky yAwooo.

O emBAENWY TNG LETATTUXLOKAG SUTAWLATIKAG gpyaociag Unopel va sivat Stdackwv
TOU TIpoypAUpaToC. Ta HEAN TNG £EETAOTIKNAG EMLTPOMNG UMopel va elval 8L6A0KoVTEG oTo

TPOYPOULOL.

Ol METAMTUXLOKEG OSUTAWUATIKEG epyaciec epooov eykplBoUv amo TNV EEETAOTIKN
gMLTPOTH, avaptwvtal oto Wnolakd Arobetriplo "MEPTAMOL", cuudwva He TIG anoPAoELg
™G ZuykAntou tou EKMA. H Z0ykAntog tou Maveniotnuiou ABnvwv otn ocuvedpla tng 220¢-9-
2016/ Ap. Kevtpikou Mp: 1617006790 kat tng 29n¢-11-2016 / Ap. Kevtpikou Mp.: 1617011856
anodacloe ouodwWvVa TNV UTIOXPEWTIKN KatdBeon tng mapayouevng oto EKMA “Tkpilog
BiBAloypadiag”, kalL ouykekpluéva Mruxlokeég Epyacieg, MEeTAMTUXLOKEG AUMAWUATIKEC
Epyaoiec kal Atbaktopikég AlatplBég, otnv mhatdoppa «Mépyapoc» n omnoia amotelel to

I6pupatiko Wnolako Amobetrplo tou EKMA.

Me Bdon tv ebapuoyn TNG eViaiag TMOALTIKNG UTTOXPEWTIKAC NAEKTPOVIKAG KATtaBeong
TWV gpyootwv oto Wndlako Amobetnplo «MEpyoapoc», N opkwpooia Kal n anodoitnon tTwv

doltntwv/plwv cuvbéetal apeoa pe t Stadikacio auth.

Mapd tnv UTIAPEN OPLOUEVWY SUVOTOTATWY TIEPLOPLOKOU OTNV TIPOoBaAch Tou MARPOUC
KELUEVOU TWV HETATITUXLAKWY SUTAWHOTIKWY gpyootwv Kot Stdaktopkwyv Stotplpwy, to
Maverotplo umootnpilel kol evBappuvel TNV emidoyr tng eAeVBgPNC KAl AMPOOKOMTNG
npoocBaong oto Teplexopevo, AapPfavovrag umoyn kat to PAdopa tng 71ng Tuvodou

Mputdvewv kat Mpoébpwv A.E. twv EMNnvikwv Mavermotnuiwv (http://www.synodos-
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aei.gr/announcements.html) ka@wg kat ™ Awakipuén tou Bepolivou yia tnv Avouytd
MpooBaocn otn M'vwon Twv OeTIKWV Kal  AvOpWwTLOTIKWY Emotnuwv
(https://openaccess.mpg.de/67671/BerlinDeclaration_gr.pdf) kot Tt Awknpuén TtNg
Boudarmnotng yla ™mv Avolktn MpooPaon

(http://www.budapestopenaccessinitiative.org/boai-10-translations/greek-translation-1 ).

To Mavemotiulo ABnvwv Bewpel OTL pe TNV epapuoyn Tng véag Stadlkaaoiag, ylo tnv
KataBeon twv epyaciwv tng “Ikpilag BiBAloypadiag” oto Wnolako Amobetrplo, Ba umapyel
gupuTEPN TTPOPOAN, LECW TOU SLASIKTUOU, TOU EPEUVNTIKOU £PYOU TIOU TIPAYLLATOTIOLEITAL OTO
MNavemiotAulo ABnvwv Kal emutAéov Ba KOTOXUPWVOVTAL TANPECTEPO TA TIVEUUOTIKA
Sikalwpata twv cuyypodéwv. OL poltnTEG Kat PpoltATPLeEG Ba evnUEPWVOVTAL AVOAUTIKA OO
™ Mpappateia OXETIKA PE Ta BAUATO TOU TPEMEL Vo 0ikoAouBoUv yla TRV avaptnon tng

gpyoaoiag toug oto PndLako amobetnplo.

Avalutikég TAnpodopieg mapéyovral armo tov 08nyo Ekmovnong AUTAwUATIKAG epyaciag

TOU TIPOYPAULATOG.

1.2 Mabnolakd AmoteAéopata

To MetamntuyLoko Mpoypappa Imoudwv ITpatnyLkr Aloiknon Kol avToywvLoTIKOTNTA
Tou TuAuotog Okovoulkwy Emotnuwy Ttou EBvikou kat Kamodiotplakou Mavemiotnuiou

ABnvwv, otoxelLEeL oTNV:

1. Anoktnon twv BACEWV yla TNV KOTOVONon Twv LSLATEPWY XAPAKTNPLOTIKWY TOU
KAGOOU TWV EMLXELPHOEWY, TOU OTPATNYLKOU HAPKETIVYK KOl UAVOTIUEVT KOl TWV

oUYXPOVWVY OLKOVOULKWV Epyaleiwv SLoIKNONG KoL OVATITUENG.

2. Anuwoupyla oteAexwv  ETUXEPROEWV TIOU SLABETOUV CUYXPOVEG TEXVIKEG KOl
Se€lotnTeg yia tn ANYn Kal TNV MPayUATONOoiNoN AMOTEAECUATIKWY OMOPACEWV OTO

oUYXPOVO, TIOYKOGHLOTIOLNIEVO KOl EVTOVA OVTOYWVLOTIKO OLKOVOULKO TiEpLBAAAOV.

3. Koatdption elSIKEUPEVWY EMIOTNUOVWY KOVWY va cupBailiouv otn Stadikacio

ovakopdng KaL ekoLyXPoVIoHoU TNG EAANVIKAG OLKOVOLLLOG.

4. Mpoaywyn TNG avamtuéng tng KPLTLKAG okEWNC, TNG GUAAOYIKNG TTPOOTIABELAG KL TNG
SNULoUpPYLKAC SpAcNC yLOL TNV OVTLUETWITLON TWV TPORBANUATWY TWV ETLXELPNOEWV

otnv EAAGSa kot 0To eEWTEPLKO.

Me tnv emtuxfy oAOKANPWON TOU HETAMTUXLOKOU TPOYPAUMATOC OToudwv Toug, oL

Anodoltol Ba eivat og Béon va:
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1. AvalUouv TIG BOOLKEG €VVOLEG TLG OLKOVOULKAG KOL OTPATNYLKAG OVATTUENG Twv

ETUXELPNOEWV

2. Kotavoouv Tic Bactkég AslToupyleg TOU oTPATNYLKOU UAVOTIUEVT, LOPKETLVYK KL TNG

QVTOYWVLOTIKOTNTAG TWV ETILXELPNOEWV.

3. Awakpivouv ta Baocikd €idn tng Sloiknong tTwv emIXElpnoswv  KoBwg Kal Ta

XOPOKTNPLOTIKA TOUG.

4. KatovooUv ta KUpLOL XOPOKTNPLOTIKA TwV oUyXpovwv AAnVikwv kal  Stebvwv

ETILXELPNOEWV.

5. AvtlhapBavovtal TIG HOKPOOLKOVOULIKEG KOL [LLKPOOLKOVORLKEG ETLOPACEL TIOU

SEXOVTOL OTO ECWTEPLKO Kl eEWTEPLKO TTEPLBAAAOV TOUG OL ETILXELPHOELG.

6. ALaB£TOUV QVOAUTLKA KoL CUVOETIKA LKOVOTNTO TIOU TOUG ETUTPETEL va Slepeuvouv
moAUTAOKa TipoBANUaTa Kol va KaAAleEpyoUV Tn SLEMIOTNUOVIKN TIPOCEYYLoN Kol

avaAuon Bepdtwy oto cUVOETO XWPO TNG SLOIKNONG TWV ETILXELPHOEWV.

7. Avayvwpilouv, katavoouv, avalluouv kot enefepydlovtal AUOel ot ouvBeTa
npoBARUATA TTOU OVTLLETWTTI{OUV oL SpOCTNPLOTIOLOUEVESG OTOV XWPO ETILXELPNOELG,
opyaviopol kat ¢opeig kot AapBdvouv katdAAnAec mpwtoPoulieg otnv emiluon

npoBAnuatwy kat Andn anoddacewv

8. Avamrtuooouv eUPUTEPES YVWOELG KAl OUVOETEC SEELOTNTEG OE ATOMLKO KAl GUAAOYLKO
eMiMedo Kol va XpnOLUOTIOLOUV OIMOTEAECUATIKA KATAAANAQ BOOLKA KAl TIPONYHEVA

epyaleia kal epapUOYEC CUYXPOVWV TEXVOAOYLWV.
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2. H Xp1jo1m Tou Aladiktvov

IAUEpa, n xpnon tou Stadiktuou (Internet) sival amapaitntn wg epyadeio €peuvag,

avtAnong mAnpodopLWV Kol EMLKOLWVWVIOG.

To ANMZ Ztpatnyikr Aloiknon Kol AVTOYWVIOTIKOTNTA, €XEL SNULOUPYNOEL £VAV YEVIKO
SIKTUAKO XWpPo oTo e-class tou EKMA pe dtadaveleg, BLpAoypadia, xwpoug culnTRoEWVY Kat

aAa xpnolua epyadeio BeAtiotonoinong tng dtadikaoiag Twv omoudwv oag.

MapdaAAnAa, yivetal xprion tng mAatdopuag WEBEX mou unootnpilel tnv €€ amootaoewg

AlSaokalio.

2.1. H HAektpovikn Tagn touv EKIIA

Yto xwpo http://eclass.uoa.gr/ PBpiokovral ot xwpot spyaciag twv OFE tou IAA e
katevBuvon To ITpatnykd Mavat{evt ol onolol ival TOANATIAQ XPriOLLIOL YLaL TLG OTIOUSEG

0aQg.

OL doltnTég €xouv TPOGPacn OTOUG XwWPOUG epyaciag tTwv O.E. mou éxouv emNEEel.
Yriapxouv tAnpodopieg, EKMALSEUTIKO UALKO, XpOVOSLAYPOO LEAETNG KOL OO NUATWY aAAQ
KoL Ywpot culntioswv omou Ba €xouv TNV Suvatdtnta va evhnuepwvovtal yla Stadopa
Bépata pe toug ddaokovteg kKabnynteg, va Bplokouv BLPAloypadiec Twv pHadnuatwy, Tig
TIAPOUCLACELCG IOV yivovtal otig 02, TIC ekPWVNAOELS TWV Epyaoilwv odAAA KaL Ti¢ Babuoloyieg
OVaPTNUEVEC HOVO PE TOoV AplOUd MNTPWOoU TOUC Kol OXL UE TO OVOUATEMWVUHO 00C YLo

Adyouc anoppntou.
AVOAUTLK@, OTO XWPO QUTO UIMOPELTE va avalnTrOETE:

o To Xpovodiaypappa Mehétng & Mpamtwv Epyaciwy mou avadEpeL avaAUTIKA TNV

0pyaAvwaon TG LEAETNG, Twv O KoL TWV NUEPOUNVLWV TTAPASdoong.
e Tnv'YAn twv E¢etdocwv

o Tig ekdpwvnoelg, MPOCOETO eKMALSEUTIKO UALKO, GpBpa QMo EMIOTNUOVIKA
TePloSIKA, EPEUVNTIKEG  Opactnplotnteg (ouvédpla KAL), TPEXOUOCEC

OVOKOLWVWOELG K.QL.
e Na avoptioste T Epyaoiec oag

o Na eMKOWWVEITE e TOUG SLOACKOVTEG
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3. dortnTikéC Sladikaoieg

3.1 A\Awon Mabnudtwv

Oa mpénel va emiAé€ete To av emBUUElTE va TOPAKOAOUBNOETE TO TPOYPAUUA TWV
HoBOnUATwWY Pe TNV Suvatdtnta MANPoUG A LEPLKAG poitnong. H emloyr) Ospatikwy Evotitwy
elval pa Stadilkacio mou amattel xpovo katl mpoooxn kabwg ol doltntég/doltrtpleg Ba
TPENEL va elval og BEon va EKTLUNGOUV TOV XPOVO TOUG SUUPWVA LIE TO TIPOYPAULA TOUG £TOL
WOoTE va €xouv TNV duvatotnta va adpoolwbolv MPayUaTka otnv HeAETN. OL TTPOXELPOL Kol
ypnyopot umoAoywopol ya tnv embupia tng AnPng mruxiou pmopet va obnynoouv oe

avtiBeta amoteAéopara.

To 18avikotepo Ba NTav n otriplén anod 1o nepLBAAAOV TNG OLKOYEVELAG OO TNV apXH TOU
£TOUC¢ OAAG KaAUTEpPQ amod TtV oKEYPN Kal TNV apxn thg amodaong va enevoUoETe o€ éval
QIOLTNTIKO TIPOYpaupa omoudwy. H otriplén amd TO OLKOYEVELOKO TepLBAAAov otnv
npoondBela ywa TNV £€elpeon e€AelBepouU XPOVOU Yyl MEAELTN QMOTEAEL KOTOAUTIKO
mapayovta enituyioc. ElbIkotepa, ot mepUTTWOoEL dpoltnTwy Tou €pyalovtal, OL Omoiol
amoteAolv Kot thv TAsoPndia twv omouvdactwyv tou IAA , n emloy Twv OEUATIKWY
Evotntwy Ba npémet va Baciletal Kuplwg oTov xpovo mou Ba adLepwveTe NUeEPNCiwg, oUTWG

(WOTE VO QVTATIOKPIVECTE OTO OTALTNTIKO XPovoSLaypappa LeAETNG.

Baoesl tng Kelpevng vouoBeoiag yla ta moveniotnulakd Wpupata, tTa padnuota mou
uropel va mapakolouBei évag portntic/pia pottrntpla Sev pumopei va Eemepvolv aBpoloTika

TIG 60 SL60KTIKEG LOVADEG.

OL OFE tou 2AA €xouv Tnv mopokatw Slapbpwon:

APIOMO2 APIOMO2
OEMATIKQN AIAAKTIKQN
ENOTHTQN MONAAQN

OE1 30
OE 2 30
OE3 20
OE4 20
OES5S 20
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Juvenwg, n oAokAnpwon Twv omoudwv ot U0 XPOvLla, AmMalTtel TNV €mAoyn Twv
Oepatikwy Evotntwy 1 Kal 2 KOTA To MPWTO £TOG OTIOUSWV Kal Twv Ogpatikwy EvotAtwy 3,4

KoL 5 o 6eltepo £TOC.

To téooepa £€Tn AMOTEAOUV TO HEYLOTO XPOVIKO Slaotnuo oAokAnpwong tou AMME,
EMOUEVWG, OTNV TEPLMTWON TIOU KArmolol pottntég/kamoleg dottnTpleg emAé€ouv KaTd TO
TPWTO £€t0¢ TNV OF 1 kot Sev emAéEouv GAAN OF, TOTE KaTA To EMOUEVA Tpla £Tn Ba pmopel va

akoAouBroouv évav amo TouG MoPAKATW cUVOUACUOUC:

10ETO2 20 ETOZ 30 ETOZ 40 ETOZ
ZYNAYAZIMOZ A OE1 OE2&3 OE4 &5
2YNAYAZMOzZ B OE1 OE2&3 OE4 OE>5
2YNAYAZMOz T OE1 OE 2 OE3,4&5
2YNAYAZMOzZz A OE1 OE 2 OE3 &4 OE>5
2YNAYAZMOLZ E OE1 OE 2 OE 3 OGE4 &5

Y& KOs nepimtwon os éva £10¢, oL dpoltnteg/doltritpleg, Sev £xouv TV duvatdtnta va
IO PaKOAOUBHoOUV BEUATIKEG EVOTNTEG TWV OMoiwv To dBpolopa Twv SLOAKTIKWY HOVASwY

urtepBaivel to 60.

3.2 AvafoAn ®oitmong

Ot dottntég/doltATpLeg mMoU £Xxouv OAOKANPWOEL LE EMLTUXLA pia A Kal mapamavw OF
£xouv To Sikailwpa va StakdPouy TIg oTIoUSEC TOUG Kal va T OAOKANpwoouv o Slactnua

miou Sev umepPaivel ta 3(TPIA) £tn.

Ye nepintwon nov mapéABouv ta 3 xpovia Kol ot poltnTtég/poltitpleg dev eyypadolv
ylo TO OHEOWC EMOPEVO akadnUaiko €tog oe pia (1) touldxlotov véa OF, Staypdadovral
0PLOTLKA o To MM,

Ye mepimtwon mou &ev €xouv OAOKANPWOEL amd TtV £vapén Twv omoudwv Toug

ETUTUXWG Kaplio OF kot gv eyypadouv yla To OUECWE EMOUEVO aKaSNUAIKO £TOC g KATOL

OE, Slaypadovtal opLOTIKA Ao TO TTPOYPAUA OTIOUSWV.
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3.3 AZ10AGyNoN-BaBUoAGYN 0T TWV HETATITUXLAKWY QPOLTNTWV/TPLOV

H enidoon oe ka@Be padnua afloloyeital kat Pabuporoyeital cuvoAlkd. Itnv
aflohoynon meplappavovial n oUUUETOXN Kal emidoon oto pabnua, kabwg Kal ota
TPOBAENMOUEVO OTO TIPOYPULO TOU LOOAUATOC OEULVAPLA, EPYACLEC KAl AoKNOELS. O TpOMOg
aflohoynong opiletal and tov/nv Siddokovta/ovca Tou KaBe pabiuatog katl mpoPAEmeTaL

OUTTO TOV KOVOVIoUO Aettoupyiag Tou AMME.

H BaBuoAoynon yivetal otnv kAipaka 1,00-10,00 pe evéLapeon otpoyyulomnoinon oto

ULo6 Babuo (0,5). O eAdylotog Babuog emttuxolg e€€taong eivat to mévte (5,00).
OL SlaBaBuioelg Tou Babuou Tou Tithou omoudwv £xouv W ENG:

“KoAwG”: LECOC 0POG io0Cg | LeEYOAUTEPOC TOU 6 KAl PLKPOTEPOG TOU 7.

“Aav kaAwc”: p€oog 6pocg Loog 1} LEYaAUTEPOG TOU 7 KOl ILKPOTEPOG TOU 8,5.

“dplota”: p€oog 6pog loog n peyalutepog tou §,5.

3.4 TéAn doitnong

Mpokelpévou va eyypadoulv, ot Metamtuxtakoi Qoitntég (MD) xpeslaletol va
mpookouioouv Tt amapaitnta  SikaloAoyntikd cupmepllaufavopévng tng amodeléng

KaTaBoANG Tou TEAOUG yypadn¢ Kal TwV TPoPBAENOUEVWY TEAWV doitnong.

Aev poPAEnetal enotpodn kataBAnBiviwy teAwv doitnong oe kapia nepintwon,

TL.X. OLKELOBEAOUC amoxwpnong, avaoTtoAng ormoudwv f amoppdng amo to Mpoypapua.

To UYoc Twv teEdwv eyypadng kat doitnong kabopiletal kaBe xpovo pe amodpacn g

JUVTOVLOTLKAC EmitpomAc.

ElSkO TéAoC eyypadng amalteital Kal otnv MEPUTTWON TNG MAPATAONG Yl TV
oAokAnpwon tng Metamrtuylakng AumAwpatikng Epyaciag. Ta téAn ¢oltnong kataBfailovrot

oe U0 6OoELg oTNV apXn KABe e€aunvou.

e mepimtwon mou xopnynBel mapdrtoacn yla tTnv UMOBoAN TG METAMTUXLOKAC
AumAwpatikng Epyaciog (mépav twv Suo etwv doltnong), ot MO eyypddovtal oto AMME kat

KataBAAAouV To £L81KO TENOC eyypadnC.

Mo to akadnuaikd €tog 2022-23 to kdotog doltnong kabopiletal we e€NC:
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EIAIKEYZH 2TPATHIIKH | EIAIKEYZH Z2TPATHIIKEZ
AIOIKHZH ENIXEIPHZEQN | ANTATQNIZTIKOTHTAZ
KAI ANAMNTY=ZHZ
OE1 800€ OE1 800€
OE2 800€ OE2 800€
OE3 1200€ | ©E3 800€
OE4 1200€ | OE4 800€
OE5 800€ OE5 800€
2YNOAO: 4.800€ 2YNOAO: 4.000€
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4. Emxowwvia

4.1 Me 818GokovTeS

H emwowvwvia twv doltntwv pe toug Sibaokovteg eival audidpoun. Apxka ot
KaBnyntéc-20pBoudol, adol evnuepwbolv yla T OTOoKElD Twv doLtnTwv TOoug,
ETUKOLVWVOUV HE TOUC GOLTNTEG/TPLEG TOUG HEOW NAekTpovikoU Tayxudpopeiou (e-mail) n

tnAedpwvikd.

Eav ta otolyeia emikowvwviag Twv ¢otntwv (8telBuvon kat ThAédwva) €xouv alatel,

TpENEL va evnuepwBel AMEZA n Mpappateia Tou Npoypaupatog.

Mapopoiwg, o dountng/tplo Ba TPEMEL Vo EVNUEPWOEL gyypadws AUECH TOCO TN
Mpappateia tou Mpoypappatog (tnA: 2103689456 - e-mail: sda@econ.uoa.gr) 0G0 KoL TOUG

KaBnyntéc-ZupuBouAoug yla omoLadnmote HETABOAN OTOWXEIWV KaTA TNV SLAPKELQ TOU £TOUG.

Katd tnv emikowwvia pe toug dortntég/tplec o Kabnyntig toug cupBouAglEL, TOuG

evBappUVEeL Kal Toug kKaBodnyel.

4.2 Me tov Atevbuvt lpoypdppatog

Eav o KaBnyntrg-ZupBoulog tng OF dev umopei va oag BonbnAoeL 1 va oog amavirosL
Aaueoa , tote Ba mpemnel va aneuBuvBeite otov AteuBuvth tou Mpoypdppatog neptypadovrtog

TO MPOBANUA AVOAUTLKA.

Oa TIPETEL VOL OPYAVWOETE £TOL TOV XPOVO 0aG, WOTe Vo IPoPAEmEeTe eUAoyo Sldotnpa yLo
TNV QVaUoVvr TNG amAavinong £€ToL WOTE VA [NV EMNPEATETOL TO OMOTEAECUA TNG LEAETNG KOl

CUVETTWC NG £€EALENC TWV OTIOLS WV Cag.
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5. Opadikéc TupuBovisutikeg Tuvavtijosig (OXX)

OL 022 elval evidwpa (9) ogpivapla to onoia payuatonolouvral evvéa (9) dopég

yla kaBe OF, tpeig (3) yla kaBe padnua, otn dtapkela evog akadnuaikol £Toug.
OL 023 amotehoUv, pall e TIC YPATTEG EPYAOLEG, TOUG OKpoywvLlaioug AlBoug

Tou SL8aKTIKOU £pyou Tou/TNG SL6AcKOVTA/0UCOC KOL TNG OXECNG TIOU SLOUOPDWVEL E TOUG
doltntég/Tplec.
OL 023 bev €X0UV UTIOXPEWTLKO XOPOAKTHPO WOTOCO QUTO TIOU TLG XOpaKTnpilet elvat n

BonBela mou mapéxouv otnv amocadnvion Twv Suovontwv onueiwv OAAA KAl TNG

KOTAVONONG KAl EUMESWONG TOU YVWOTLKOU AVTIKELLEVOU.

OL akplBeic nuepounvieg Kal wpeg dte€aywyng twv O avaKowwvovTal oTtnv apxn
™C akadnUAikng XPOVIAG Kol ol TiBavEG OAAAYEC OTIC WPEG N OT NUEPOUNVIES
OVOKOLVWVOVTAL O €UAOYO XPOVIKO SLACTNUO WOTE Vo PNV TIPOKAAEL QvVOOTATWON OTO

TpOypappa Twv dpottnTwy Tou ANMS.
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6.'pantég Epyaoieg (TE)

Katd tv Sidpkela tou KUkAou ormoudwv o€ kdBe OF mpemel va ekmovnBoUV TECOEPLS
VPOTTEC epyaoieg. OL ypamTég epyaoieg elvol UTIOXPEWTLKEG yla OAOUG TouC GOoLTNTEG/TLC
doltnTpLeC KaL TIPETEL VA UTTOBAAAOVTOL O€ TIPOKABOPLOUEVEG NUEPOUNVIEG, TTOU avadEpovTal
oto Xpovodiaypappa MeAétng (timetable).

O doutntng/ TpLa €xeL TNV MAOYN VO LNV EKTIOVAOEL Pia yparttr epyooia.

ot TNV CULPETOX OMWG OTLC TEALKEG e€eTAOELC Oa TPETMEL TO ABpolopa TwV PaBuwV Twv

Tpwv FE va eivat 20 1) peyaAutepo.
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7. O¢pnata ko lleprexopevo I'E

Ta Béparta twv ME kaBopilovtal anod tov YrneuBuvo Si8dokovta tng KABe OF petd amo
ocuvepyoaoia pe 1o oUVoAo Twv S1daokdvTwy/ ouowv tng OF. Ytig ME mpémet va Sivetal Eépdaon
OTNV KPLTIKA ovamTtuén Twv Bepdtwyv. e kaBe nepintwon ta Oépata Twy ME dtapopdwvovtat
£T0L WOTE VO UIMOPoUV ol GoltnTEG/POLTATPLEG va KATAVONooUV TNV UAN tng OF kal va

OVTATIOKPLBO UV pE eTTu)ia OTLG TEAIKEG EEETAOELG.

7.1. YmoBoAn T'E

Ot E urmoBaMhovtal nAektpovika os popdn apxeiov word (.doc) oto e-class Tou kaBe
pobnuatog e Bacn odnyieg mou elval avopTNUEVES KOl TIPOOBACLUEG Ao To SLOSIKTUOKO
oMo KaOe OF. Ot poutntég/tpleg Ba mpénel os kABE mepimtwon va KpaTouv avtiypado tng

£pyaoiog touc.

7.2. llpoBeopia vtofoAng

OLTE Ba mpemel va €xouv apadoBel pEXPL TNV KATAANKTIKA NUEPOUNVIia. H KOTAANKTIKN
nuepopnvia ywo tnv umoBoAn/avaptnon tng Mpamtric Epyaciog sivat n endpevn Tpitn and to
t€hog tnG efdouadag mapadoaong tng Mpamtig Epyaociog cupudwva pe To Xpovodiaypappa

MeA£tng kat Mpamtwy Epyactwy.

7.3. llapdatoaon vmofoAng

Awaiwpa mapdtaong umoBoAng ylo coBapolc Kot EKTakToug Adyoug xopnyeital otoug
doutntég/otic dortrtpLeg HéxpL SU0 (2) NUEPEC, LETA ATO TEKUNPLWUEVO YPATTTO aiTnua ToU
doltnNt Kol PE TA OXETIKA OTMOSEIKTIKA €yypada Kol £ykpLon TNC EMITPONAC TOU
petamntuytakol. To aitnua umoBaAAetal ypamtd mpwv and tnv mapadoon tng Mpomtng
Epyaociag. Ol evéexopueveg kabuotepnoelg Twv doltntwyv oe mapdadoon gpyaociag Ba mpémel
va anodaacilovral ano kool He Tov appodlo kabnyntn kot va Inteital and tov Aleubuvtn

Tou Mpoypappartog otav Oa emepvael Tnv pia eBdouada.

7.4. AlopBwon kat Babporoynon I'E

Oa mpémnel ol Babuol Twv Mpantwyv Epyaciwy va avakowwvovtal o dldotnua Tptwv (3)
eBoopadwv amo tnv mapadoorn toug. OL SLEACKOVTEG UTIOXPEOUVTOL VO EVNEPWVOUV
NAEKTPOVIKA Yyl To BaBuo kat va avaptolv otnv nAeKTpovikn Taén (e-class) tnv mpotumn

SlopBwpévn epyaocia A/kal EeEXwPLOTO KELUEVO LE TIG TTOPATNPOELG TOU Ttou adopouv tn lE.
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Jta SlopBwpeva yparmtd o/n Stddokwv/ ouca oxoAldlel avoAUTIKA TNV epyaocia KABE
doutntr. MNpoteivetal oToug SL6ACKOVTEG VA KAVOUV TLG S10pBWOELG MAVW OTO KEIWEVO, WOTE
va BonBolv toug poltnTEG/TIC PoLTATPLEG VO BEATIWOOUV TNV KATavonoh Toug yla ta BEpata.
O evbelexng oxoAloopodg Ba TpEMEeL va payUatomnoleital and kabs Si6aokwv/ ovoa SLOTL,

KAvel Suvatn TNV Tekunpiwon tng Babuoloyiag.

O &16aokwv/ ovoa kpotdel Eva avtiypado tng Stopbwpévng ME kot twv oxoAiwv er’ autng
oTo apyelo tou. Eav n Babuoloyia 6& 600¢el evtog Tou mpoBAemopevou xpovikol mAalsiou, o
doutntic/ n doltntpLa Ba PEMEL va EMLKOLVWVAOEL LE TO S16AoKwv/ ouca yLa va SLomLoTWoEL

TLoupPaivel.

KaBe epyaoio Babuoloyeital pe dplota to 10, os Babuolg pe éva dekadiko Pndio. H
£KTOVNON TPLWV TOUAAXLOTOV OTO TIC TECOEPLC EPYOOIEG KAL N CUYKEVTPWON TOUAAXLOTOV
elkool povadwyv (rmou unohoyifovrtal wg dbpolopa Twv Babuwv twv urtoBAnOelowy gpyaciLwy)
amotedoUv TpoUndBeon ywa T SuvatdtnNTa CUMWPETOXNG OTIC £€etdoelg. e avtiBetn
neplntwon (Un ekmovnong TpLwv £pyacwwv ) / Kat pn ouykévipwong 20 povadwv), o
dottntng/ n dottntpla dikatoutal va emavaArdpel Tnv idla OF Tov EMOUEVO XPOVO, £XOVTAC
OUWC TIC (OLEC EKTTALSEVTIKEG KOl OLKOVOULKEG UTIOXPEWOELG. O péoog Opog Twv Babuwy Twv
ME (aBpolopa Babuoloyiag unoBAnBeiowv ME/4) cuppEeTEXEL oTn Slapopdwon Tou TeALKOU
BaBuol yia ™ OE katda 30%, evepyomoleital & pOVO Ot MEPIMTWON EMITUXIOG OTIG

TEAKEC/EMAVOANTITIKEG EETAOELC.

7.5. Avtiypa@ég / AoyokAom)

ISLaiitepn mpoooyn SlveTal OTLG MEPLTTWOELG AVTLYpAPNG.
O €\eyyxog avtlypadnig MPAYHATOTOLETAL HECW TNE XPHONG TNG ELBLIKAC TAATPOPHACG.
Ta meplotatikd avtypadng kataypddovral oto Mntpwo Qottntwv.

To mnelBopylkd ocupBoUAlo, oto TAAIOLO TwWV aPUOSLOTATWY Tou Kol £ddoov
napanepudBel To Bépa oe auTd UMopel, av To Kpivel anapaitnto, va emBArel TeElOOPXLKES

TIOLWVEG yLlo B€pata aviypadwv.
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8.Tpantéc EEetdosig

OL NUEPOUNVIEG TWV TEALKWV KAl ETOAVAANTITLKWY EEETACEWVY YVWOTOTIOLOUVTAL OTA PECQ
Maptiou kaBe £Toug oTNV LOTOCEALSO TOU TUAUATOC AAAQ KOL OTNV NAEKTPOVLKN TAEN KABE

Oepatikng Evotnrac.

OL doutntég/doltATpLeg MOV SLKALOUVTOL VA CUUHUETAOXOUV OTLG TEALKEG Hiag OF eival
gKelvol oL omoiol £4ouVv EMITUXEL OTLG CUPBATIKEG UTIOXPEWOELG TOUC (T.X. ekmovnon lE) mou

npoBAénovtal otn OE.

OL dpoutntég/doltntpleg mou Ba eyypadouv oe pia OF kal Sev Ba eKMANPWOOUV TIG
UTIOXPEWOELG TOUG UITOPOoUV va eyypadouv ek véou otny idla OF pe tnv emipdpuvon twv iSLwv

OLKOVOULKWY KOl aKASNUAKWY UTIOXPEWOEWV.

H amotuyio otic TEAKEC €EETACELC OUVETTAYETOL TO OKALWUN OUMPETOXAG OTLG
EMAVAANTITIKEG £€eTAOEL. H SeUTepn amotuyia £xel cav emakoAouBo thv egyypadni Tou
doutnt ava otnv dla OF Pe TNV GULLUETOXH TOU OTIC OVTIOTOLXEC TIPWTEC KOl ETIOVAANTITIKEG
€€ETAOELC TOU €MOpEVOU akadnuaikol £toug, kataBdllovtac to 1/3 tou mooou yla Tn

OUYKEKPLUEVN OE.

Ou doutntég/powtntplec Ba Sivouv efetdoslc otnv Stdaktéa VAN TOU TPEXOVTOG
okadnuaikol £touq. e mepimtwon mou eyypadovrtal fava, ol doltntég/doltntpleg dev
ouppetéxouv otlg 03%, oUte ekmovolv [E. e mepimtwon Seltepng amotuyiog €xouv To

Sikaiwpa vo emaveyypadouv otn O.E. Pe TANPELG AKASNUATKEG KL OLKOVOULKES UTTOXPEWOELC.

H napamdvw puBuion Sev oyvel yia 6oouc pottnteg/ 6o GoLTHTPLES £XOUV INTHOEL Kall
AaBetl avaBoAr mapakoholBnong cupdwva pe to apbpo 5 map. 18 tou N. 2552/97. 3 autn
TNV MEPIMTWON oL GoLTNTEG/ POLTATPLEC TIPETEL VAL TTOPOAKOAOUBo0UV €K VEOU TIC OF Ttou Sev
£€XOUV OAOKANPWOEL ETUTUXWC, €0TW KoL av €xouv BepeAlwoel dikalwpa eEeTdoewy, Ue

TIANPELG OPWG EKTIOLOEUTLKEC KOl OLKOVOULKEG UTIOXPEWOELG.

MNa T TNePUTTWOELS doltnTwy Tou  SNAWVOUV  KWAUMA  OUMUETOXAG  OTLG
TIPOYPOULATIOUEVEG YPATTEG EEETATELC YLt AOYOUG UYELag 1 AAAOUG £L8LKOUG AOYOUG, LaxUouV
Ta €€N¢:

- Mo amodedetypéva kat xpovia mpofAnuoata vyeiag (okAnpuvon katd nhdakog, SucAeéia

K.4.), ToU &€V ETUTPEMOUV GUULETOXI) OE YPOTTTEG EEETAOELC:

- ‘0Oool pottnTég/d0eg POLTATPLEC £XOUV TTPOOKOUIOEL EYKAIPpWC, TO apydTeEPO PEXPL TO

téA\o¢ OktwPpiov kKABe akadnuaikol €toug, ta TpoBAemOpeva amd tn OXETIKA vopoBeoia
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gyypada oto Tuipa Mntpwou dottntwy, Ba egetalovial mpodoplkd ard TNV EMLTPOTI TOU

MEeTamTuyLaKkoU.

Mo dAoug coBapouc Adyoug mou amodedelypéva eV EMITPEMOUV TN GUUHETOXN OTLG

T(POYPOUUOTIOUEVEG EEETACELC:

- Ot portnteg/poLtiTple oL omoiot avtlPeTwtilouv TPOBANUA OTNV CULETOX TOUC OTLG
TEAKEG €EETAOELG Elval UTIOXPEWHEVOL Vo uTtoBAAAOUY OAa Ta amapaitnto SIKALOAOYNTIKA
otolela. Me amodacn Tou yevikoU ypappatéa tou 16pupotog 6a CUUUETAOYXOUV OTLG
€€eTAOELC TNCG EMOUEVNG TIEPLOSOU Xwplc okovoulkn emiBdapuvon. Oa umoAoyiletal OTL oL
doutntéc/dortritpleg Sev €xouv odokAnpwael tn OF kat avutr Oa cuvunoloyiletal oto cUvolo
Tou oplBpol twv OE mou Ba dnAwoouv yla TNV emopevn akadnuaikn xpovid. Ot
dottntég/dottntpleg umoxpeouvtol va umoBAAlouv To aitnua eykoipwg, TPV omod tv
nUepopnvia mou €xouv MPOYPAUHOTIOTEL oL e€eTtdoelc. I mepintwon mou dev umoPAnOel,

TOTE 1o aitnua dev Ba €etdleTal.
Katd tn SLapKeLa TwV ypamtwy eEETACEWV LOXUOUV Ta €EAG:

1. Ou doltntég/dolTATPLeG IPEMEL VO TIPOGEABOUV OTa EEETAOTIKA KEVTIPO E TN GOLTNTIKN
TOUG TOWTOTNTA AAA KaL TV AOTUVOLKA Toug Tautotnta (1 SlaBathiplo i oTpaTIWTIKA
Toutotnta). e mepimtwon anwAelag ™G GoLtnNTIKAG TAUToTNTOC, Ol GOLTNTEG
urtoypadouv unevBbuvn dnAwan (og amAo xapti), 6mou avadpEpel OTL eival GoLTnTEG TOu
UETATTUXLAKOU TIpoypAappatog « MBA ITpatnylk Aloiknon Kol AVTOywvIoTIKOTNTA»

ME Tov AplBo MNTpwou Tou Kat OTL £XOUV XAOEL TNV POLTNTIKI TOUG TAUTOTNTA.

2. Ot doutntég/dottitpleg kdbovtal e tov Tpormo mou Ba toug umodeifouv oL emTnpNTEG-

KaOnyntég/kabnynTpLec.

3. Xto £6pavo tTwv doltnTwv/PpoltnTplwV Sev EMITPENETAL va UTIAPXoUV KaboAhou BiBAia
EKTOC TWV TEPUTTWOEWV Tou n e€étaon Oiefayetal pe avowxtd PiBAia. Ot

doltntég/doltnTpLeg UTTOXPEOUVTAL VA ATIEVEPYOTIOLOUV TOL KLVNTA TOUG ThAEPwva.

4. OuLdoltnTeg/PoLTnTPLEC SEV EMUTPEMETAL VO KAVOUV SLOAELUUO KATA TNV WP TNG YPATTTAG
g€étaong, oute va Byouv amd tnv aibouvoa, MpLv MOPaSWOOUV OPLOTIKA TO YPATITO TOUG

EKTOG TWV MEPUTTWOEWV aAVWTEPACS Blag Kot mavta UTo TV enifAePn emtnpnth.
5. Katd tn dldpkela TnG e€€TAoNG SV EMLTPETOVTAL EMEENYNOELG — SLEUKPLVIOELG.

6. OLdortntég/dortrtpleg Sev pmopouv va amoxwpioouv amo tnv aibouvoa Sie€aywyng Twv

efetaoewv av dev mapeABouv 60 Aemtd amod tnv otwypn 1ou Ba Eekwvioel n dladkaaoia
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™G e€€taong. Emumpoodetwe, kavévag dottntrc/pottrtpla Sev Unmopei vo CUPUETAOKEL

otnv dladikaoia tng e€€taong av mapéABouv 30 AemTd oo TNV £Vapen Twv EETACEWV.

7. TMpw ta Bépata polpaoToUV oTtouC GoLTNTEG/OTIC POLTATPLEG EVNUEPWVOVTAL YLA TLG
KUPWOELG TIou Ba £xouv oe KABe té€tola Teplmtwon. O KaBnynTAG-emLTNPNTNS EXEL TO
Sikaiwpa og kaBe meplmtwon avtlypadnc va povoypaPel i va APEL TO YPATITO TWV
dowtnTwv Tou  avtypadouv | HAOLV (Kot T OSlApKEld TwV €EETACEWV) N N
ouuneplpopd TOu¢ eumodilel tnv ocwotn Slefaywyn Twv £EETACEWV. € OUTEC TIG
TIEPUTTWOELG TO YPATO Toug pndeviletal. Ot dportntég/dpoltrtpleg autol pmopouv va
OUUMETAOYOUV OTIC EMOVOANTITIKEG €EETAOEL, OAAA TO Yeyovog TNG avilypadng
Katayxwpeital oto ¢pakeAd toug ato Mntpwo PoltNTwV Kal og TepimTwaon enavaAnyng
(og e€€taon onolacdnmote GAANG OF) mapaméunovrol o opUoSia emLTpor tou TAA yla

NV €MLBOAN KUPWOEWV.
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9. Xpnowa ThAé@wva kot E-mails

Ka®nyntig lwavvng AeBevtidng

AteuBUVTAC Kal ETotnpovikog YreuBuvog

E-mail: ylevent@econ.uoa.gr

Ka@nyntng Xpriotog MtéAng

AvamAnpwtng AleuBuvtng kat AvanmAnpwtng Emotnuovikog Yrieubuvog

E-mail: cpitelis@econ.uoa.gr
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10. BifAo0nkn

Mpokelpévou va evnuepwBeite yla tIg¢ Stadikaoieg davelopou kot Stadavelopou (amo
AAAEG BLBALOBNKeG) unopeite va emokedteite TNV PLBALOONAKN Tou TUAMATOG OLKOVOULKWY

Erotnuwv tou EKMA.

BiBALoOnkn OkovouKWV Emiotnuwv

AleVBuvon: ZodpokAéoug 1 & Aploteidou (Mpumapelo Méyapo), ABrva, T.K. 10559, Lodyelo
TnAédwvo:(+30) 210 368 8023-25, (+30) 210 368 8086

FAX:(+30) 210 368 8026

Qpaplo:Aettoupyel yLa to koo Asutépa €wg Méumtn 9:00-19:30 kat Napaokeur] 9:00-16:00

Email: oikonepist@lib.uoa.gr
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11. AloiknTikég YN peoieg

To TUAMO QUTO SleKTEPALWVEL BEpaTta OTwE oL eyypadEC Twv doltnTwy, 0 KaBopLlopog
TUNUOTWY, N EVNUEPWON TOU NAEKTPOVIKOU HNTPWOU, N ovakoivwaon Baduoloywwv, ot
Sladlkaoleg yla tnv £€kdoon mruxiwv, n xopnynon BeBawwcswv Kal avilypddpwyv TiTAwv

onoudwv.

MapdAAnAa Stakwvel 6An tnv amoattolpevn aAAnAoypadia pe Toug oltnTEG/PoLTATPLES,
Toug SL8A0KOVTEG, T HEAN TOU MOvenLoTnUiou Katd tig EMX tou AMNMEI kal tn ouvtagn

TIPOKTLKWV.

TENOC, SLEKTTEPALWVEL OAEG TIC OMALTOUHEVEG SLOKNTIKEG EVEPYELEG TOU  ETATITUXLAKOU

TIPOYPAUUOTOG.

rpappateioc  Metantuxioakot Mpoypdpparo¢ «MBA Itpatnywkny Awoiknon Ko
AvtaywvioTtikotntay» : H Mpappateio tou Mpoypdupatog Bpioketatl oto Mpundpelo Méyapo,

YodokAéoug 1 & Aploteibou, ABrva, T.K. 105 59, 50¢ 6podog, ypadeio 519.

To MPOCWTIILKO TNG YPOULLOTELAC LLE TO OTOL0 EMIKOLWVWVELTE yla poltnTikd BEpata eival :
e  EAgvn NaptdAin
e EABipa Koupoloupma

Fevikég mAnpodopisg: sda@econ.uoa.gr, TnA.: 2103689456
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EAAHNIKH AHMOKPATIA

Edvikov kat Kanodictprakov

[Mavemotnuiov AAnvev
TMHMA OIKONOMIKOQN EMIZTHMON

Interdisciplinary Programme of Postgraduate Studies
"Strategic Management and Competitiveness"
of the Department of Economics of the National and
Kapodistrian University of Athens in collaboration with
the Department of Planning, Urban and Regional
Development Engineering of the University of Thessaly

STUDY GUIDE

Academic Year: 2022-23
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Message from the Director

Dear student,

Welcome to the MBA in Strategic Management and Competitiveness offered by the
Department of Economics of the National and Kapodistrian University of Athens in
collaboration with the Department of Planning, Urban and Regional Development Engineering

of the University of Thessaly, with the following specializations:

1. Strategic Management, which is a continuation of the MBA in Strategic Management
of the Department of Economics of the School of Economics of the University of

Athens, and has been operating since the academic year 2015-2016.

2. Competitiveness and Development Strategies (formerly the Competitiveness Strategy

of Countries and Regions).

The educational process followed in the context of this specific direction is mixed, i.e. it is

carried out both using a conventional (classroom teaching) and distance learning methods.

The programme aims to create integrated scientists who, as citizens and business
executives, will possess modern techniques and skills for making and implementing effective
decisions in today's globalised and highly competitive economic environment. In addition, the
programme aims to train qualified scientists capable of contributing to the process of recovery
and modernization of the Greek economy. This postgraduate programme, with particular
emphasis on international developments, promotes the development of critical thinking,
collective effort and creative action to address the problems of business in Greece and abroad.
The programme develops, organises and delivers knowledge in such a way that it is integrated,
understandable, attractive and applicable. The Programme focuses on the ethical, managerial
and social responsibilities of businesses and organisations. At the same time, it offers students
new ways of thinking, judging, acting, understanding and dealing with banking and business
issues. This innovative effort promotes their familiarity with technology by highlighting the
importance of the interconnection of disciplines and enhancing the global analysis of key
issues in the context of strategic business management in such a way that the new knowledge

and expertise acquired is mixed with the experiences of the participants through case-studies.

The MBA follows high international academic standards, without losing its practical

professional orientation and is completed within a flexible period of 24-60 months.

The teamwork and work done in this programme is key to developing the skills needed to

create and develop a leader. This programme provides the opportunity to study under the
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guidance of internationally recognized faculty who have excelled in teaching, research and
consulting worldwide and to gain knowledge in a wide range of disciplines and analysis of

domestic and international issues related to the economy and the business world.

Upon successful completion of their studies, students receive an official Master of
Business Administration (MBA) degree from the Department of Economics of the National and

Kapodistrian University of Athens.

The training process is conducted in a specially designed flexible system, one weekend per
month, so that it can be easily attended by employees throughout Greece and focuses on the
application of modern theories and tools in practice. On our programme website you will find

all the information you need.

We wish you wholeheartedly that you will soon become a member of our alumni

community.
For any clarification please do not hesitate to contact us,
The Programme Director,
Leventidis loannis

Professor
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1. General Information

The aim of the Postgraduate Programme in "Strategic Management and
Competitiveness" is to provide a high level of postgraduate education in the scientific field
of strategic business management, developing the culture and skills required to create
managers in the public and private sector, capable of understanding the corporate
challenges and opportunities that arise in today's constantly changing competitive

environment and of shaping and implementing strategic management strategies.

The MBA in Strategic Management and Competitiveness leads to the award of an MBA

in Strategic Management and Competitiveness, with the following specialisations:
a) Strategic Business Management
b) Competitiveness Strategy of Countries and Regions

after full and successful completion of the studies based on the curriculum.

The postgraduate degree is awarded by the Department of Economics of the
University of Athens. The title will also mention the collaborating Department of Spatial
Planning Engineering, Urban Planning and Regional Development of the University of

Thessaly.

1.1. Structure of the Programme

The MBA starts in the winter semester of each academic year. It is also possible to start in
the spring semester following a decision of the Curriculum Committee. A total of one hundred
and twenty (120) credit hours (ECTS) are required for the award of the MBA in each
specialisation. For the award of the MBA in each specialisation, the successful completion of
four Thematic Units (Th.U) of the specialisation is mandatory, as well as the successful
completion of the Diploma Thesis. The modules are of annual duration and consist of at least

three semester courses.

During their studies, students are required, depending on the course and following the
decision of the committee, to successfully complete the courses and/or research work and/or
writing of scientific papers etc. as well as the preparation of a thesis. Courses are taught face-
to-face and by distance learning by means of up to 35%. The choice of the system of the
educational process by which the programme is offered in each specialisation is determined
upon proposal of the Coordination Committee and approval of the committee. Courses are

conducted in Greek and/or English.
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A. The course programme per specialisation is structured as follows:

A. MBA in Strategic Management and Competitiveness with ECTS
specialization in Strategic Business Management
First Second
Semester Semester

SUBJECT AREA I/BACKGROUND COURSES |

1. History of Business and Organizations 5 5

2. Theory and Practice of Organisational Management 5 5

3. Human Resources Management 5 5
TOTAL: 15 TOTAL: 15

THEMATIC UNIT IIl/BACKGROUND COURSES Il

4. Microeconomics and Management Economics 5 5

5. Theories of Enterprise 5 5

6. Macroeconomics and Economics of Development 5 5
TOTAL: 15 TOTAL: 15

Third Fourth
Semester semester

THEMATIC UNIT llI/ KEY STRATEGIC ISSUES

7. Introduction to Quantitative Methods 4 4

8. Principles of Accounting and Finance for Managers 3 3

9. Administrative Science 3 3
TOTAL: 10 TOTAL: 10

TOPIC IV(A)/SPECIFIC STRATEGIC ISSUES

10. Strategic Management 4 4

11. International Business Strategy 3 3

12. Strategic Marketing 3 3
TOTAL: 10 TOTAL: 10

THEMATIC UNIT IV(B)/SPECIFIC STRATEGIC ISSUES

13. Sustainable Competitiveness Strategy 4 4

14. Entrepreneurship and Innovation Management 3 3

15. Sustainable Development Finance 3 3
TOTAL: 10 TOTAL: 10

THEMATIC UNIT IV(C)/DISSERTATION (Capstone Project)

16. Dissertation (capstone project) 15 15
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16.1 Research Methodology (Seminar) 5 5

TOTAL: 20 TOTAL: 20

*Students choose either module IV (A) or IV (B).
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B. MBA Strategic Management and Competitiveness with

specialization in Competitiveness and Development Strategies ECTS
First Second
Semester Semester
SUBJECT AREA I/BACKGROUND COURSES |
1. History of Business and Organizations 5 5
2. Theory and Practice of Organisational Management 5 5
3. Human Resources Management 5 5
TOTAL: 15 TOTAL: 15
THEMATIC UNIT II/BACKGROUND COURSES I
4. Microeconomics and Management Economics 5 5
5. Theories of Enterprise 5 5
6. Macroeconomics and Economics of Development 5 5
TOTAL: 15 TOTAL: 15
Third Fourth
semester semester
THEMATIC UNIT 11I/SPATIAL ECONOMICS
7. Spatial Economics: structure, networks and unequal 4 4
development
8. Structure, Dynamics and Development of the Real Estate 3 3
Market
9. Investment Planning, Evaluation and Financing 3 3
TOTAL: 10 TOTAL: 10
TOPIC IV (A)/STRATEGIES FOR ECONOMIC COMPETITIVENESS
10. The Greek Economy: Productive Transformations, 4 4
Integration and Growth
11. Competitiveness and Development Strategies 3 3
12. Resilient and Intelligent Cities and Regions 3 3
TOTAL: 10 TOTAL: 10
TOPIC IV (B) / ECONOMIC COMPETITIVENESS STRATEGIES
13. Technology and Innovation Policies 4 4
14. Climate Change and Energy Policy 3 3
15.Foreign Investment, Competitiveness and Development 3 3
TOTAL: 10 TOTAL: 10
TOPIC IV(C)/DISSERTATION PROJECT (Capstone Project)
16. Dissertation (capstone project) 15 15
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16.1 Research Methodology (Seminar) 5

5

TOTAL: 20

TOTAL: 20

*Students choose either module IV (A) or IV (B).

The Themes | and Il have common courses in both (2) specializations of the MBA. The
summary structure of the Thematic Units and the subjects that make up the Thematic Units

are as follows:

Th.U I Background Courses I (30 ECTS)

The thematic unit "Background Courses I" aims to create the necessary background
knowledge for business managers covering the spectrum of financial, management and
growth strategy of the business operation. The development of the material in the first
module combines theory with examples and the study of real-life cases and applications. The

subject module briefly covers the following subjects:

The material of this module is based on the examination of issues related to "Human
Resource Management" and presents an overview of the concepts, skills, theories and
techniques involved in Human Resource Management. More specifically, this course provides
a basic understanding of the concepts of Human Capital Management and Human Resources
and a study of the concepts, content and current developments in Human Resource

Management is carried out.

Students are expected to understand the basic concepts of Personnel Management vs
HRM, to analyze the barriers and factors of economic and strategic development from the
perspective of HRM, to recognize the importance and impact of HRM for economic
development, to identify and explain the methods for Human Capital and Resource Planning

and forecasting needs.

Also, to analyse the concepts and know the systems for: Job Analysis - Description - Job
Design, ldentification - Attraction - Selection, Human Resources Education and Training and

Human Resources Evaluation.

Finally, they should be able to apply the above knowledge to the labour market and

understand how it affects Human Resource Management issues.
The following issues are covered:
1. Job Analysis and Job Description

2. Human Resources Planning
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3. Attracting Employees

4. Staff Selection

5. Education and Training of Human Resources

6. Career guidance and management

7. Organisational Behaviour, Learning & Human Resources Management
8. Employee evaluation

Then, the subsection "History of Business" aims to create knowledge on how the
institution of the firm has evolved over time (1500-2016) in the global economy. Emphasis is
placed on the structure and strategy of the institution and how these both mirror and

determine changes in the wider economy.

Upon completion of the course, students are expected to become business executives and
individuals capable of taking on business in the modern world and analyze business cases,
define and distinguish concepts that are smart and useful for the creation of innovative

sustainable businesses.

The module is particularly useful for business executives and individuals interested in

taking on business in Greece in the modern world. The following topics are covered:
1. Thematic and methodological issues in global business history.

2. The evolution and organization of business during the commercial revolution and

mercantilism.

3. The evolution and organisation of the enterprise in the first industrial revolution.
4. The rise of large-scale enterprises and the second industrial revolution.

5. The consolidation of multinational and managerial capitalism.

6. The deconstruction of the multinational and the new forms of business

organisation emerging with the third and fourth industrial revolutions.

7. Greek business from an international perspective: 18th-21st century.
8. Selected case studies: employment.
9. Concluding Remarks.
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Finally, in the subsection "Theory and Practice of Management of Organizations", the
main tools of economic analysis of the management of enterprises and organizations are

presented and their practical applications are presented.

The aim of the course is to provide students with an understanding of the practical and
theoretical approaches to management and administration of businesses and organizations,
as well as the theories of business organization in the contemporary economic and social
environment. In addition, to understand the managerial and organizational practices and
managerial competencies required in a modern workplace, as well as the theoretical

approaches to problem analysis and problem solving.

In the course, students work on the creation of a business plan, applying theory to

practice.
The following items are covered:
1. Three Basic Principles of Management Economics
2. Analysis of the Internal and External Environment of the Company.

The course focuses on the issues related to the organization and management of an
organization with emphasis on the enterprise. In this context, the course aims at

understanding the nature and usefulness of management for a business or organization.

Th.U I Background Courses II (30 ECTS)

The thematic module "Background Courses II" creates the necessary background
knowledge of economic theory for business managers in areas related to the operation of the

business in the broad sense of the term.

The material of this module begins with an overview of the basic principles governing
economic activity and an understanding of the role of microeconomic tools and policies. In
the subsection "Microeconomics and Management Economics", the main tools of economic

analysis of the management of firms and organizations are examined.

The aim of the course is to understand the structure, behaviour and performance of the
individual subjects of the economy. At the end of the course, students will be able to
understand the mechanisms of (rational) decision making under conditions of scarcity of
resources and will be able to collect and interpret data and information related to the state
and development of the economy. In addition, students will be able to resolve issues of

economic nature.
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The following items are covered:

1. Financial Problem, Financial Authority
2. Financial Systems

3. Production Coefficients, Production
4. Production Potential, Opportunity Cost
5. Cost of production

6. Demand, Supply, Prices

7. Elasticity

8. Utility

9. Market Forms

10. Public Goods

11. Externalities

12. Taxation

13. Investment appraisal

Following that, in the subsection "Macroeconomics and Development Economics" the
aim is to present the main issues of macroeconomic analysis related to the economic problem,
national accounts, unemployment, inflation, aggregated demand and supply, etc., and to
understand the context of Foreign Direct Investment (FDI) through the conceptual approach,

its determinants and its effects.

At the end of the course, students will be able to understand the role of FDI, the factors
that attract it and its sphere of influence, and will be able to collect and interpret data and
information related to the state and evolution of the economy and to solve issues of economic

nature.
The following items are covered:
1. Financial Problem, Financial Authority
2. Financial Systems
3. National Accounts

4. Unemployment
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5. Inflation

6. Aggregate Demand, Aggregate Supply

7. Financial System

8. Institutions and Economy

9. International Trade

10. Optimisation of Prosperity

11. Public Goods

12. Externalities

13. Economic integration of the EU

Finally, in the subsection, "Theories of the Firm", the theories and strategies of firms
to gain sustainable competitive advantage will be examined, and the four theoretical
frameworks (industry-competitor power, transaction costs, resource-knowledge, and that of
behaviour and conflict) will be developed in their static and evolutionary dimensions. The four
main types of strategic moves and the relationship between sustainable firm advantage and

economic sustainability will also be studied.

The aim of the course is to provide an understanding of the basic terms and concepts

related to the theories and functions, as well as the strategies of business.

By the end of the course, students will be able to understand the role of factors that

affect the operation and competitiveness of a business.
The following items are covered:
1. Why do businesses exist?
2. What defines the "optimal" size and limit of the business?

3. Which strategy mix is best to achieve sustainable competitive advantage.

For the specialization "Strategic Business Management":

Th.U III Basic Issues of Strategy (20 ECTS)

The thematic module "Fundamentals of Strategy" creates the necessary background
knowledge for business managers covering the spectrum of business history, marketing and

guantitative methods necessary for the operation of the business.
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The subsection "Introduction to Quantitative Methods" presents the set of methods
necessary for the quantitative expression of business problems and the support of relevant

decisions and consists of two parts.

The aim of the course is the detailed presentation of the basic mathematical techniques
and statistics that are necessary for the understanding of the operation of firms and for the

prediction of the behaviour of economic units in each economic environment.

In addition, it aims to provide specific knowledge of Statistics for the practice of business
management and more specifically, to highlight the application of Statistical methods in the
decision-making process. Most important is that the in-depth understanding in the real world
of business decisions, are based on quantitative data collection and analysis. Even qualitative
characteristics are, in practice, dealt with by quantitative Mathematics and Statistics

procedures.

Upon completion of the course, students are expected to be able to understand the basic
mathematical techniques necessary for the standardization of the operation of firms and
economic activity in general, to understand the basic mathematical techniques necessary for
the construction of mathematical models used to predict the behaviour of consumers,
potential borrowers, etc. in a given economic environment and based on the basic constituent

structures of Statistics.
The following items are covered:

1. Equationof aline. Graph of a line. Finding equation of a line by the square of the origin
and the slope, by two points, by a point and the slope, Relative position of two lines,
Perpendicular lines, Parallel lines, Polynomial equations, Equations with absolute
values, Integral numbers, First and second degree inequalities, Linear systems and
methods of their solution, Method of inverse matrix, Method of horizontal lines,

Gauss method.

2. Vectors in two and three dimensions, Operations between vectors, Measure of a
vector, Inner product of vectors, Tables, Types of tables, Operations of tables,
Horizons, Properties of horizontals, Inverse of a table, Derivative of a function,
Applications of derivatives, Monotonicity and extrema of a function, Hollow

convexness and inflection points, Economic functions, Elasticity of a function.

3. Numerical description of the data. In order to extract valuable information from a

large data set and at the same time to obtain an overall picture of the phenomenon

71



06nyog Zroudwv yia tnv Akadnpaiki Miotonoinon tou AMME Ztpatnywkn Atoiknon kat Avtaywviotikotnta ((MBA
in Strategic Management and Competitiveness)- EOBvikd kot Kamodiotplakd Mavermotiuo ABnvwv &
Mavemotnulo Oscoaliog

to which the data refer, the data should be summarised. The various ways of
summarising data are presented, on the one hand, and, on the other hand, the use of
appropriate numerical quantities (statistical measures) - for summarising the data -

which are derived from the data and obtained as values of statistical functions.

4. Elements from the theory of probability. The basic concepts of Probability Theory are

presented, such as (indicatively).

5. Normal Distribution. Through the Normal Distribution, the basic concepts of statistical
distributions are described, how and why the Standard Distribution is used, and how

hypotheses are tested.

6. Linear Regression. An introduction to the concept of numerical correlation between
cause and effect is given. Regression Analysis aims to understand how to select the
appropriate model to be used to estimate the values of the dependent variable for

given values of the independent variable.

Next, in the subsection "Accounting and Finance Principles for Managers", an overview

of the basic principles of finance and accounting is given.

The aim of the course is for students to understand the concepts, definitions and
methodologies for determining the composition of assets, changes in assets and the financial
results of economic activities, by applying the appropriate accounting concepts, principles and

methodologies.

In addition, students are expected to be able to understand and analyse the financial
statements of companies using modern methods of financial analysis, such as common size

statements and ratios.

At the same time, the aim is for students to understand and utilize the principles, methods
and techniques of Financial Management, in terms of investment, financing and operational
management decisions, to analyze the basic stages of the organization of operational capital
planning, to calculate the time value of money and the corresponding adjustment of cash
flows and to evaluate and select investment plans, based on alternative methods of
investment options, such as Net Present Value, the Payback Period, the Net Present Value,

the Payback Period and the Payback Period.

Upon successful completion of the course, the student should be able to know the basic
principles and methods of valuation of corporate assets, to apply the accounting monitoring

of companies and bookkeeping, to solve daily accounting problems in future employment in
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economic units, to determine the efficiency of a company through the use of accounting
science, to understand and analyze financial statements by extracting useful conclusions, to
understand and analyze the financial statements, and to evaluate the effectiveness of a

company through the use of accounting science.

In addition, the students are expected to be able to possess a modern, comprehensive
and useful set of scientific theoretical and practical financial knowledge, approaches and tools
for the analysis of complex business scenarios, with the application of effective financial

investment decisions.
The following items are covered:
1. Introduction to Accounting - Accounting Principles
2. Balance sheet
3. Statement of Profit and Loss
4. Table of Changes in Equity
5. Catholic-Calendar-FGC
6. Accounting Events - Journal Entries, - Receivables Management - Balance Sheet
7. Accounting Errors, Adjustment Records
8. Profit and loss accounts and preparation of financial statements
9. Common size statements and ratios
10. Capital Budget
11. Investment appraisal
12. Investment Analysis Stages
13. Net Present Value
14. Choosing Between Alternative Investments
15. Investment Decisions with Capital Restrictions
16. Period for the recovery of capital
17. Internal Rate of Return on Investment
18. Profitability Index (Benefit/Cost)

19. Case studies of investment decisions
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Finally, the subsection "Management Science" presents the required theory and basic
principles for the application of management science techniques for solving business

problems and decision making using software.

The aim is to develop the basic concepts related to the description of problems that can
be solved with mathematical models. At the same time, emphasis is placed on the selection

and presentation of the necessary models and techniques.

After successfully completing the course, the student will be able to understand the
importance of production strategy and objectives, to identify decisions that affect
performance, to understand the concept of decision and describe related problems, in order
to identify the most appropriate methodological approach, to describe how to use the results
of data processing, to support with arguments the decisions taken or proposed, to construct
mathematical models, to select the most appropriate methodological approach, to describe
how to use the results of data processing, to support with arguments the decisions taken or
proposed, to construct mathematical models, to select the most appropriate methodological

approach, to describe how to use the results of data processing, to

In addition, they will be able to analyse the results of the solution of the mathematical

model and propose a solution or solutions to the decision problems.
The following items are covered:
1. Strategic importance of management science.
2. Method of creating mathematical models for solving business problems.
3. Type of problems that can be solved with Management Science techniques.
4. Linear programming principles and their solution with software.
5. Process design and queue analysis.

6. Applied models.

Th.U IV Special Issues in Strategy (20 ECTS)

The thematic module "Special Topics in Strategy" provides business managers with the
necessary background knowledge for further specialization in specific strategy issues between

the following 2 groups of courses:

Group I
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The syllabus for this group starts with the sub-module "Strategic Management", which
covers the basic skills and tools for strategic analysis. Included are the tools for analysing the
macro-environment and competitive environment of a firm, as well as an organisation's own

resources and capabilities.

It then provides an in-depth summary of the strategy process as used by managers, and
then discusses the range of theoretical perspectives that inform our understanding of this

process.

It focuses on four theoretical frameworks (industry-competitor power, transaction costs,
resource-knowledge and that of behaviour and conflict), their static and evolutionary
dimensions, and four main types of strategic moves. It also explores the following four

questions:
1. Why do businesses exist?
2. What defines the "optimal" size and limit of the business?
3. What determines the expansion of the business?
4. Which strategy mix is best to achieve sustainable competitive advantage?

Finally, the relationship between sustainable business advantage and economic

sustainability is examined.

The aim of the course is to understand the framework of Strategic Management through
a conceptual, theoretical and empirical approach, and the evaluation of the determinants and

their effects.

This course aims to give students a strong understanding of the issues, tools and
theoretical perspectives that underlie the practice of strategy and its links to management.
Using a combination of theory, practice and case studies, the course examines the theories

and strategies of business for gaining sustainable competitive advantage.

By the end of the course, students will be able to understand the basic concepts,
definitions, characteristics, categories and measurement strategies and methods of Strategic

Management.
The following items are covered:
1. Introduction: Concepts, Definitions.

2. Section 1: Theories of the Enterprise

75



06nyog Zroudwv yia tnv Akadnpaiki Miotonoinon tou AMME Ztpatnywkn Atoiknon kat Avtaywviotikotnta ((MBA
in Strategic Management and Competitiveness)- EOBvikd kot Kamodiotplakd Mavermotiuo ABnvwv &
Mavemotnulo Oscoaliog
Neoclassical Approach, Market Structure
Transaction cost theory
"Principal-agent" theory
Resource and expansion theory of the firm
The Marglin approach
Review
3. Section 2: Operational strategy
The factors that determine the 'optimal’ size of a business
Factors affecting the expansion of the business
Making Strategic Decisions
Strategic alliances in Greece and abroad
4. Section 3: Operational Policy
Business Expansion Strategies
Strategic Competition Analysis
Analysis of internal resources of the enterprise
Evaluation, Selection and Implementation of Strategy

Development of a Business Plan

5. Conclusions: Policy issues, Business strategy, Industrial strategy and international

competitiveness.

Following that, the subsection "International Business Strategy" deals with the reasons
why firms decide to internationalise, as well as the practices they follow during the

internationalisation process.

The aim of the course is to understand the framework of International Business Strategy
through a conceptual, theoretical and empirical approach, and the evaluation of the

determinants and their effects.

The course examines the concept of the multinational enterprise and discusses the efforts
made by modern economies to attract them. International business is concerned with how

companies engage in value-added transactions and activities outside their national borders.
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It therefore examines theories of international trade, foreign investment and outsourcing.
In addition, it examines various issues related to the management and organisation of
multinational enterprises and highlights policy issues such as the political economy of trade
policy and the impact of foreign international investment on both domestic and host

economies.

Finally, it discusses the nature, role and implications for international competitiveness and

economic sustainability of the firm, the state and international organisations.

By the end of the course, students will be able to understand the basic concepts,
definitions, characteristics, categories and measurement strategies and methods of

International Business.
The following items are covered:
1. Concepts, Definitions.
2. Theories of Multinational Enterprises and Globalization.
Market control
Transaction costs
Eclectic Theory
Review of the Penrose-Resources Theory
Control on the job
Multinationals and the co-creation of Markets and Ecosystems
3. Entry Strategy for International Businesses.
Direct investment abroad
Joint Ventures - Strategic Alliances
Licencing and Franchising
4. International Integration and Local Adaptation.
5. Theories of International Competitiveness of States and Multinationals
Business.

6. Review - Conclusions.
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Finally, the subsection "Strategic Marketing" presents the whole spectrum of marketing:
market segmentation, targeting and positioning, product, pricing, distribution and integrated

communication.

The aim of the course is to understand the framework of Strategic Marketing through a
conceptual, theoretical and empirical approach, and the evaluation of the determinants and

their effects.

By the end of the course, students will be able to understand the basic concepts,
definitions, characteristics, categories and measurement of marketing strategies and

methods.
The following items are covered:

1. Introduction to the basic concepts

1.1. Definitions, categories and measurement of marketing strategies and methods

2. Marketing features

2.1. Sectoral characteristics and capacity building for enterprises to monitor

technological developments

2.2. Material and intangible goods and services

2.3 Analysis of markets to identify opportunities as unseen desires up to expressed needs

2.4 Identifying Marketing strategy elements and targeting market pockets

2.5 Market research methods and pilot/experimental methods to identify uncovered

market pockets
2.6 Intellectual/industrial property management and brand strategy development
2.7 Marketing in technology-intensive start-ups
2.8 Strategic Marketing Management in large and multinational companies
2.9 Digital marketing as a brand promotion tool and market envelope development

3. Public and Private Dimensions of Marketing

3.1. The role of the state (regulatory actions, incentives and disincentives) in shaping

the marketing strategy
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3.2. the role of the ecosystem (competitors, complementary entities, customers and

suppliers) in shaping the marketing strategy

4. Marketing, sustainability and technology

4.1. Circular economy, sharing economy, instantaneous economy

4.2 Artificial intelligence and advanced sustainable marketing techniques, methods

and tools

5. Development of a Marketing Plan
5.1. Analysis of the market situation
5.2. Targeting the market envelope
5.3. Identification of SMART objectives
5.4. Policy analysis

5.5. Budget definition

Group II

The curriculum of this group starts with the sub-module "Entrepreneurship and
Innovation Management". An introduction to entrepreneurship is given, innovation and
entrepreneurship practices are developed, and innovation management systems and tools
and their dynamics are presented and analysed. Finally, the importance and implications of
entrepreneurship and innovation for Europe and especially for Greece at the beginning of the

21st century are analysed.

The aim of the course is to understand the framework of Entrepreneurship and Innovation
Management through a conceptual, theoretical and empirical approach, and the evaluation

of the determinants and their effects.

By the end of the course, students will be able to understand the basic concepts,
definitions, categories and measurement of research, technology, innovation and the creation
and management of innovations. In addition, students will be able to analyze and interpret
data and information related to the level of Entrepreneurship and Innovation Management,

and the characteristics of the environment of their creation and management.

The following items are covered:
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1. Introduction to the basic concepts
1.1. Definitions, categories and measurement of research, technology and innovation
2. Corporate characteristics

2.1. Industry-specific characteristics and capacity building for enterprises to monitor

technological development
2.2. Creating innovation/technology within the firm (internal innovation),
2.3. Corporate organisation in companies having a research activity,

2.4. Technology transfer: what it is, when it is needed, correlation with internal research

activity,
2.5. Corporate organisation for technology purchase/transfer

2.6. Intellectual/industrial property management: the role of patents, the profits of

innovators and the profits of technology imitators
2.7. Creating new innovative businesses
2.8. Innovation management in large and multinational enterprises

3. The role of the state (regulatory actions, incentives and disincentives) and the role of the

ecosystem
4. Financing innovation
4.1. Financing research and innovation activity: internal financing and bank lending

4.2. Financing research and innovation: venture capital, private equity, crowdfunding,

ICOs.

Following that, the subsection "Sustainable Competitiveness Strategy", whose content
deals with issues related to the strategic choices of companies and states in the context of the
wider international environment and presents the indicators of competitiveness
measurement and the factors that contribute to the change in the basis of the relevant

theories, with particular emphasis on Investment.

The aim of the course is to equip students with the necessary knowledge to understand

issues related to competitiveness and strategies leading to sustainable competitiveness.

By the end of the course, students will be able to understand the concepts of

competitiveness and growth, understand the different approaches to competitiveness,
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assess, measure and know the determinants of competitiveness, understand the
developmental interventions of trade theory related to competitiveness, assess capital
management, know how capital flows take place in the world, understand the economic

dimensions of FDI and understand the impact of capital flows on growth and development.

At the same time, they will also be able to understand the critical issues and characteristics
of international investment agreements, as well as what are the domestic and international
sources of finance and how they work, to know the global, regional and national financing
institutions and to understand the concept of PPPs and, what are the new financing tools

available.
The following items are covered:
1. International Competitiveness and Indicators for its Measurement
2. International Competitiveness of Greece
3. Foreign Direct Investment and Investment Theories

4. Globalisation and sustainable development

And in more detail the following issues:

1. Introduction to the concepts of competitiveness and growth

2. Approaches to competitiveness

3. Assessment, measurement and determinants of competitiveness

4. Beyond the traditional competitive advantage: Developmental interventions of Trade

Theory
5. Capital Management and Capital Flows to Developing Economies
6. Economic dimensions of FDI
7. Economic policy and FDI
8. Critical issues and features of international investment agreements
9. Domestic and International Sources of Funding
10. Global Regional & World Regional & National Funding Bodies

11. PPPs and New Financial Instruments
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Finally, the subsection "Sustainable Development Finance" presents the domestic and
international sources of financing for businesses and organizations and the modern financing
tools for their sustainable development expansion. The course analyses the changing
architecture of international finance and presents international and domestic sources of

finance and innovative financial instruments for the development of businesses and countries.

The aim of the course is to provide students with the necessary knowledge to understand

issues related to development and financial instruments.

By the end of the course, students will be able to understand the concepts of business
expansion and growth, to understand the different approaches to financing and expansion of

businesses, as well as the concepts and types of growth finance instruments.
The following items are covered:
1. Main Expansion Strategies of Businesses and Organisations
2. Reasons for and Results of Extension
3. Problems and Financing of extensions
4. Banking System and Financing Business Expansion
5. Finance Lease (Leasing)
6. Business Receivables Agencies (Factoring, Forfaiting)
7. Venture Capital (Venture Capital)
8. Innovative Development Finance Tools (Crowdfunding, etc.)

For the specialisation "Competitiveness and Development Strategies"

Th.U III Economics of Space (20 ECTS)

The thematic module "Spatial Economics" creates the necessary background knowledge
for understanding the parameter of space in the structure and dynamics of the economy and

in the behaviour of the subjects of economic life.

The subsection "Spatial Economics: structure, networks and unequal development" aims
at understanding the mechanisms and processes of economic structure, networks and flows
and inequalities through the perspective of theoretical and empirical, analytical and applied

approaches.
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The aim of the course is to understand the mechanisms and processes of economic
structuring, the creation of networks and flows and the induction of inequalities from the

perspective of theoretical and empirical, applied and analytical approaches.

At the end of the course, students will be able to understand the behaviour of the subjects
of economic life in space. In addition, students will be able to collect and interpret data and
information related to the economic analysis of space and to understand space as a system of

economic relations, flows and functions that is under continuous formation.
The following items are covered:

1. The Spatial Parameter in Economic Analysis and the Creation of Urban

Agglomerations
2. Spatial Theories (l)
3. Spatial Theories (Il)
4. Business Clusters
5. Theories of Regional Development (l)
6. Theories of Regional Development (Il)
7. Regional Inequalities in the EU and Greece
8. Necessity and Objectives of Regional Policy
9. Framework for the Exercise of Regional Policy
10. Regional Policy Exercise Instruments (1)
11. Regional Policy Instruments (1)
12. EU Cohesion Policy
13. Development Planning System of Greece

The subsection "Structure, Dynamics and Development of the Real Estate Market" aims
at understanding the functions of the real estate market and the relationships that link urban
real estate with the urban environment, society, the economy, the financial system and the

globalised economy.

Real estate is at the intersection of private and social interests, and at the heart of the
complex spatial, economic and social transformations that have been taking place in Greece

and other countries in recent years.
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The aim of this course is to understand the complex relationships between real estate and
space, society, the economy, the financial system and the globalised economy through

theoretical approaches and case studies.

More specifically, the main objectives of the course are the consideration of real estate
as a factor of production and an object of investment, the understanding of the role and
dynamics of the real estate market in the development and competitiveness of states, cities
and businesses, within the context of the multilevel formal and informal institutions that
govern it, the relationships between macro and micro economic agents and the financial

system with the real estate market.

In addition, the necessity of rational management of real estate in the private and public
sector and the understanding of the functioning of the main sub-markets of real estate

(housing, offices, shops).
The following items are covered:
1. The concept of the market. Its economic, social, political and spatial dimensions.

2. The characteristics of the real estate market and its peculiarities in relation to other

markets. Real estate values.

3. The financial system and the real estate market. Secondary markets. Real estate

securitisation.

4. The importance of transparency in the real estate market for its functioning on a

global and local scale. Its links with economic growth and regional development.

5. The impact of the volatility of real estate markets on the economy, society and
businesses.
6. Technical analysis of the real estate market at the local level. Data collection and

processing. Dealing with heterogeneities. Returns and evaluation of real estate

investments.

Finally, the subsection "Investment Planning, Evaluation and Financing" aims at
understanding the fundamental principles of investment planning, evaluation and financing
and how these principles can be applied to the planning and management of private and

public investments.

The aim of the course is to understand the processes that precede the investment

decision, namely Planning, Evaluation and Financing. Upon completion of the course, students
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will be able to understand the basic steps in developing a business plan, and research the

market to find the necessary investment goods.

At the same time, they should understand the main aspects of entrepreneurial risk and
be aware of the financing possibilities offered by various EU, public or private sources and be
aware of the way and procedures required to prepare a competitive Business Plan and be able

to prepare the investment proposal of a small or micro enterprise.
The following items are covered:

1. Lesson structure, objectives, final objective./What is investment?
2. Why are investments needed? Inputs and influences in fields
3. Investment planning - Taking all parameters into account
4. The Business Plan
5. Macro-environmental assessment
6. Micro-environment assessment
7. Porter's 5 forces
8. Assessment of internal capacities
9. SWOT analysis
10. Development Laws
11. Sectoral Programmes - Regional Programmes
12. Financial Tools

13. Retrieved from

Th.U IV Strategies of Economic Competitiveness (20 ECTS)

The thematic module "Economic Competitiveness Strategies" provides the necessary
background knowledge for further specialisation in specific issues of Economic

Competitiveness Strategies between the following 2 groups of courses:

Group I

The syllabus of this group starts with the subsection "The Greek Economy: Productive
Transformations, Integration and Development” which aims to understand the basic

structural and developmental characteristics of the Greek economy and the mechanisms and
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processes of its adaptation to the changing international environment. The analysis of the
individual characteristics is done in relation to the literature on the development of countries
in structural lag, the role of internationalisation and the role of policies at national and

international level.

By the end of the course, students will be able to understand the basic characteristics of
the economy and the factors that determine its performance, to analyse the main
components of the country's productive system and the effects of endogenous and exogenous
factors and to understand and formulate a general framework of policies for the

strengthening of structural adjustment and growth in Greece.
The following items are covered:
1. Theoretical framework: internationalisation, structure and development
2. Key economic and structural indicators and evolution over time
3. International comparisons of key welfare and development characteristics
4. The internationalisation and European integration process
5. International trade and foreign investment
6. The link to basic theoretical and interpretative schemes
7. Economic crisis: causes and consequences
8. Policies to tackle the economic crisis: dilemmas and results
9. Development strategy
10. Development policies
11. The new international environment: pandemic and energy crisis
12. The institutional and developmental role of the state
13. Conclusions and policy framework

The subsection "Competitiveness and Development Strategies" aims at understanding
the philosophy of national and regional competitiveness strategies and policies, based on the

Greek and international experience.

The aim of the module is to understand the factors that shape the level of competitiveness
of economies at national and regional level. It attempts to provide a concise but

comprehensive answer to the question of why some countries or regions have a higher
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economic performance than others and why some countries or regions systematically fail to

improve their growth characteristics.

By the end of the course, students will be able to understand the role of factors affecting
the competitiveness of a region, collect and interpret data and information related to the level
of competitiveness of a region and assess issues related to the competitiveness of a region

and the policies that affect it.
The following items are covered:
1. The concept of competitiveness
2. Theories of national competitiveness
3. Theories of regional competitiveness
4. The international experience
5. Methods of measuring competitiveness
6. International rankings of countries and regions
7. Strategies to enhance competitiveness
8. Policies to enhance competitiveness
9. Policies to enhance competitiveness in Greece
10. Policies to enhance competitiveness at national level
11. Policies at regional level
12. Policies at local level
13. Retrieved from

Finally, the subsection "Resilient and Smart Cities and Regions" aims at understanding
how the economy and society are organised through the implementation of smart city

processes and towards strengthening resilience.

At the end of the course, students will be able to define and distinguish the concepts of
smart, sustainable and resilient city, to describe a city system with its Background and
production models, to analyse the local ecosystem and define the strategic requirements for
smart, sustainable and resilient city and to evaluate the characteristics of a city in order to

identify the strategic directions for smart, sustainable and resilient city.
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At the same time, to define sources and value chains in an urban environment for smart
and resilient cities, to analyse business cases in urban environments, to prioritise the choice
of smart and resilient solutions to be implemented or pursued by a city or region, to identify
good practices at national and international level for smart and sustainable cities and to apply

key skills for the implementation of a smart and resilient city.
The following items are covered:
1. Concepts and theoretical background.
2. Urban systems and Background.
3. Sustainability, intelligence and resilience of a built environment.
4, Modern urban services, economic and social resilience.
5. Sources, value chain and business models in an urban environment.
6. Smart cities: concepts, architectures and approaches.
7. Technologies for smart and sustainable cities.
8. Digital transformation of cities for sustainability:
policies and strategy.

9. Tools and skills for intelligence and resilience.

Group II

The syllabus of this group begins with the subsection "Technology and Innovation
Policies" which aims to present ongoing research on innovation and the various analytical
concepts and theories used in current academic, management and policy debates. The
processes by which knowledge and innovative activity accumulates in the global economy will

be explored.

In addition, the historical and contemporary emergence of current innovation systems in
both developed and developing countries is reviewed. This includes analysis of the scientific
system, technology, innovation management, firm theory, the basis for public policy,

environmental analysis and innovation systems approaches.

This sub-module has a key focus on developing an understanding that contributes to the
practical analysis of innovation policy and management problems, and therefore provides a

set of analytical frameworks for understanding and exploring the nature of public policy and
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its influence on the functioning of firms and other organisations. These frameworks include

orthodox economics, evolutionary economics, science and technology studies, and history.

This sub-module aims to help understand the economic perspective on S&T management
and policy issues and to develop skills in the use of economic measures and indicators used in

business and public policy.

At the end of this sub-module the student will be able to distinguish the different schools
of thought in economics, identifying their underlying assumptions and methods of reasoning
and explain the role of innovation from the perspective of fixed and individual choice and

relate innovation to productivity, long-term economic growth and competitiveness.

In addition, identify sources of market dysfunction or failure, including monopoly power,
coordination failure and principal-agent problems and understand the interventions or rule-
making that may prove useful in addressing these problems and explain the implications of
globalisation for the international distribution of labour and the potential impact it may have

on the localisation of economic activities.

At the same time, develop an in-depth understanding of the concepts of technology and
innovation systems and an understanding of their application in different technological,
spatial, national and international contexts and demonstrate the analytical skills needed to
identify the interactions between key actors in technology and innovation systems and to
identify the main interactions that run through these systems to link public policy and the

innovative activities of businesses and other organisations.

Then, the subsection "Climate Change and Energy Policy" introduces the main concepts,
theories, issues, challenges and debates in the context of climate change and energy policy,
as well as the main approaches from the social science perspective on this multifaceted issue.
The primary focus will be on economic concepts and techniques, but the course will also
include insights from innovation studies and political science. The focus will be on the
opportunities, challenges and constraints associated with the transition to a low-carbon
energy system. Key topics will include the physical characteristics of fossil and renewable
energy sources, the process of transition and change in energy systems, the synergies and
tensions between sustainability and other policy objectives, and the reasons for and limits of

public policy intervention.
The following items are covered:

1. Energy flows, technologies, trends and options
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2. Prospects for energy security

3. Resource depletion and "peak oil"

4. Liberalisation of the energy market

5. The regulation of network industries

6. Innovation in energy systems

7. Carbon tax/energy and green fiscal reform

8. Carbon trading at national and international level

9. The economics of energy efficiency

10. The "rebound effect" from energy efficiency improvements
11. Energy use and carbon reduction in the transport sector.

*Most of the discussions and examples will be on OECD countries, but one lecture will cover
energy policy in developing countries. Relevant analytical techniques such as cost-benefit

analysis, decomposition analysis and energy modelling will also be briefly presented.

Finally, the subsection "Foreign Investment, Competitiveness and Development" covers
the scientific field of Foreign Direct Investment (FDI) and the effects they have on the host

country and the host region.

The aim of the course is to understand the context of Foreign Direct Investment through
a conceptual, theoretical and empirical approach, and the evaluation of its determinants and

effects.

It examines the factors that determine the international mobility of investment and the
propensity of capital to grow internationally. The spatial behaviour of foreign capital in host
countries and regions is analysed, in particular the factors that attract or repel/disrupt the
location of investment. Capital mobility is examined in relation to the global division of labour,
the specialisations and competitive advantages of individual countries and regions, trends in
world trade and global value chains, and developments in technology, transport, the

environment and energy.

The section examines the extent to which FDI contributes to the competitiveness, income
and employment of the regions in which it is established, and the conditions required. It also
examines to what extent they help to enhance the competitiveness of domestic firms and

under what conditions the latter benefit from the presence of foreign firms in the country or
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region. In order to investigate the above, international, European and Greek experience in
attracting and establishing foreign investment is analysed and evaluated. A number of critical

questions are discussed in relation to FDI theory and existing experience.

By the end of the course, students will be able to understand the role of FDI, the spatial
socio-economic and institutional factors of attraction and establishment, as well as their
effects and spheres of influence, and to analyse and interpret data and information related to
the level of FDI, and the characteristics of the environment in which it is received and
influenced. At the same time, assess complex FDI attraction issues and evaluate the nature

and magnitude of their impact on the wider spatial and socio-economic environment.
The following items are covered:

1. Definition, trends and structure of FDI over time

2. Factors determining international investment mobility

3. The locational behaviour of foreign capital in host countries and regions and the

factors that attract or repel/discourage investment

4, FDI in the context of the global division of labour, the competitive advantages of

individual countries and regions, trends in global trade and global value chains

5. The macroeconomic and microeconomic effects of FDI

6. The international and European experience

7. The impact of FDI on the competitiveness and resilience of countries and regions

8. The effects of FDI on the competitiveness and extroversion of enterprises

9. Processes of learning, networking and participation in local and international value
chains

10. The diffusion of technology and knowledge and the absorbing capacity of domestic

enterprises to use them
11. Policies to attract FDI: theory and practice
12. Case study: Ireland and Greece

13. The effects of FDI in the countries of origin: USA and China

Diploma Thesis
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In the last semester of the programme, the student has the option to complete a

thesis (MBA).

This is an in-depth investigation of a topic which is part of the cognitive field of the
MBA in "MBA Strategic Management and Competitiveness". The thesis can be a research
or synthetic written work. The choice of the topic is based on the interests of the students and
after consultation with the lecturer who will supervise the thesis. The thesis is carried out
during the second year of study in two parts: the first (formulation of the problem, research
design and method) in the third semester, and the second (completion and writing of the
thesis) in the fourth semester. Regular collaboration with the supervisor is necessary during

the duration of the dissertation.

More specifically, the Coordinating Committee, following the candidate's application
(Initial Thesis Statement), in which the proposed title of the thesis, the proposed supervisor
and an abstract of the proposed thesis are indicated, appends a summary of the proposed
thesis, appoints the supervisor and constitutes the examination committee for the approval
of the thesis, one of whose members is the supervisor. In order for the work to be approved,
the student must defend it before the examination committee. The subject of the thesis must

be of research nature and related to the specialisation chosen by the student.

The topic of the thesis can be a specific issue of the company or organisation in which the
student works. That way, not only is empirical evidence obtained, but above all, decision-
making on specific issues is facilitated. The language of writing the postgraduate thesis may

be the Greek European language.

The supervisor of the postgraduate thesis can be a lecturer of the programme. The

members of the examination board can be lecturers in the programme.

The theses, if approved by the examination committee, are posted in the Digital
Repository "PERGAMOS", according to the decisions of the Senate of the University of Athens.
The Senate of the University of Athens in its meeting of 22-9-2016/ No. 1617006790 and 29-
11-2016 / No.: 1617011856 unanimously decided the compulsory deposit of the "Grey
Bibliography" produced at the UoA, namely Bachelor Theses, Master Theses and PhDs, in the

"Pergamos" platform, which is the UoA's Institutional Digital Repository.

Based on the implementation of the uniform policy of mandatory electronic submission
of papers to the Digital Repository "Pergamos", the swearing-in and graduation of students is

directly linked to this process.
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Despite the existence of certain possibilities of restriction in accessing the full text of
postgraduate theses and dissertations, the University supports and encourages the option of
free and unhindered access to the content, taking into account the resolution of the 71st
Session of Rectors and Presidents of Public Education. The University of Greece welcomes the
71st Session of the 71st Council of the Hellenic Universities (http://www.synodos-
aei.gr/announcements.html) and the Berlin Declaration on Open Access to Knowledge in the
Sciences and Humanities (https://openaccess.mpg.de/67671/BerlinDeclaration_gr.pdf) and
the Budapest Declaration on Open Access

(http://www.budapestopenaccessinitiative.org/boai-10-translations/greek-translation-1).

The University of Athens believes that with the implementation of the new procedure for
the deposit of the "Grey Bibliography" works in the Digital Repository, there will be a wider
visibility, through the internet, of the research work carried out at the University of Athens
and, in addition, the copyright of the authors will be more fully protected. Students will be
informed in detail by the Secretariat about the steps to be followed in order to upload their

work to the digital repository.

Detailed information is provided in the Guide for the Dissertation of the programme.

1.2 Learning outcomes

The Postgraduate Programme in Strategic Management and Competitiveness of the

Department of Economics of the National and Kapodistrian University of Athens, aims to:

1. Acquiring the basis for understanding the specific characteristics of the business
sector, strategic marketing and management and modern economic tools of

management and development.

2. Creating business executives with modern techniques and skills to make and
implement effective decisions in today's globalised and highly competitive economic

environment.

3. Training of qualified scientists capable of contributing to the process of recovery and

modernisation of the Greek economy.

4. Promote the development of critical thinking, collective effort and creative action to

address the problems of business in Greece and abroad.
Upon successful completion of their postgraduate studies, the students will be able to:

1. Analyse the basic concepts of economic and strategic development of enterprises
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2. Understand the basic functions of strategic management, marketing and business

competitiveness.
3. Distinguish the basic types of business management and their characteristics.
4. Understand the main characteristics of modern Greek and international businesses.

5. They understand the macroeconomic and microeconomic influences that firms face

in their internal and external environment.

6. They have analytical and synthetic skills that enable them to investigate complex
problems and cultivate interdisciplinary thinking approach and analysis of issues in

the complex area of business management.

7. ldentify, understand, analyse and develop solutions to complex problems faced by
businesses, organisations and institutions operating in the field and take appropriate

initiatives in problem solving and decision making

8. Develop broader knowledge and complex skills at individual and collective level and
use effectively and appropriately basic and advanced tools and applications of modern

technologies.

2. The Use of the Internet

Today, the use of the Internet is essential as a tool for research, information and

communication.

The MBA in Strategic Management and Competitiveness has created a general web space
in the e-class of UoA with slides, bibliography, discussion areas and other useful tools to

optimize your study process.
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At the same time, the WEBEX platform that supports distance learning is used.

2.1. The e-Class of the UoA

At http://eclass.uoa.gr/ you can find the lecture notes/essential material etc. of each

Themati Unit which are useful for your studies.

There is information, educational material, study and course timetable and discussion
areas where the student will have the opportunity to be informed about various issues with
your lecturers, to find bibliographies of the courses, the presentations made in the GCMs, the
assignments and the grades posted only with their Registration Numbers and not by full name

for privacy reasons.
In detail, on this site you can search for:

e The Study Schedule & Written Work Schedule detailing the organisation of the

study, the OAs and the delivery dates.
e The Examination Material

e The lectures, additional educational material, articles from scientific journals,

research activities (conferences, etc.), current announcements, etc.
e Post students’ work

e Communicate with the academic stuff
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3. Student procedures

3.1 Declaration of Courses

You must choose whether you wish to follow the course programme on a full-time or part-
time basis. Choosing modules is a process that requires time and attention as students should
be able to estimate their time according to their schedule so that they are able to really
dedicate themselves to study. Rough and quick calculations about the desire to obtain a

degree may lead to the opposite results.

The ideal would be support from the family environment from the beginning of the year,
but better from the very beginning of the decision to invest in a demanding curriculum.
Support from the family environment in the effort to find free time to study is a catalyst for
success. In particular, in the case of working students, who constitute the majority of students
in the SMC, the choice of modules should be based mainly on the time you will spend per day

in order to meet the demanding study schedule.

According to the current legislation on university institutions, the total number of courses

that a student can attend cannot exceed 60 credits.

The Thematic Units of the SMC have the following structure:

NUMBER OF | NUMBER OF
THEMATIC TEACHING
UNITS UNITS

Th.U1 30

Th.U 2 30

Th.U3 20

Th.U 4 20

Th.U5 20

Therefore, the completion of the studies in two years requires the selection of Thematic

Units 1 and 2 in the first year of studies and Thematic Units 3, 4 and 5 in the second year.

The four years are the maximum period of completion of the MBA, therefore, in case some
students choose in the first year Thesis 1 and do not choose another Thesis, then in the

following three years they can follow one of the following combinations:
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Year 1 2nd YEAR Year 3 Year 4
ASSOCIATION A Th.U1 Th.U2&3 Th.U4&5
SYNTHESIS B Th.U1 Th.U2&3 Th.U4 Th.US
SYNTHESIS C Th.U1 Th.U 2 Th.U3,4&5
ASSOCIATION D Th.U1 Th.U 2 Th.U3&4 Th.US
ASSOCIATION E Th.U1 Th.U 2 Th.U 3 Th.U 4 &
5

In any case, in any one year, students are not allowed to attend modules whose total

number of credits exceed 60.

3.2 Deferred Admission

Students who have successfully completed one or more subjects have the right to

discontinue their studies and complete them in a period not exceeding 3 (THREE) years.

In case the 3 years elapse and the students do not register for the next academic year

in at least one (1) new subject area, they are permanently deleted from the MBA.

In case they have not successfully completed any subject since the beginning of their
studies and do not enrol for the next academic year in a subject, they are permanently deleted

from the study programme.

3.3 Evaluation-grading of postgraduate students

Performance in each course is assessed and graded as a whole. The assessment
includes participation and performance in the course, as well as in the seminars, assignments
and exercises provided for in the course programme. The method of assessment is defined by

the lecturer of each course and is provided for in the IESM operating rules.

Scoring is on a scale of 1,00-10,00 with intermediate rounding to half a point (0,5).

The minimum pass mark for the test is five (5,00).
The gradations of the degree are as follows:
"good": average of 6 or more and less than 7.

"very good": average of 7 or more and less than 8,5.
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'excellent': an average of 8,5 or more.

3.4 Tuition Fees

In order to register, Students (MBA) need to provide the necessary documentation

including proof of payment of the registration fee and the prescribed tuition fees.

There is no refund of paid tuition fees in any case, e.g. voluntary withdrawal,

suspension of studies or rejection from the Programme.

The amount of the registration and attendance fees is determined each year by a

decision of the Coordinating Committee.

A special registration fee is also required in the case of an extension for the
completion of the Master's Thesis. The registration fees are payable in two instalments at the

beginning of each semester.

In case an extension for the submission of the Master's Thesis is granted (beyond two
years of study), the MBA students are enrolled in the MBA and pay the special registration

fee.

For the academic year 2022-23 the cost of attendance is determined as follows:

SPECIALISATION IN | SPECIALISATION IN
STRATEGIC  BUSINESS | COMPETITIVENESS AND
MANAGEMENT DEVELOPMENT
STRATEGIES

Th.U1 800€ | Th.U1 800€
Th.U2 800€ | Th.U2 800€
Th.U3 1200€ | Th.U3 800€
Th.U4 1200€ | Th.U4 800€
Th.US 800€ | Th.US 800€
TOTAL: 4.800€ TOTAL: 4.000€
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4. Contact

4.1 With teaching stuff

The communication between students and lecturers is two-way. Initially, after being
informed of the students' details, the tutors-counsellors contact their students by e-mail or

by telephone.

If students' contact details (address and telephone numbers) have changed, the

Programme Secretariat must be informed IMMEDIATELY.

Likewise, the student should inform the Programme Secretariat (tel: (+30) 2103689456 -
e-mail: sda@econ.uoa.gr) as well as the Teacher-Advisors immediately in writing for any

change of information during the year.

When communicating with students, the teacher advises, encourages and guides them.

4.2 With the Programme Manager

If the Teacher-Advisor cannot help you or answer you directly, then you should contact

the Programme Director describing the problem in detail.

You should organise your time so that you allow a reasonable amount of time to wait for
the answer so as not to affect the outcome of your study and therefore the progress of your

studies.
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5. Group Counselling Meetings (GCM)

The GCM are nine (9) hour seminars which are held nine (9) times for each subject, three

(3) times for each course, during an academic year.
The GCM, together with the written assignments, are the cornerstones of the
the teaching work of the lecturer and the relationship he/she forms with the students.

The GCMs are not compulsory, but what characterises them is the help they provide in

clarifying obscure points and in understanding and consolidating the subject matter.

The exact dates and times of the GCM are announced at the beginning of the academic year
and possible changes to the times or dates are announced within a reasonable period of time

so as not to cause disruption to the schedule of the students of the MBA.
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6. Written Assignments (WA)

During the course of study, four written assignments must be completed in each subject
area. The written assignments are compulsory for all students and must be submitted by

predetermined dates, which are indicated in the timetable.
The student has the option not to prepare a written assignment.

However, for participation in the final examinations, the sum of the grades of the three

GCMs must be 20 or higher.
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7. Topics and Content of the GCMs

The topics of the GCMs are determined by the lecturer in charge of each subject after
collaboration with all the lecturers of the subject. In the GCMs, emphasis should be placed on
the critical development of the topics. In any case, the topics of the GCMs are designed to
enable students to understand the subject matter of the subject and to successfully pass the

final examinations.

7.1. Submission of a WA

The WA are submitted electronically in word (.doc) format in the e-class of each course
based on instructions posted and accessible from the website of each subject. Students should

in all cases keep a copy of their assignment.

7.2. Deadline for submission

The WA must be delivered by the deadline. The deadline for submission/posting of the
Written Assignment is the Tuesday following the end of the week in which the Written

Assignment is due according to the Study and Written Assignment Schedule.

7.3. Extension of submission

Students may be granted an extension for serious and exceptional reasons for up to two
(2) days, following a documented written request by the student with the relevant supporting
documents and the approval of the Graduate Committee. The request must be submitted in
writing prior to the delivery of the Thesis. Any student delays in handing in a paper should be
decided jointly with the relevant lecturer and requested by the Programme Director when it

exceeds one week.

7.4. Correction and scoring of the WA

Grades for Written Assignements should be announced within three (3) weeks of their
submission. Instructors are required to notify the grade electronically and to post the standard
corrected assignment and/or a separate text with comments regarding the GC in the e-

classroom (e-class).

In the corrected papers the teacher comments in detail on the work of each student. It is
suggested that lecturers make corrections on the text to help students improve their
understanding of the topics. Thorough annotation should be done by each instructor because,

it makes it possible to document the grade.
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The teacher keeps a copy of the corrected CE and the comments on it in his/her file. If the
grade is not given within the time frame provided, the student should contact the instructor

to determine what is going on.

Each assignment is graded with a perfect score of 10, to one decimal place. Completion of
at least three of the four papers and the accumulation of at least 20 marks (calculated as the
sum of the marks of the papers submitted) is a prerequisite for admission to the examination.
Otherwise (failure to complete three assignments and/or failure to accumulate 20 credits),
the student is entitled to repeat the same subject the following year, but with the same
educational and financial obligations. The average of the GCE grades (sum of the submitted
GCE/4 grades) participates in the formation of the final grade for the subject by 30%, and is

activated only in case of success in the final/repeat examinations.

7.5. Copying / Plagiarism

Particular attention shall be paid to cases of copying.
The copy control is carried out through the use of the special platform.
Incidents of copying are recorded in the Student Register.

The Disciplinary Board, within the framework of its powers and if the matter is

referred to it, may, if it deems it necessary, impose disciplinary sanctions in matters of

copying.
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8. Written Exams

The dates of the final and repeat examinations are announced in mid-March of each year

on the department's website and in the online classroom of each subject unit.

The students who are entitled to participate in the final of a Thesis are those who have
succeeded in their contractual obligations (e.g. the preparation of the final) foreseen in the

Thesis.

Students who register in a subject and do not fulfil their obligations can re-register in the

same subject with the same financial and academic obligations.

Failure in the final examinations will entitle you to sit the repeat examinations. The second
failure results in the student's re-registration in the same subject with the participation in the
corresponding first and repeat examinations of the following academic year, paying 1/3 of the

fee for that subject.

Students will take examinations in the syllabus of the current academic year. In case of re-
enrolment, students will not participate in the GCM, nor will they do the GA. In case of a
second failure, they have the right to re-register for the subject with full academic and

financial obligations.

The above regulation does not apply to those students who have requested and received
a deferment of attendance in accordance with article 5 par. 18 of Law 2552/97. In this case,
students must attend again the subjects they have not successfully completed, even if they
have established the right to take examinations, but with full educational and financial

obligations.

For students who declare an obstacle to participation in the scheduled written

examinations due to health or other special reasons, the following applies:

- For proven and chronic health problems (multiple sclerosis, dyslexia, etc.), which do not

allow participation in written examinations:

- All students who have submitted the documents required by the relevant legislation to
the Student Registry Department in time, at the latest by the end of October of each academic

year, will be examined orally by the Postgraduate Committee.

For other serious reasons that have been proven to prevent participation in the scheduled

examinations:
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- Students who have problems in participating in the final examinations are obliged to
submit all the necessary supporting documents. By the decision of the Secretary General of
the Institution, they will participate in the examinations of the next session without any
financial charge. Students will be counted as not having completed the subject and it will be
included in the total number of subjects they will register for the next academic year. Students
are required to submit the request well in advance of the date the examination is scheduled.

If not submitted, then the request will not be considered.
During the written examinations the following applies:

1. Students must come to the examination centres with their student identity card and their
police identity card (or passport or military identity card). In case of loss of student ID,
students must sign a declaration (on plain paper) stating that they are students of the
MBA Strategic Management and Competitiveness Master's programme with their

Registration Number and that they have lost their student ID.
2. The students sit in the way that will be indicated by the supervising teachers.

3. No books are allowed on the students' desks except in cases where the examination is

conducted with open books. Students are required to switch off their mobile phones.

4. Students are not allowed to take a break during the written examination, nor to leave the
room before handing in their final paper, except in cases of force majeure and always

under the supervision of a proctor.
5. No explanations - clarifications are allowed during the examination.

6. Students may not leave the examination room until 60 minutes have elapsed from the
time the examination procedure begins. In addition, no student may participate in the

examination process until 30 minutes have elapsed since the start of the examination.

7. Before the subjects are distributed to students, they are informed of the sanctions they
will face in any such case. The teacher-supervisor has the right in any case of copying to
initial or take away the paper of students who copy or talk (during the examination) or
whose behaviour prevents the proper conduct of the examination. In such cases their
paper will be zeroed. Such students may participate in the re-examination, but the fact
of copying is recorded in their file in the Student Register and in case of repetition (in an
examination of any other subject) they are referred to the competent committee of the

SMC for sanctions.
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9, Useful Phone Numbers and E-mails

Professor loannis Leventidis

Director and Scientific Officer

E-mail: ylevent@econ.uoa.gr

Professor Christos Pitelis

Deputy Director and Deputy Scientific Director

E-mail: cpitelis@econ.uoa.gr
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10. Library

In order to be informed about the procedures for borrowing and interlibrary loan (from
other libraries) you can visit the library of the Department of Economics of the University of

Athens.

Library of Economic Sciences

Address: 1 Sofokleous & Aristideou (Gryparion Hall), Athens, P.O. Box 10559, ground floor
Telephone: (+30) 210 368 8023-25, (+30) 210 368 8086

FAX:(+30) 210 368 8026

Opening hours: Open to the public Monday to Thursday 9:00-19:30 and Friday 9:00-16:00

Email: oikonepist@lib.uoa.gr
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11. Administrative Services

This department handles issues such as student registration, the definition of
departments, the updating of the electronic register, the announcement of grades, the

procedures for issuing degrees, the issuing of certificates and copies of diplomas.

At the same time he/she handles all the required correspondence with students,

lecturers, members of the university during the IFSO's EACs and the drafting of minutes.
Finally, it handles all the required administrative actions of the postgraduate programme.

Secretariat of the "MBA Strategic Management and Competitiveness": The Secretariat
of the Programme is located at the Gryparion Hall, Sofokleous 1 & Aristideou, Athens, P.O.

Box 105 59, 5th floor, office 519.

The secretariat staff you can contact for student matters is :
e Eleni Partali
e Elvira Koursioumpa

General information: sda@econ.uoa.gr, tel: (+30) 2103689456
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